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Preface 


This is now unh^^rsally recognized that tourism must be developed 
and managed in a cor. rolled, integrated and suitable manner, based on 
soimd planning. Tourism is coming up as a major source of earning in the 
developing countries. Tcrrist development is no longer seen solely in terms 
of destinations, with rr.ich more consideration being given to origins or 
markets and associated linkages. Tourism as a system endorses the need 
for all developers, plarners and managers to understand the d 5 mamic 
relationship among all parts of tourism as a system. 

India has been a spiritual and cultural destination for tourists from 
all over the globe from time immemorial. Its rich cultural diversity, reli^ohs, 
languages, magnificent monuments, its sheer size and people have been a 
source of fascination :br outsiders and insiders alike. How alive this 
fascination is can be gauged from the fact that since 1988 the arrival of 
foreign tourists in India has gone up steadily from 1.6 million to nearly 2.4 
million in 1997. As many as 162 million domestic tourists undertook travel 
within the country in 1997 and out of these 150 million were pilgrim 
tourists. Such is the grcwth potential of tourism sector in the country. 

India has immense potential for the tourism. It has aH resources for 
all types of tourist. Go\c. has started to keep an on it as an industry and 
foreign exchange earner. Bundelkhand is an area with a great background, 
with places mentioned m great epics Ramayana and Mahabharta and well 
known Khajuraho, It las natural places where the species from different 
countries come. In the present study an attempt has been made to analyze 
the tourism potential in India with keeping a special eye on Bundelkhand 
region and tried to analyze the development of tourism in India as well as in 
Bundelkhand. It is an .utempt to provide strategy for more successful aid 
more satisfying tourism development in the Bundelkhand region. In the 
present work Chapter i discusses with the overall view of tourism with its 


socio- economic impacts and marketing aspects of tourism. Chapter B 
discusses with the research design and methodology adopted in the 
research. Chapter BI deals with tourism resource potential in India as a 
great attraction in tourism field. Chapter W analyses the study area 
Bundelkhand as a whole keeping in mind historical perspective. Chapter V 
contains the tourism potential in Btmdelkhand region. Chapter W discusses 
with the tourism traffic trends, to destinations and state of tourism 
infrastructure. Chapter VB deals with analysis and interpretation of survey 
results. Chapter VBI contains strategies for effective and judicious utilization 
of tourist resources. Chapter IX is related wiifii conclusion of the research. 
Chapter X is for reference and bibliography of tiie research work, 
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INTRODUCTION 


This chapter deals with tourism, significance, development, tourist 
(rnffic and its impacts on economy and tourism planning at cl marketing 
perspectives. 

Growth and development of Tourism over the years 

The term tourism dates from the early years of the nineteenth 

century, but this should not obscure tlie fact tliat what we would today 
describe as tourism was taking place much earlier in history. If one 
excludes travel for the purpose of war, early tourism can be said to have 
taken two forms; travel for the purpose of business either for trading, or for 
business of state), and religious travel. Throughout history merchants have 
traveled extensively in order to trade with other nations or tribes. Such 
travel was often hazardous as well as arduous, relying on inadequate roads 
and uncomfortable trcuispoil, but the iiolcnlial lewards were subsUmtiul. 
Both the Greeks and Romans were noted traders and as their respective 
empires increased, travel, often over great distances for the time, bccume 
necessary. There is also evidence of some travel for private purposes at this 
time, as an example, the Greeks hosted international visitors during the 
first Olympic Games, held in 776 B.C., and wealthy Romanc traveled on 
holiday not only to their own coast but as far a field as Rgvpl for enjoyment 
and, in some cases, to visit friends and relatives, thus setting the inecedent 
for the substantial VFR market of the twentieth century. The Roman travels 
in particular was greatly aided by the improvement in communications 
which resulted from the expansion of the Empire: first class roads coupled 
with staging inns (precursors of the modern motels) led to comparatively 
safe, fast and convenient travel unsurpassed until modern times. 

Holidays, of curse, have their origin in “holy days”, and from earliest 
times religion provide?! the framework within which leimur tin c was spent. 
For most this implied a break from work rather than movement from one 
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place to another. The village wakes of the middle Ages, held on the eve of 
patronal festivals, provide an example of snrh “religimiR relaxation”. 
However, by tiie time of the Middle Ages travel for religious reasons was 
also in evidence, taking the form of pilgrimages to places of worship 
(Chaucer’s tale of the pilgrimage to Canterbury has popularized knowledge 
of such travel). Here, dedication or obligations were the motivating factors; 
travel occurred in spite of, rather than owing to, the prevailing conditions. 

This generalization can be made about most if not all, forms of travel 
during the middle Ages. Limited but varied travel did take place; 
adventures seeking fame and fortune, merchants seeking new trade 
opportunities, strolling players, all moved freely around or between 
countries. All these, however, arc identified as business travelers. There are 
certain preconditions to the development of travel of personal pleasure, and 
travel - certainly up to the time of tVic middle Ages, if not until the 
nineteenth century - was something to be endured rather than enjoyed. 

One can identify two categories of condition that have to be present 
before private travel is encouraged; enabling conditions and travel 
motivators. Of the former, two key conditions are time and disposable 
income; throughout history, until very recent times, both have been the 
prerogative of small elite in societies. Leisure involving the travel and stay 
of the vast majority of the population was out of the question in a world 
were workers labored from morning to night, six days a weeli., in order to 
earn sufficient to stay alive. Sunday was expected to be treated as a 
religious holiday and was, of necessity, a day of rest from the week’s toil. 

Equally importflpt, the development of pleasure travel depends upon 
the provision of suitable travel facilities. The growth of travel and the 
growth of transport are interdependent; travelers require trai sport that is 
priced within their budget and that is fast, safe, combrtable and 
convenient. Until the nineteenth century treuisport fulfilled rone of these 
requirements. Prior to the arrival of the stagecoach (itself not noted for its 
<‘omfort), llir only form of trmmpoii t>(hri Ihnu Hu' pi ivatc l ai i iages of the 
wealthy was the carrier's wagon, and this vehicle took two days lo cover the 


for foreign currency were unreliable and rates of exchange inconsistent, so 
travelers tended to carry large amounts of money with them, making them 
attractive vicUins for the highwaymen, 'fravel documents were necessary, 
even in the Middle Ages, and political suspicion frequently make the issue 
of such documents subject to delay; merchants generally found such 
documentation easiest to obtain. 

Enabling conditions will encourage the growth of travel by motivating 
the potential tourist extrinsically, but the more powerful motivating factors 
are intrinsic, that is, they arise out of a felt need or want on t’ne part of the 
individual himself. The religious travel discussed earlier is an illustration of 
one such need, but a change of mental attitude towards personal travel had 
to come about before the secularization of travel occurred on a wide scale. 
With this change of attitude, other latent wants and needs became 
established. These included concern of health, the <lesiie to wi<len one's 
education, and curiosity about other cultures and peoples. Historically, as 
the opportunities for travel have increased, so have the expre:i=ied needs for 
travel expended, as we shall see. 

Tourism, being concrete form of recreation available to man best 
c'xernpHfira and explains (Ills change. In the pie indusliial eia, tourism 
emerged as a cultural practice amongst the elite section of th( society. The 
transformation of this elite practice into a phenomena cutting across social 
class line took place during industrial revolution and subsequently in the 
nineteenth century when the hosts of the factors lend to a ‘denocratization 
of travel’. Mass tourism commenced only in 1920’s, firstly in USA. When 
science and innovative technology made possible the mass i roduction of 
vehicles and then in 1930’s when due to greater availability ot leisure time 
the system of paid holidays was introduced. In advanced industrial 
societies in general and Europe in particular tourism became a mass 
phenomena after the end of Second World War. With time, the nature and 
geographical horizons of mass tourism changed frora domestic 
hoHdnymnking to international travel over long haul ilcHlinations. The 
second half of the twentieth century has witnessed the mushrooming of 
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distance between Ix)ndon and Brigliton. Road conditions apjwUing - 

ill made, potholed and in winter deeply rutted by the wagon vheels which 
tuned the entire road into a sea of mud. The journey v/as not only 
uncomfortable but also unsafe; footpads and highwaymen abounded on the 
major routes, posing an ever-present threat t(> wayfarers. A significant 
breakthrough in terms of speed (though not in price) was ac sieved at the 
end of the seventeenth century with the advent of the stf'gecoach and 
towards the end of the eighteenth century the mail coach which, through 
careful organization and the establishment of suitable stagir g posts were 
horses could be changed, reduced the journey to Brighton tD a matter of 
hours. Poor road surfaces continued to make such travel uncomfortable, 
but at least the discomfort was of shorter duration. Only with the 
introduction of macadamized surfaces after 1815 was this problem 
overcome. However within the next two decades the rnilivays arrived 
burning with them the promise of measure of comfort at an affordable price 
of the masses. 

The development of transport is one dice of the coin. The other is the 
provision of adequate accommodation at the traveler’s destination. The 
traditional hospices for travelers were the inonnstei ies, l)\it these were 
dissolved during the reign of Henry VIII and the resulting hiatus acted as a 
further deterrent to travel for all those oilier than travelers pin lining to visit 
their friends or relatives. However, eventually the gradual development of 
and improvement in lodgings in the alehouses of the day gave way to inns 
purpose-built to meet the needs of the mail coach passengers. Not 
surprisingly, the inadequacy of accommodation facilities outside the major 
centers of population led to towns such ns London, Excler and York 
becoming the first centers to attract visitors for pleasure purpose, although 
clearly the social life of these cities acted as a magnet foi the leisured 
classes. 

There were other constraints for those prepared to overcome these 
drawbacks. In cities, public health standards were low and tr avelers risked 
disease, a risk compounded in the case of foreign travel. Exchange facilities 
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tourist space everywhere and sociologically a distinct tourist type has 
emerged. In this era of mass tourism a leisure ethic has taken root where 
right to leisure is seen as basic huinair light, rourism as an industry has 
made governments conscious of its value as an item of word trade and in 
order to keep the trade in surplus governments have devi.scd tourism 
policies to regulate, promote and manage the tourist product 'I'he economic 
factor has gradually taken precedence over enviromnental and cultural 
factors in the growth and regulation of international tourism. An interesting 
feature accompanying the contemporarv’ tourist boom is the proliferation of 
divtnse forms of louriBin ranging from short excursions to romrd Uie world 
trips, from beach tourism to mountaineering expeditions, from organized 
mass travel to individual exploration, dolia Urry argues that there is a 
discernible shift in tourism with post-modernist concern with more 
importance placed on play, pleasure and pastiche than standardized and 
regulated kind of tourism. Lanfant (1989) sees the present day tourist 
developments as “multiplying with an amazing investment-nt^ss" where all 
notions are trying to gain the Ijcnelits from tourism. .Societies in the West 
regard tourism as a industry for the future, tourism in tlie Third World is 
seem ns n panacea for economic ills, like rising foreign de’l)ts and poverty. 
Jourism promotion is an important part of the Structural-Readjustment 
Programs of the World Bank in many of these countries The United 
Nations has already, in 1963, recognized the importance of tourism to the 
economies of Third World. ( 

It might be argued that the tourism phenomenon, for a'.l intents and 
purposes, was bom in the period following the Second World War with its 
gestation extending for an intermediately long period ever since mankind 
began to wander. The second world war created a confluence of economic, 
technological, social, political and demographic forces whicT for the first 
time, brought about the conditions that enabled tlie people, in significant 
number, to travel for reasons other than flight from terror and fear. After 
world war second European governments invested huge amounts for tlie 
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revival of dilapidated hotels and other infrastructural fadliUcs to attract 
more visitors. 

The last 50 years have seen the touiisin industry gro’v rapidly and 
begin to mature suggesting that, at this turn of millennium, t ie industry is 
about to leave the adolescence behind. Already an enormous global 
industry, the future for tourism in the next 100 years seems full of 
trernendons poHsil)ilif ies and ehf\llenp,<'s. TIh' existence of vailous aiul wcdl- 
advanced projects for space tourism, for example, acutely den: onstrates the 
possibilities present at tourism’s frontiers. The “new tourism” articulated by 
Poon (1993), and the global trends toward non-traditional der tinations and 
long-haul travel, points t,o changing traveler want in terms if destination 
experiences. 

Based on World tourism organization WTO 1998) figures over the 10 
year period 1988-1997, global tourist receipts and arrivals grew on average 
at 9.8 and 5.5 percent/ annum, respectively. The world of tourism has 
become increasingly competitive as we enter in third millennium. Changing 
innrkrl growth ijilrs nod fdiitling maikcl sliarc.s aic key <l('lernunnnta (>f 
the competitive environment. Over the last 50 years, for other than a few 
very brief periods of negative growth, tourist destinations have enjoyed an 
expanding market. In this climate, declining market share t are easy to 
swallow. Increased competition for tourists among international 
destinations has underscored notions of quality and branding value as 
important factor that can make the visiting more attractive (Stevens, 1992). 
Quality and value have typically been considered issues relevant to the 
management of retail products. Competition among tourism destinations 
has also escalated in numerous other growing travels and tourism sectors 
including business travel, gaming, resort areas, nature based tourism, 
festivals and cultural tourism, mqjor event tourism etc. 

The General Assembly of the United Nations proclaimed the year 
2002 as "The International Year of Ek:otourism". Multilatera development 
institutions such as the World Bank, the Global EnvironmenUd Facility, 
governments in developing countries, the tourism industry as well as local 
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non-governmental organizations all over the world count on e cotourism as 
a supposed panacea for development and biodiversity protection. 

Two universally accepted yardsticks have traditionally been used to 
measure the tourism index in any country or region: Internal ional Tourist 
arrivals and International Tourism receipts. Tlie Wo'ld Tourism 
Organization, for example forecast that, while Europe and Americas are 
today the world’s foremost tourism destinations, romrnandinip; over 77% of 
the global market, their respective share in total travel ti ade shows a 
declining trend. A gradual transformation of tourism preference 
increasingly bringing East Asia/ Pacific, tlie Middle East and Soutli Asia 
into destination focus. Historical data shows that, in 2000, East Asia/ 
pacific experienced the highest growth of 16% of the world market followed 
by Middle East and South Asia with tourist’s arrivals growing by 10.2% and 
9% respectively. 

India’s Performance in International and Domestic Tourism in terms 
of Tourist traffic and Tourism receiptvS rindia being a big country has 
everything to offer to everybody. Visiting India is on enthralling and 
memorable experience to one and nil. India is n country where tlic past and 
present blend in a systematic manner in the threshold of an e xciting future 
and emerging International market. India is a tourist paradise and has all 
unique features of modernity and traditional hospitality. 

India has been hidden from prying eyes for many thou^iands of years 
and has secluded itself for a considerable period of time. India once called 
the brightest jewel in the British Crown has developed to such great 
heights that it has become an example to other countries in n any respects. 
The present century has witnessed this country rising to Iiiglier heights 
and moving forward with other leading countries of the globe. The main 
reason is its vast geographical size, big markets and its and its rich 
potential resources. 

India has been a late starter in tourism. Understandably, after 
independence in 1947, the attention of the government and people was 
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focused on key nrens like ngriculture, irrigation, industry, ( ow('r and the 
infrastructure. Education literacy, health care, social reform occupied 
center stage in government and political thinking and so called “luxury” 
activities like tourism were left to their own devises. Tourism thus grew on 
its own and, from 1.5,000 tourists in 10.50, reached a figure of 2.64 million 
arrivals in year 2000. 

The most significant finding of virtually every Organization connected 
with tourism and aviation is that the focus of travel ai d tourism is 
grfidually lint deliberately shifting from Euroju' and North America to East 
South Asia/pacific, Middle East and SouUi Asia recording tiliiost twice tlie 
growth in the Americas and Europe. 

The WTTC Tourism Satellite Account 2001, confirm this phenomenon and 
has projected data of far reaching implications for India i Touri.sm in 
coming decad^ 

Jhe following constitute important element in the tourism profile: 

The main source markets for India are United Kingdom and the United 
Stales, followed by Sri Lanka, France, (icrmany, Canada, via >an, Australia 
and Singapore. ^ 

Tourists in tlie age group of .5.5-44 years constituted ;?7..5'M> of total 
arrivals during 1999 followed by those in age group of 25-35 years (23.4%) 
and 45-54 years (20.8%). The majority of the visitors to India were, 
therefore, in the younger age brackets. 

Male tourists far exceeded the female arrivals and accounted for 
69.5% of the total tourist arrivals during 1999. 

Delhi and Mumbai were the main international ports of entry and 
accounted for72.1% of tourist disembarkation. The So!>,thcrn Indian 
airports of Chennai, Hyderabad, Trivandrum, Cochin and Banglore were 
also points of demand, and could take future loads of interna tional traffic. 

A significant percentage of overseas visitors to Inciia are repeat 
visitors (44.9%) and of these, 32.6% had visited India at least twice in the 
past. 
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About 35.4% of tourists visited India in combination with other 
countries in the Asian region. The major neighboring countries, which are 
combined with a visit to India, are Nepal, Thailand, Hong Kong and 
Singapore. 

India’s Arrival figures have kept pace with the globs 1 average but 
have been outstripped by competition from China, Hong Kong{China), 
Thailand, Dubai and Maldives. India';? ;^har«' in world totnism arrivals 
(0.38%) has also remained virtually stagnant over a last decade. 

Table - 1 INTERNATIONAL TOURIST ARRIVALS 



1990 

1995 

1997 

1998 

1999 

% Growth 

1999/1990 

World 

457,217 

. 565,385 

618,2 

626,7 

650,00 

5.03 

China 

10,484 

20,034 

23,770 

25,073 

27,047 

17.5 

Hong 

Kong 

6,581 - 

10,200 

10,406 

9,575 

1 1 ,328 

8.0 

Dubed 

633 

1,601 

1,792 

2,184 

2,481 

v 32.4 

Maldives 

195 

315 

366 

396 

430 

13.3 

Thailand 

5,299 

6,952 

7,294 

7,843 

8,651 

7.02 

India 

1707 " 

27 i 24 ' 

2*374 

2.359 

2,482 

5.04 


Source: Market Research Division, Department of Tourism, tlovt. of India 

In terms of tourism receipts, India has scored abrtve the global 
average and clearly the leader in region. The buoyancy in tot rism earnings 
are largely on account of shopping, and the consolidation, of traditional 
items of handicraft along witli tlie new demand for gemn and jewelry, 
especially diamonds, has put considerable weight in the Indian market. 
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Table -n INDIA TOURISM RECIEPT 

^ (In ua $in Hion ) 



1990 

1995 

1997 

1998 

1999 

World 

‘2f)3,647 

405,904 

439,677 

443,000 

453,200 

China 

2,218 

8,733 

12,074 

12,602 

14,098 

Hong 

Kong 

5,032 

9,604 

i 

9.242 

7,083 

7,210 

Dubai 



535 

.562 

60 7 

Singapore 



'6,073 

5,402 

5,974 

Thailand 

4,326 

7,664 

7,084 

5,984 

6,(>95 

India 

1,513 

2,609 

2,913 

2,985 

3,036 


Sotirce: Market Research Division, Department of Tourism, Ciovt. of India 

There is, however, a hidden dimension to Indian tourism, one that 
has figured little in the policy planning or thinking of most government and 
induslrinl players. This 1ms been the most almost unobtr isive anti yet 
inexorable rise of domestic tourism in Indian paradigm; In the last ten 
years alone domestic tourism has increased by more tlian 100 million 
travelers, up from 63.8 million visitors in 1990 to 176 mill on visitors in 
1999. 

This phenomenal explosion of domestic tourism is an inevitable by- 
product of economic development in the country. As people acquire more 
disposable income, the demand for Travel and To .irism grows 
exponentially. This is because of the well-recognized axiom that travel is 
the first priority of an income earner after the basic requirement of home, 
food and essentials. 

Domestic tourism in India is also influenced by several factors: 

-India is home of lending religions of the world: Hinduism, Huddhism, 
Jainism and Sikhism. It is also home of sizable followers of Islam and 
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Christianity. Important pilgrim sites of different religion arc scattered 
through out the country and Indians from different Stat(!S travel vast 
clinljuxrfi to prifotin j)ilgt iin (lulirwiit Ihr’ nhiinrs. Tlifir mr jp cal tfligious 
places of pilgrimages like Badri Nath, Vaishno Devi, Bodh-Gaya, Tirupati, 
Rnmcshwnrnm, Tlic Ooldcn Temple, .lagaiiniith puri, Mo.int Aim and 
countless others. The great Kumbh Mela attracted more than 68 million 
visitors in 2000 to Allahbad, making it the largest international event other 
than the Haj . 

The average Indian is also an avid sightseer and can travel 
thousands of miles to different environments. Gujrat and Bengal head this 
list but Tamilnadu, Karnatka and Andhrapradesh are not far behind. 

Each Stair has its own cultuial and luHtoiiial aavniii iirntM U) visit. 
Andhra Pradesh is a confluence of many a cultural stream. Rajasthan is a 
state with Deserts promising to bloom and has many great fe rts, lakes and 
desert life is so vivid and also a visit to the State is a unique experience. 

Table - III Domestic Visits 


Year 

Domestic 

1990 

63,817,285 

1991 

85,864,892 

1992 

102,465,705 

1993 

109,237,566 

1994 

127,116,655 

1995 

136,648,600 

1996 

140,119,672 

1997 

159,871,008 

1998 

168,196,000 

1999 

176,082,442 


Source: Market Research Division, Department of Tourism, Government of 
Intlia 
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Table - IV Domestic Tourist Arrivals 


M.No 


iho/ 

19UH 


1 

Andhra Pradesh 

36795060 

29400356 

42315882 

2 

Arunachal Pradesh 

1567 

2989 

1008 

3 

Assam 

14238 

13478 

14336 

4 

Bihar 

6369580 

8108223 

B9329:>1 

5 

<lf>a 


or>;viI 2 


6 

Gujrat 

118994 

217661 

2159.70 

7 

Hryana 

257319 

258133 

243052 

H 

Himachal Pradesh 


418366 

4359863 

-5 - - 

Jammu Kashmir 

4523646 

4878445 

4984773 

10 

Karnataka 

1 1760836 

11996053 

1259SBvS5 

1 1 

Kerala 

4<)534ni 

4481714 

4883987 

. 12 

Madhya Ih-adesh 

7459061 

7682832 

4259086 

13 

Maharashtra 

6974453 

7183687 

7549871 

14 

Manipur 

90974 

87669 

975 <?3 

15 

Meghalaya 

115574 

136952 

159 no 

16 

Mizoram 

30033 

23998 

27139 

17 

Nagaland 

39101 

28890 

21041 

18 

Orissa 

2828393 

2862028 

2()01841 

19 

Punjab 

380263 

'3M^6'“ 

232 124 

20 

Rajasthan 

62901 15 

640310 

667 >528 

21 

Sikkim 

112869 

’'“''r33'l5B ■ 

138785 

22 

Tamil Nadu 

18975881 

2045297 1 

21079141 

23 

Tripura 

231759 

235808 

247i>:vi 

24 

Uttar Pradesh 

37788000 

41567000 

45793700 

25 

West Bengal 

4577229 

4591127 

469187 

26 

Andaman & Nicobar 

64563 

74732 

774 48 

27 

Chandigarh 

445016 

444569 

441 IBl 

28 

Daman & Diu 

61749 

64218 

67499 

29 

Delhi 

1453284 

1496882 

1571726 

30 

Dadra & N.Havefi 

na"^ ^ 

'442425 

445464""'' ■— 

31 

Lakshadweep 

3665 

2058 

192 7 

32 

Pondichery 

401040 

4066P0 

.146 178 


fotai 

159,871 JK)8 

16«1'«)0(>() 

I7(i )a.,>442 


Source : Department of Tourism, Government of India. 
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Socio-economic and environmental implications cf Tourism 

Man is a social animal. Since the dawn of civilization nan has been 
an ardent traveler wiUi the motivations either to expand existing trade or to 
conquer new places and to pilgrimage. Whatever may be the objectives, 
man has been sauntering to other areas to know more facts or to acquire 
more wisdom. 

The oldest recogriizcd tourism iti Ivuropc dates back to the time of 
ancient Greece. It tended to be specialist in nature and relah d to religious 
practice. People visited religious practices. People visited religious festivals 
and consulted oracles. They also visited sporting events like the Olympic 
games, which began in BC776-, but even this has a relipous fiignificnnce. 

How ever, one form of tourism, Uiat was to become the earliest form 
of mass tourism, was born in Europe at this time, namely, tl c pilgrimage. 
This form of tourism reached its peak during the middle i ges, and the 
numbers traveling were large given the population of Europe tit that time. 

Tourism is a major force in global trade. It plays a vitril role in the 
social cultural and economic development of most nations, and has tlie 
potential both to preserve heritage and to destroy it. Tourism is a source of 
income to liundi eds of millions of imlividimls’ wot lilwide. Tout ism is not 
just hundreds of thousands of businesses, but a global industry with major 
policy implications. One important characteristic of the tourism industry is 
that it is labor intensive. A given level of revenue or capiteJ investment 
creates many jobs in tourism than the same level of revenue or investment 
would in agriculture, automobile manufacturing or petrocheiricals. 

The large economic success of tourism development depends in large 
measure on its acceptance by local community. While it is true that the 
tourism provides employment and brings in needed revenue to support the 
local business, it is equally true that the community provides employment 
and brings in needed revenue to support local business, it in equally true 
that the community provides a source of labor for the tourism operation, 
local customers for accommodation and restaurant, ami community 
services which otherwise might not be available. It is therefore imperative 



that good relations be developed and maintained between tlie tourists and 
the host community. Resident attitudes in a particular can ha'''e a profound 
ellect on Ihe psycliological appeal ol (he toniism destination Most visitor 
attitude surveys on destination attractions indicate that the perceived 
friendliness of residents is among the most important attr butes of the 
destination development. 

Tourism development inevitably getierates some social change in the 
local community. Some of these changes will be positive while other will be 
negative. Social impacts of a new tourism development depend on many 
factors, including tire existing cultural and economic distance between 
guests and residents, the ability of a destination to absorb visitors without 
unduly affecting local traditions, tlu' pace of (hwelopmcnt, and the types of 
activities undertaken by the visitors. The impact of tourists attitude and 
culture on the local people may he in negative manner iti th(' sense of their 
day-to-day behavior, their sense of dressing. Because someti:nes to attract 
higher income group the government and non-government organization try 
to provide facilities like resorts, casino, polo etc. these are showcase for a 
type of lifestyle and certain quality of life, which makes the money possible. 
Such exposure and contact may cavisc become dissiitisrKd with his or 
her lifestyle and to develop a false sense of value. Frustrat on in such a 
situation may also lead to pilferage, destruction of property, and a general 
decline in values. 

Residents of low-technology destinations quickly observe that their 
own locally produced consumer goods are often inferior to those introduced 
by visitors. People in communities exposed to tourists become inclined 
towards higher levels of consumption, especially of imports. Residents 
begin saving less and borrowing more to support their increased 
consumption. 
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Impacts on people will be: 

a. Increased family income visibly raised the standard of living in the 
cominunh.y. 

b. New skills and salaries gave women workers a sense of increased 
H«dr worth and aceoinpHsliment 

c. Expanded social contacts with fellow employees ,md tourists 
produced an expanded awareness of outside w'oi'd among (ho women 
workers. 

d. Family roles may be changing for the better as husbands assume 
more of the household and child -rearing chores. 

e. Husbands are beginning to develop more respect for tneir wives as 
competent individuals able to hold good jobs. 

f. Increased income and expanded worldview may result in more 
opportunity for higher education for wni kei s children. 

g. Culturally, tlie impact of tourism development is even more difficult 
to assess. Tourism development creates an economic demand for trappings 
of the local art forms and customs. On the positive sice, it means 
employment and viable outlet for the products and services provided by 
local artists, musicians and craftsmen. This core of employed artists in 
turn can spark general renewal of interest by residents in their own 
cultural heritage. The continued vitality and authenticity of the local 
culture should be the basic goal of tourism culture. 

Eksonomic Impacts 

Tourism development is commonly regarded as affecting the economy 
of a given community in four ways. First visitor spending brings additional 
revenue into the tourism area, aiding the economic develo]3ment of the 
area. If the tourism caters to substantial proportion of International 
visitors, the money spend provides foreign exchange for the community. 
Tourism development also increases the tax base for a destinfition because 
there arc more businesses and workers to tax. Finally, tourism provides a 
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large number of jobs. The creation of the jobs is one of the n ain reasons 
government frequently encourage tourism development. 

Yet louriMin doen to the home, eoimtry or not only 

economic benefits but also cross-cultural friendships and understanding. 
There is an urgent need to d('sign an allernate sttalegv for tourism, one 
that acts as a force for conservation rather than destruction; a strategy for 
tourism that is both environmentally friendly and whieh does not damage 
the cultural ethos of this artistically rich country. A humane tourism 
strategy is to be adopted that is well conceived so that it avoids waste, 
undue pressure on wildlife, tlie culture and land of die local people. 

Local standards of health, sanitation adds education must be 
improved. In recent years the Indian tourism industry lias suffered 
enormously because of low standards of sanitation. Epidemics of malaria 
and the like continue to threaten the local people. The tnur .sm industry 
has a vested interest in the health of the local population and should, 
perhaps, be lobbying for clean water, sanitation and medical care 

Tourism projects must respect rights and aspirations of the host 
community. This might, in some cases, mean discouraging five -star hotels 
in favor of smaller locally run hotels, ashrams, pensions and guest houses. 

Measures must be taken to prevent traditional occupations from 
being displaced by tourism. Tourists travel to experience the local flavor 
and culture of each destination. It is necessary to reinstate local crafts, 
food, festivals and traditions, and discourage monocultures as exemplified 
by the fast-food industry. The Local Community" of the tourism 
destinations is rarely a homogenous group. Usually, one finds a complex 
net of social groups with varying interests. Even if most of the benefits 
generated by tourism remain within the community, not every body will get 
a piece of the enke. Some of the locnls, mostly Uxud rliles ir ufmtve'intioti 
with urban business people, may receive most of the profit a ad therefore 
favor the development of tourism. Politically and socially weaker social 
groups will not get the opportunity to participate equally in the tourism 
business and will therefore reject this form of usage. Instead if benefiting 



from tourism, they arr often ncRativelv affetied t)y risiiif' prices, lnn<l 
dispossession and food shortages 

'i'oui ism iu»L only lias llie ( a parity to gene, ale laige scale 
employment opportunities in remote and backward areas but also provides 
employment to a large number of women, both educated and uneducated. 

In fact women are employed in a large number in hotels, airlines services, 
travel agencies, handicrafts making, cidfurnl and other tourism-related 
activities. Foreign exchange earnings apart, the tourism sector’s potential 
for employment generation is immense both in terms of numbers and cost 
effectiveness 

Tourism is widely believed to be the most rapidly growing global 
industry, and the World Tourism Organization predicts international 
tourism will grow approximately 4% per year through the year 2010. But 
with the growth of tourism we arc. faring various imparts. And these 
impacts can be categorized under various heads as: 

Economic impacts can be derived from finding the answer to the 
following guesh'ons as 

What is the effect on balance of payments? 

What is the effect on the national income? 

What is the revenue earned by govt, through the taxes? 

What is the effect on the jobs and the timges? 

^though tourism has positive impacts but in addition to these, there are 
several negative impacts also as: 

♦ Seasonality in the tourism business. 

t Rise in the prices of essential commodities 

♦ Increase in the land price 

♦ Economic marginalisation of the poorer sections of the society. Over 
dependence upon tourism. 

♦ It requires foreign investments and causes" Leakage" of revenue from 
the host countries to tourism generating countries. 

♦ Not proper distribution of income. 


Socio- Cultural Impacts 

In the modern world, factors lij^^ 

elude the pressures of urban life due to ■ the urge to 

air traxrsport leading to changes growth of 

awareness and interest generated bv and accessibility, the 

and information technology, rising real in 

leisure time, and increased w„ri,l ,r,,„, r”™” with increased 

significantly contribnted towards tonri,"" ''"ve 

inescapable • social’ phenomenon. Any bT emerging as 

will bring some Impacts on a host cominn ■ inurists. however small, 
sharing different value systems and away f “f People, 

environment, but the extent and intensUy^r” **’' °f their own 

Just upon numbers of tourists but also |, ° hepcndciit not 

attracts. For example, traveler like „„ «l>ich a region 

interest is to meet and to understand peoV'"''^ w'><>se main 

backgrounds will fully accept and acclima," ' ™'ttires and 

will like and try to travel independciulv ibreigr, culture, and 

P°=eible. as to be as little visible as 

file aocio-cuUurai impacts can be b 
Some of the positive aspects are excha ' •’“'"bve an.i/,,,. negative, 
stimulauon of the interest in preserv.ni„, ”fo™atio„, 

cultural heritage, arouse host’s pride in of h„at’a 

crafts, customs and traditions. On the other T ®hd harbor local 

contact and the demonstration effect that ’ direct 

socio-cultural impacts, however these can , ® the negative 

and ill managed tourism development not v’ 7 ‘'’''bbSh ill planned 

benefits, Impacts on the social carrying cap '’'P'^'^cd economic 

inadequate informnlion, lack of nffordab,,, pp”"" unity through 

cost of living and resentment towards touri. increased faxes and 

rate of change was faster than the commu "'■‘ P'' ” P“ae Uic 

instance, the exclusion of hosts (locaM “pp" "modate. For 

investment in tourism projects and tourist t PP'‘>iPd jobs, 

iacilitias may le Id and rather 


add the pressure of resentment and even ereate eonfliets tM'twef'ii hosts 

and the guests. The disparity in the economic structures of the visitors and 
tlie hostn <*HpeeinIly (lir spetiding pnlteioM aiul Ix-lmviors < Jchihiled l)V llu' 
visitors (this may not be their normal and is there simply be(;ausc they are 
away on holiday) may eif'ate further soc ial pressures. 

For many, tourism is, in fact, a bridge between peoi^Ies, fostering 
communication, mutual understanding and a desirable redistribution of 
wealth. To others, tourism is a negative factor, destroying traditions, 
customs, manners, and environment. They see tourism as cultural 
imperialism, a cause of envy and enmity. In any case, likely outcome of an 
economically sound tourism promotion effort quite them often is negative in 
its impact on non-cconomic front, making it non- sustainable.' and self- 
deflating in the long run. These arise due to the tourists- host encounter. 
These encounters are asymmetrical and these are ephemcrfl and rinlikely 
to be repeated, thus, open to mistrust cheating. These are also caused due 
to the faulty communication and cultural distances. Some of them are as: 

Growth of populalion at the destination due to in inigralion of 
workers and tourists. 

Changes in language. 

Loss of privacy of hosts. 

Seasonal influx of workers might affect social siahility. 

Increase in social ills like gambling, prostitution, drug use etc. 

Change in values through contact urith outsiders. 

People start giving more value to money this causes loss in the human 
values. 

4 Commercialization of art and craft leads to “Airport Art’. 

4 Demonstration effect. 

4 Over dependence upon tourism. 

4 Environmental Impacts 

The environmental impact of tourism depends no how the 
developments and activities are managed. Regrettably the (U'velopmciits 
and activities are managed. Regrettably there are numerous examples of 


environmentally destructive tourism development, resultinR in such 
problems as the depletion of groundwater reserves, destabilization, erosion 
and Stalinization of soils, tiie despoliation of scenic vistas, and the 
despoliation of scenic vistas, and the destruction of natural areas and 
habitat, even to the extent tliat survival of some species has been 
threatened. Sensitive ecosystems and landscapes as well as buildings of 
character and distinction have in some cases been destroyed because they 
did not suit tourist needs. The transport systems associated with tourism, 
especially roads and airports, can give rise to noise and air pollution, while 
inadequate sewage and waste disposal facilities can cause iiui face- water, 
ground water and coastal pollution. 

The environmental short- and long-term impacts of tourism or its 
excesses can be classified as follows (OECD, 1980) : 

Effects of Pollution 

Air pollution mainly due to motor traffic and to the production and 
use of energy. 

Water pollution (sea, lakes, rivers, springs), due to: 

Discharge of untreated waste water due to the absence or malfunction of 
sewage treatment plants; 

Discharge of solid waste from pleasure boats. 

Discharge of hydrocarbons from motor-boats. 

Pollution of sites by littering (picnics, etc.) and the absence or 
inadequacy of waste disposal facilities (mainly household was .e) . 

Noise pollution, due mainly to motor traffic or the rise of certain 
vehicles used for recreational purposes (snow-mobiles, crbss-countiy motor 
cycles, motor-boat, private planes, etc.), but also to the crovvds of tourists 
themselves and the entertninmenf prnvidrd for thrtn (pulili<-itv slonds. 
beach contests, etc.) 


Loss of Natuial Landscape: Agricultural and Pastoial Lands 

The growth of tourism brings with it the construction of housing 
faculties and infrastructure for tourists who inevitably tncroach on 

previously open spaces, i.e. natural landscape or agricultural or pastoral 
lands. * 

Some valuable natural sites (beaches, forests) are often barred to 
public because they privately owned by holds or individuals. 

Destruction of Flora and Fauna 

The various kinds of poUution menUoned above, together with loss of 
natural landscape and agricultural and pastoral lands, are responsible for 
the disappearance of some of the local Horn and fauna. 

Excessive access to and use of natural sites also result in the 
disappearance of various plant and animal species, owir g to tourist 
behavior (trampling, excessive picking of fruit or flowers, :arelessness, 

vandalism, or the kind of thoughUess conduct sometimes leading to forest 
fires, for example). 

Degradation of Landscape and of Historic sites and 
Monuments 

The installation of modern tourist-related faculties and infrastructure 
often leads to aesthetic degradation of the landscape or sites: the style and 
architecture of such new instaUations may not always be in harmony or no 
a scale with traditional buddings; moreover tourist faculty development is 
often disorderly and aenttered, giving ,he landscape a 'molh-e, ten’ look. 

An excessive number of visitors to historical or except.onal natural 
sites may also result in degradation (graffiti, pilfering, etc.) 

Effects of congestion 

The concentration in time and space of tourists on holidny leads to 
congestion of beaches, ski slopes, resorts etc. and overloading of tourist 


amenities and infrastructure, thus causing considerable larm to the 
environment and detracting from the quality of life. 

One major consequence is traffic congestion on roads id week-ends 
and at the beginning and end of peak holiday periods, lead ng to loss of 
leisure time, high fuel consumption and heavier air and noise pollution. 

Effects of development 

During the tourist season, the resident population not only has to 
put up with the effects of such congestion, unknown during the rest of the 
year, but often has to change its way of life completely (faster Avork pace, an 
extra occupation etc.) and to live cheek by jowl with people of a different, 
largely urban kind in search of leisure pursuits. This ‘coexistence’ is by no 
means always easy, and social tensions may occur, particularly in places 
where there are many tourists. 

Effects of Competition 

Since the development of tourism uses up a great deal of space and 
siphons of a fairly large proportion of local labor, competition activities, (for 
instance, less manpower and less land under cultivation means less 
agriculture) 

Competition of this kind generally tends to result in the exclusive 
practice of tourist-related activities, which may be economically 
undesirable to the regions concerned. 

In some regions, the sheer volume of tourists is alone sufficient to 
generate massive environmental problems and when these combine with 
the impacts arising from the resident population and their normal urban 
and industrial activities the environment can be seriously enc angered. 

An increase in number of tourists leads to a greater possibility of 
tourist-induced stress on the environment. While the overall environmental 
impact of the “smokeless industry” called tourism is probably less than 
that of most other industries developed on a similar scale, tlie signiTicance 
of its impact lies in the fact that it frequently impinges uptm the fra^e, 
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sensitive and interesting segments of landscape. Activities like the 
construction of roads, buildings, and ski-resorts etc. lead to permanent 
rCHlructuring of the laiulsenpe. TtuiiistH' nctiviticH like Wiilking, skiing, 
hunting etc. can result in trampling of vegetation and destruction of 
HpecieH. Inereasing International touiisin at a place leads to itK'rcasing 
population densities and greater transportation activities, which cause 
pollution of environment. According to botanical study, both Dal Lake and 
Nagin Lake in Srinagar may disappear within next 80 years if the present 
rate of pollution not arrested. The issues are not merely of national level 
but also international and local. Any response to these losues must be 
coordinated at international level and integrated s'raiegy must be 
developed keeping in mind all the dimensions and tourism impacts. 

Alteration of habitat through construction activity 
Encroachment over the agricultural land. 

Pollution air, water, land and noise through effluents, solid waste, noise etc. 
Destruction of the fragile eco system likes islands, mountain etc. 

Significance of Tourism as an agent of holistic devel opment, 
with special reference to developing economies 

The proponents of tourism expansion in developing co antries refer to 

the foreign exchange earnings and to its impact on the gross domestic 
product both directly and through the operation of expenditure multiplier. 
They claim that in certain circumstances, tourism is a component of 
growth, particularly by its net contribution to foreign currency. Writers like 
Michael Peters have emphasized the importance of the income brought by 
international travel, in the form of foreign exchange, whiirh is so essential 
for major investment in developing countries and “potentid benefits” for 
them. According to Peters, there are at least five potentia benefits from 
tourism for any developing country. These are: 

A contribution to the balance of payments as an earner of hard, currency. 

The dispersion of development to non-industrial regions 
The creation of employment opporturuties 
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me effect on general economic development through the multiplier effect, and 
the social benefits arising from " a ividening of people’s interest generally in 
world affairs and to a new understanding of ‘ foreigners’ and foreigner’s 
taste.” 

Ihe actual and potential benefits to be derived from the export of travel 
services by developing countries have also been stressed by Gra y. 

Certain writers have expressed reservations on the suhjert of the 
widely accepted view that tourism is a factor in national development, 
particularly in development, particularly in developing countries. According 
to ttiem, tourism is only every exceptionally significant factor leading to 
growth, as it is seldom developed on an adequate scale. In addition, 
tourism cannot make a major contribution to integrated national 
development as it is a factor concerned with the import of luxury goods and 
is more or less isolated. The critics have also pointed to the ac verse effects 
and social strains caused by tourism in some developing countries. 

On the other hand, the proponents of tourism expansion in 
developing countries refer to the foreign exchange earnings and to its 
impact on the gross domestic product both directly and through the 
operation of the expenditure nudtiple. They claim that, in certain 
circumstances, tourism is a component of growth, particulaTly by its net 
contribution to foreign currency. These conditions essentially mean that 
tourism should be included in national development plans. Writers like 
Michael Peters have emphasized the importance of the income brought by 
international travel, in the form of foreign exchange, which is so essential 
for major investment in developing countries, and the “poter.tial benefits” 
for them. According to Peters, there are at least five potential benefits from 
tourism for any developing country. These are: The dispersion of 
development to non-industrial regions; 

The creation of employment opportunities; 

A contribution to the balance of payments as an earner of hard currency, 

The effect on general economic development through the mulliplh 'r effect, and 
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The social benefits arising from “a widening of people’s intemst generally in 
world affairs and to a new understanding of foreigners’ ond foreigner’s 
tastes. ” 

The actual and potential benefits to be derived from, the export of 
travel services by developing countries have also been stressed by Gray. 
Following Prebish, some writers expressed the view that the their efforts to 
increase foreign and increasing economic growth rates, :he developing 
nations must accept evermore adverse terms of trade. But, according to 
Gray, “the travel industry has special attributes in its role as a counter to 
the despondency of the Prebish hyjjothe sis because of its ability to attract 
foreign capital and its relative freedom from some of the constraints which 
tend to delimit or restrict the exportation of commodities. The expectation 
of a hi^ income elasticity of demand for travel service? by developed 
nations from developing nations counters the forecast inevi .ability of ever- 
worsening terms of trade for developing nations.” 

Gray further states: “Provided the citizens of the developing country 
arc willing to welcome the foreigner, his affluence and his potential 
objectiableness, and provided the demand for travel export cervices exist in 
fact, travel exports may be a valuable engine of growth.” 

In its resolution proclaiming 1977 as the Intemationtil Tourist Year, 
the UN General Assembly recognized that “international tourism can and 
does make a vital contribution to the economic growth of developing 
countries’” in addition to its value as a force promotin ; international 
understanding. 

In a study of the development of tourism the Commonwealth 
Caribbean Islands, which have many features in common with other 
developing countries, Bryden has examined some of the issu ss related to its 
economic and social impacts, ^n his view it is necessary to understand the 
interrelationship between economic and social impacts of it urisra in order 
correctly appreciate tourism effects on the people. A distinction is’ 
therefore, made between the “pecuniary” or “material” and “ lon-pccuniary* 
or “transcendental” costs and benefits in order to avoid the 
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misunderstanding caused by the use of Ihe term “socia I costs” by 
economists and other disciplines. For the economist "socit l costs” by 
economists and other disciplines. For the economist "social cosits” mean in 
general the opportunity cost to society at large; for other disciplines it 
usually connotes those costs (or benefits), which are not normally 
measured or analyzed by the economists. Generally, the benefits are 
described in pecuniary terms while costs are expressed in non- peciininry 
terms. For assessing tourism impacts, this kind of analytical framework is 
both inadequate and confusing. 

Bryden has pointed out the inadequacy of tire methodological 
approaches On the economic and social impact of tourism ir. developing 
countries, which arc based primarily f)n the tourist multiplier concept. In 
his view, the cost- benefit techniques used by him in the case of the 
Caribbean provide a better approach t(5 the measurement of tourism 
impacts. There are several important areas of “costs” which, according to 
him, must be set against potential benefits. But these costs are largely 
ignored in the studies of tourism impact in developing countries. While 
admitting the economic costs associated with tourism developimcnt, these 
are considered negligible in comparison to the benefits. Furtlier, there is 
seldom any attempt to measure the costs and benefits of tourism 
development in terms of social opportunity costs and returns. The non- 
pecuniary or “transcendental costs” should also be taken into .account and 
linked to the economic costs and benefits of tourism development. Since 
the nBsocinted co«t« of tourlnm development tend to be very substantial, 
they must be identified and incorporated into any analysis of the social 
costs and benefits of tourism. 

The main conclusions of Bryden’s case study are: 

The quantitative data on financial and human flows duo to tourism 
show that the financial flows involved from a significant portion of world 
trade in goods and services. 


Tourism, unlike many traditional exports of the developing countries, 
appears to have a high-income elasticity of demand and hence offers many 
advantages as a source of earning foreign exchange for them. 

The developing countries themselves provide a substantial proportion 
of inter-regional arrivals, especially the developing countries of Rurope and 
the Mediterranean. On the basis of the available data, there is little 
evidence to show that there is a net flow of resources from the developed to 
the developing countries via the tourist market. “Tourism at present 
involves only minimal net flows of foreign exchange from developed 
countries to the developing countries outside Europe and at worst a net 
flow of foreign exchange to the developed countries.” 

Tourist multiplier approach in evaluating the social costs and 
benefits of tourism development especially in smaller islands provides no 
useful guidance to policy makers and regards the merits of tourism in 
comparison to other alternatives. 

The expenditure multiplier “cannot be used as a reliable indicator of 
the benefits to bedeviled from tourism except under vciy restrictive 
assumptions which are unlikely to be met in the real world.* On the other 
hand, the social cost-benefit analysis does enable some comparisons to be 
made with alternatives. 

Statistics of tourist arrivals and tourist receipts while they may tell 
us something about the growth of demand, tell us nothing about the 
economic and social ij^pacts of tourism in developing countiies.” There is 
need to evolve a suitable methodology' to evaluate the socio-economic 
impact of tourism in the context of developing countries. 

Notwithstanding the studies and writings of persons like Bryden, 
Rivers, Perez, Marsh and Turner, concerning the socio-economic-cum- 
cultural impact of tourism on the developing countries, it is njgarded as an 
important component for economic development by planers practically all 
over the world. In fact, much of the criticism actually relates to the “non- 
pecuniary” effects of tourism and the unquantified physical and social 
costs associated with it. The economic potential of tourism and its manifold 
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benefits are not denied. The need and concern of the developing countries 
for the planning and development of tourism is thus obvious. 

Most of the developing countries, though rich in tourisri nss(;ts, lack 
the resources, which are essential to their economic development and, 
consequently the improvement in the living standard of tlie people. They 
have problems relating to large populations, growing ur employment, 
uneven incomes, small internal markets, and mainly depend r n agriculture 
and export markets in industrialized countries. They face gradual decline 
in their traditional exports aind trade with the developed nations. The 
industrialized countries have generally adopted protectionist measures in 
regard to the export of agricultural produce from the developing countries. 
The export of manufactured goods is also severely restricted due to the 
imposition of high tariffs and rates by them. Consequently, tlie demand in 
the developed countries both for agricultural and manufactured products 
from the developing countries is very limited. Tourism, on thtr other hand, 
is subject to very different demand conditions. It has a high-income 
elasticity of demand (estimated at 1.5 for foreign travel by WTO) and is 
expanding rapidly. It is not subject to restrictions by the developed 
countries where the vested interests, like international airlines and tour 
operations themselves stand to gain from an expansion of international 
tourism. 

The issues and problems relating to management of tourism, and 
their nature, differ in the developed and developing countries. While the 
former have the resources and professional competence to dt al with them, 
the latter usually have neither. The role and function of governments and 
tourist public enterprises in the management of tourism in developing 
countries, therefore, assume great significance. The world tourism 
Organization has formulated the guidelines on management techniques for 
tourist enterprises especially in developing countries. 

Tourism is a factor in national development, pfirticularly in 
developing countries. Tourism is only very exceptionally a sigrificant factor 
leading to growth, as it is seldom developed on an adeqLiate scale. In 
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There .3 considerable scope for the industry to devttlop more fuel 
consumpbon techniques and to rntionnfeo transport networks so a, to 
nuntmtse destruction and ntaximize utilizaUon, Studies require to be 
conducted to analyze the impact of noise, air, and water pollation. Also the 
mpact of flight paths of aircraft on affected communities. Access roads are 
often more destrucave than the projects themselves. Alignments of roads 
must take ecological and cultural factors into account. Ten, ism generates 
emp oyment for guides, restaurateurs, hoteUers, local shopkeepers 
mechanics, and so on. Further, tourism helps create a local integrity and 
sense of oneness among the people of different caste and creed 

Hurn^ resource development is of vital importance in a service 
mdustry like tourism. We may spend crores of rupees on buUding 
.^rast^cture but it is the service people who alone can make them come 
alive, ne present system of tourism training programmes suffers from 
Mver weaknesses, both m its qualitative and quantitative dimensions. 
Tourism is not only a major social phenomenon of the modem society with 
mormons economic consequences but also the world's largest export 

30/, of internahonal trade in services, 10.7% of the global work force 

.Tdu"^" ® «->^e>ess 

ndustry and contributes towards preservation of clean environment 

Tourism is presently India's second largest net foreign exchange earning 

export industry after textiles/garments. The estimated foreign exchange 

earning durmg January to December 99 were $2916.01 millions as 

compared to $2819.62 millions during the same period of 1958 showing an 

increase of 3.4%. Foreign tourist arrival has gone up to 24^1848 duLg 

999 registering a growth of 4.8% as compared to 1998. Tcurism is of a 

particular aigniflcance so far ns In.lin is ,..,„..ernr,l si,,..,, i, 

the environment and to the naUonal integration as it .lelps in the 
mterachon amongst social and cultural Uves of the people. Over 160 million 
domestic tourists visiting different parts of the country every year return 
with a better understanding of the people Uving in the other regions of the 
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country and the cultural diversity of India. Tourism not only has the 
capactly to generate large-scale employment opportunities n remote and 
backward areas but also provides employ, aeni 1„ „ large ..ua.b,., of women, 
both educated and uneducated. In fact women are employed in a larg^ 
number In hotels, airlines services, (ravel agencies, ha.Kli. rafls making, 
cultural and other tourism-related activities. Ministry of Tourism performs 
Its mam marketing function through a network of 18 Tourist Offices located 
overseas. These tourist offices perform promoUonal acUviUes including 
advertising campaigns in the electronic and print media, production of 
pubicity material m local languages, production of special interest 
anguage films etc. An amount of Rs.49.75 crore has been allocated for 
overseas promotion, which is about ,18% of the total budge, allocaUon of 
mistry of Tourtsm and about 86% of the plan outlay for 'Marketing and 
Publicity'. India in world tourism arrivals and world tourism receipts was 
only 0.38% & 0.39% and 0.68% and 0.71% during 1996 and 1997 
respectively, which does not commensurate with the amount and efforts 
spent on tourist offices abroad and overseas campaign. Mini.iUy of Tourism 
mformed that Tourist Offices overseas basically do promotional activities 
and that the expenditure incurred on these offices does not necessarily 
reOect corresponding increase/fall in tourist arrival. The Oommittee was 
ffiso mformed that the Ministry had also commissioned a study through the 
World Tourism Organization (WTO) to evaluate the Marketing strategies of 
the overseas offices. Two of the main recommendations of the 
(I) Remew location of offices keeping in mind marketing potent, ril. 

Management of overseas offices. ^ 

There arc numerous places scattered tliroughout the country, such 
as mountams, wUdlife and beach resorts, which hold unlimited varieties of 
flora and fauna to entertain eco-Mendly tourists. The Committee, therefore, 
recommends that special attention should be given on the development of 
eco-tounsm, which wiU not only boost tourism but als,, help protect 
landscape, fauna and flora from destruction by modem development. India 
offers a huge potential for adventure tourism like trekking, mountaineering, 
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river rafting, winter sports, water sports etc. and efforts siiould also be 
made to attract tourists to these places. 

Tourmm is out? of the ftmtcst giowiiiK huUisfricH in tlu- uoi I<1 loday. In 
some countries, so far Uttie-known to travelers, where thsre are huge 
problems of unemployment and weak national economies, tourism is being 
regarded as a new primaiy industry. It creates employment and often 
brmgs m foreign currency to economically marginal areas. Si ghtseers from 
more affluent nations are ever searching for new places to explore. The 
trend seems to be growing away from sun, sea, and sand holidays toward 
adventure, the outdoors, wildlife watching, and cullural interests. India 
has been a spiritual and cultural destination for tourists from all over the 
globe from time immemorial. Its rich cultural diversity, religions, 
languages, magnificent monuments, its sheer size and people have been a 
source of fascination for outsiders and insiders alike. How alive this 
fascination is can be gauged from the fact that since 1988 the arrival of 
foreign tourists in India has gone up steadily from 1.6 millior to nearly 2.4 
million in 1997. As many us 162 million domestic tourists un lertook travel 
within the country in 1997 and out of these 150 milUon were pUgrim 
tourists. According to the World Tourism Organization (WTO) South Asia 
would receive 6 milUon tourists in 2000 AD of which India’s share will be 
half. Such is the growth potential of tourism sector in the country. 

Tourism Wanning and marketing perspectives 

Throughout history people have traveled from one destination to 
another for a variety of reasons. In doing so, they have made purchases 
from supphers of transportation, accommodaUons, food services, and 
attractions. Over the years the quantity and kinds of travel purchases have 
mcreased as a result of social change and technological advances. 
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Ancient Times 

In anccnt limps, wcnlthy ppopip nflrn Imvclpd for plrnsiirc. Wcnithy 
Romans, for insUnce, enjoyed trips to altracUons sucli «s tl.c Uaths of 
Caracalla. Each desUnation had different costs, appeal, and status, and 
those who hosted the Roman guests emphasized the differences. The 
umversal coinage of-the Roman Empire made travel easer - tiavelers could 
use the same form of money throughout the empire to pay for their travel 
expenses. Artwork and written accounts from ancient tim.ts show that 
wealthy Phoenicians, Chinese, and Egyptians also enjoyed leitmre travel. 

Middle Ages 

Business travel may seem like a modern concept, but it is not new to 
the twentieth century. Merchants and traders have always traveled to 
places where dtey could buy and set, goods. In his diaries, the famous 
traveler Marco Polo described commercial travel to Beijing in the thirteenth 
ccntuiy. Traders paid to slay in the hostels that were ealal.lished for them 
m the suburbs around the Chinese imperial city. A specitl hostel was 
estabhshed for each nationality - Lombards, Germans, French, and others 
and. for reasons relating to security, the emperror required the hostels to 
register the names of the guests and the date of their arrival and departure. 
(These practices might be considered early forms of market r< search.) 

For most of history, poor people have generally sUyed at home. 
Rehgious pilgrimages to far- off shrines were a notable exception. In the 
ourteenth century, for instance, English peasants journeyed to Rome, 
Jerusalem, and other holy plaees to fulfill a now, do penance for their sins’ 
or pay homage to a saint. They had to purchase a permit rom the king 
before they could leave England. They then had to pay sxpenee to be 
ferried across the English Channel (two shillings if they had n horse). Once 
on the continent, the pilgrims rested in the inns that sprang jp along their 
route. Innkeepers and other enterprising merchants found a market for 
selling religious relics or souvenirs to the pilgrims. 
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Seventeenth and Eighteenth Centuries 

In the 1600s and 1700s, aristocratic English families s jcnt three or 
four thousand pounds a year to send their sons on a trip through Europe. 
The “grand tour”, as these travels were called, usually lasted three years 
and conferred considerable status upon the wealthy young travelers. The 
purfjose was itj complrle the education of (lie young man and lurn Idin into 
a gentleman. The young man, along with his tutor, traveled to the centers 
of culture in Europe, especially cities in France and Italy. He studied works 
of art, visited places of antiquity such as the Roman Colo? seam, attended 
the opera, and learned the manners of high society. The grand tour was the 
forerunner of today’s cultural tours of Europe-a mainstay of business for 
the travel industry. 


Nineteenth Century 


In the nineteenth century, leisure travel began to open up to 
Europe’s growing middle class of people. More people had he time and 
money to travel. Furthermore, they had a desire to travel. 

In the mid-nineteenth century, the travel industry, i it could be 
called that, consisted of a few railroad and stagecoach lines. People using 
these services paid their fares directly to the provider. 

The travelers could look after themselves, but who was to look after 
the cargo? As the American economy boomed, more and mr.re valuables 
such as cash, gold, and bank documents had to be moved froia city to city. 

There was no easy way to ensure that these valuable would reach their 
destinations safely. 

To meet this need, Hen^ Wells of Buffalo, New York, began an 
express service in 1841 to carry cash and fmancinl papers from Buffalo to 
other cities. The business grew, and by 19 cents. The government 

eventually lowered its rate to 3 cents to win back to business, but Well was 
on his way. 









ta 1850 James C, Fargo became the company president and 
ed on 133 year tenure, during which the company became a leader 
"> le ...rgeoning field of , ravel. The n,al alep w.m a f, one. In IBHi 
the company introduced money orders to enable people to send funds over 
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Fargo. Who became frustrated with the complicated systems then in use to 
ensure credit overseas, expanded on Ihe concept of the money order by 
mtroducmg the first traveler’s check. The idea took oIT, and by 1901 the 
Compaq was selling more Utan $6 mUlion annually in travelers checks. 

This gave the company a foothold in the world travel market, which 
was booming as a result of the development of modern steamships. 

mencan Express opened its first European branch ltl95 in Paris 
intending to handle only cargo. But the ^eat numbers of American 
travelers m Europe needed help, and American Bipress wm. in a unique 
position to provide the assistance. The company began booking rail 
arrangements m Europe and handling ticketing on transaUantic passenger 
vessels. By 1909 the company had stepped firmly into the travel business 

booking European tours for Americans. 

The original purpose of the company express freight service within 
America, was abandoned during World War 1 as the government 
natlonahzed the service. But American Express was now Ihe leader in 
provtdmg travel services for Americans abroad. Americans overseas used 
the American Express office as a financiai center, a tour direcor, and even 
a place to pick up their mail. It prospered during the two world wars ns the 
many American soldiers overseas used money orders and other services. 

he growth continued through the 1950s, when expanded income and 
leisure time led to a boom in travel by Americans, 

In 1958 the company introduced another service that immediitely became 
popular with travelers - a credit card. The American Express Card was 
designed specifically for the traveler, and the company extended its use to 
all those services a traveier should be likely to use, such as hotels, motels 
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gas stations, and restaurants. It is accepted in most countricfi around the 
globe. The company has more than 1,600 travel offices worldwide. 

Aiucjican ExpresH iias oilier inteieHts, both in tuid out ol the travel 
field. American Express Publishing Corporation publishes Trav :1 85 Leisure, 
a leading travel magazine. The company also has expanded I ito financial 
services and owns the Shearson Uhman Hutton investment- banking firm. 
But the company’s Travel Related Services arm remains its most profitable 
business and the one that most people think of when they hear the name 
“American Express.” 

Living in the bleak cities of the Industrial Revolution, they looked 
forward to escaping to the countryside or seashore for their l.olidays. The 
invention of the steam locomotive and the laying of the first railroad track 

in the 1830s made in easier for them to travel. 

In 1841, Thomas Cook, a Baptist missionary in England, conceived 
the idea for a new kind of travel product - the package lour. He decided to 
organi2e a group of people opposed to the consumption of alcohol to attend 
a rally. With the promise of a sizable number of passengers, Cook 
persuaded a local railway company to run a special train from Leicester to 
Loughborough, 11 miles to the north. Then the persuaded 570 customers 
to purchase his travel package. For one shilling each traveler received a 
train ride (22 mile round-trip), entertainment (a band played hymns), a 
picnic lunch, afternoon tea, and the services of a tour escort (Cook himself). 
Cook, who was the world’s first travel agent, eventually expanded his tours 
to the European continent, to the Holy Land, and to the United States. 


Twentieth Century 

New forms of transportation also speeded up travel between the 
United States and Europe. In the 1860s trans-Atlantic sf. cat nships made 
the trip in two weeks. Later, screw propielled luxury liners crossed the 
Atlantic in six days. Encouraged that it took less time to reach their 
destination. More American bought package tours of Europe. C<ne of the eve 
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of World War I, tours of Europe cost between $178 and $400 f^r five weeks 
and $1,000 for an eight-country, all-summer luxury tour. 

Still, travel to far-off dcatiuntlonH was largely the pi iy liege of tlie 
wealthy, which could afford the time and money. It wasn’t until the 
development of the automobile and the airplane following Wor Id war II that 
travel became accessible to masses of people. First, the airliner reduced 
travel time between America and Europe from five days to or e day. Then, 
the flight of the first passenger jet in 1958 cut travel time from 24 hours to 
8 hours. 

Faster transportation meant tliat ordinary people with two week of 
vacation could travel to distant places. Middle-class citizens of industrial 
nations were also finding that they had more money to spciul on travel. 

Improvements in transportation and an increase in leisure time and 
income have created a tremendous market for travel. New airlines, hotels, 
cruise lines, travel agencies, and attractions have sprung up everywhere 
marketing efforts and budgets have increased dramatically to capture this 
expanding travel market. Sales figures have soared, making travel and 
tourism the number one industry in many parts of the world. 

Global growth trends for the travel industry during the decades 
following World War II have been spectacular. In 1983, more than Rs. 

42,000 billion (or more than Rs. 120 billion a day) was spent annually on 
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travel related activities. The World Tourism Organization estimated that 
worldwide international tourist arrivals would reach 450 million in 1996. 
International border crossings tallied 168 million in 1970, coinparcd to Just 
171 million in 1960. 

While these figures are impressive, it is important to ur derstand that 
a very high percentage of aU international arrivals and expenditures occur 
between and within the United States and Europe. In 198 1 Europe and 
North America received 80 percent of all tourist expendiUrcs and 92 
percent of world tourism arrivals. 
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Indications of Continued Growth 

Whether for pleasure of for business, travel demand is rapidly 
growing. Higher incomes, more leisure time, changing lifestyles, increased 
overseas visiting, and growing number of people reaching refirement age, 
all indicate that the tourism industry will continue to expand. The industry 
has responded to this mcreased growth opportunity with air, land, and sea 
transportation networks, with new hotels, resort destiralions, and 
convention centers; as well as growing local service induiitrics, which 
support the needs of the tourist. 

Tourism is a service industry. Today's tourists and travelers need 
and expect service, whether related to trip planning, reservatic ns handling, 
efficiency in transportation, or the 8ervi(r(?s available at tlieir destination. 
Tourism is an industry of competing firms whose clients have become 
increasingly cost conscious. The tourist has the right to expect professional 
service. The quality of our leisure time is becoming increasinii;ly important 
to us, and the demand for expert, professional service in planning that 
leisure time is growing even more important. 

In various ways, modern societies increasingly provide their citizens 
with the opportunity to reach their fullest potenUol. For manv people, this 
opportumty is satisfied during free time rather than at work. The tourism 
industry, therefore, affects us not only because of its tremendous size, but 
also because of the crucial role it plays in improving the quaUty of life for 
millions of people. 

In such an important industry the potential for jobs in faiormous. As 
the industry becomes more complex, it demands the serrices of well 
trained, enthusiastic, and responsible individuals. The future growth and 
competitive strength of each of the elements that make up the tourism 
industry depends on how well each entity cares for the safety and comfort 
of the traveler, or the value tourists get for their money, and on how well 
their expectation are met. 

A particular irritant affecting any visitor to the country is the lack of 
reliable telecommunication facUities. With the entire world emerging as a 
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single inauket place, where production centers and distribution networks 
are spread over continents, immediate contact with business associates, 
relatives anti friends, and travel agents l)e<’onies ati imperative ttced for any 
foreign traveler. The group working on the I.T. sector, it is liofKid, will look 
into this aspect. 

TOinUSM MARKETING OF INDIA 

Having understood the current profile of Indian tourism, it is possible 
to analyses the marketing efforts put in by the Department of Tourism, 
Government of India. While starting tourism promotion in a m 5dest way in 
the early fifties, the Government of India had no clear-cut ol jectives and 
goals about how to go about it. Tourism promotion was considered an 
information service Uke information on any other aspect of a country i.e. 
trade, economy, etc. Nothing more. 

To most government officials involved in tourism promation in the 
early fifties, international tourism meant that some affluent people form 
rice countries with a lot of money and some curiosity (especially from the 
US) were willing to travel to foreign lands. It was recognized that the first 
preference of such people in North America would be Europe which they 
considered the cradle of Western civilization. However, the retired and more 
affluent among them could be persuaded to take round-the world trips 
either by ship or by air which sometimes included India. That was the 
India’s target group in the fifties and sixties. 

In North America, or for that matter in the entire Western world, 
India, if knovm at all, at the time had the image primary of an exotic 
country-hot and humid, poor and backward, a land of snake charmers and 
rope walkers - an image which the British authors like Kipling had built up 
over the decades. The British rulers projected this image as they had to 
stand the heat of long summers in India to administer the country. Their 
families retired to the hills with cooks, bearers, nannies and gardeners and 
there was little attempt at meeting tlic people of India and understanding 
their rich culture. 
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In the early fifties, the government decided that India should have 
overseas offices to project a new image of the country as a tourist 
deHtiiiation. 'I'ht- iiiiiikets choHcij were Hie UMA, llie UK fotln ved by West 
Germany, France and Australia. These officers were essentially information 
offices whose job was to distribute and disseminate tourist information 
through brochures printed in India. In an effort to do eveiytf ing in India, 
they forgot that their publicity material exported out of India was not 
attractive eiiough and of the best quality. 

Although these offices were useful in projecting the new image on an 
independent India, some of the offices were perhaps opened a little too 
soon. For instance, an India tourist office was opened in Germany in 1957 
at a time when the Germans had just undertaken travelling outside their 
country. They were not ready for India. It took them a decade before they 
began taking long distance holiday trips to countries like India and that too 
only when holidays to India became relatively inexpensive due to the 
introduction of charters and the cheaper inclusive group fares on 
scheduled carriers. Similarly, India opened a tourist office in Japan in 
1964, when Japan first liberalized its foreign exchange reslrictions and 
allowed the Japanese to take only three hundred dollars for travel overseas 
But traffic from Japan to India remained static for five years as the 
Japanese did not think beyond the USA and Europe as thfdr preferred 
holiday or business destinations. In Australia also, the story was more or 
less repeated as Australians started taking India hoUdays or stopovers on 
the way to Europe only in the early seventies. However, these i.ourist offices 

were useful in paving the way for tourism from these maikets in later 
decades. 

The tourist offices overseas within their limited resources launched 
modest advertising campaigns. It was generally a well though t out activity 
undertaken on the advice of the professional adverUsing agencies hired by 
each tourist office locally to improve the image of India as a land of Ajanta- 
EUora, the T^ Mahal, the Himalayas and Mahabalipuram. Cul tural tourism 
relating to monuments and an ancient civilization was the ini tial thrust of 
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promotion as people in the Western world could more readily identify India 
with such an image. The frequency and the size of advertisements were 
iiiade<|iuUe. A<lvrt liHemnilH wne i idrnufit iudhUv lit (>larU n ul vvldl«*, hm 
color advertising was considered too expensive. At the same time, tourist 
offices, however, established contacts with the tour-operators and travel 
agents to persuade them to send their clients to India. 


Beginning of Organized Marketing 

Market planning in the fifties and the sixties was not leally feasible 
because the base of India tourism was narrow. The resources for promotion 
were even more limited and, tourism being a new industry, personnel was 
not well trained. 

For preparing any successful marketing plan, we deal with four 
vnrinblcH, popularly known in the marketing jargon tVie four Ps ns 
discussed in the previous chapter on Tourism Marketing. 

Product: it means attractions or tourist resources that a coun xy can offer - 
beautiful monuments, scenic beauty, beach and moi'.nlain resorts, 
transportation services, good hotel accommodation, po’ite and friendly 
people, etc. 

Price: It implies the optimal rates at which the tourism product (holiday) 
can be sold. 

Place: Most suitable distribution channels. In other words, the markets 
where the product should be sold and the network through winch it is sold. 
Promotion: It implies the communication process, public relations, 
advertising, promotion, etc. 

To bepn with, the India tourist product' had several dniw backs. The 
major shortcoming was the image. India did not enjoy the image of a 
holiday destination. 

Indians were often shocked to see the results of surveys conducted 
by organizations like PATA showing India in a terribly bad light. Despite the 

shock the fact remained that India had an image problem ab iut its tourist 
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product everywhere, especially in the USA. The picture in Western Europe 



as not very diflerent. In 1961, the l,nndon Observer quesUunc J its readers 

where they were planning to spend Uteir holidays in 1962. Irdia was not 
even me„l,„„,.,l 

infrasta L g^t out of the tourism 

re and leave this to the private sector. Else park directors will 

Zdrv“ VIP 7“" accommodatior. for all and 

o orest Rest Houses, which are regularly being used, by pohhcians 
conservation celebrities. Should state tourism authorities manage 

‘^*’“'*0'’^ ’f ao. the infrastructure wot id definitely 

e improved, though the clientele might have to be restricted 

make and maps for tourists helps 

ake parks more approachable. In this regard. Ore construction of forest 

-ds or Wildlife Viewing is not harmful. Purest guards use the same real 

c or °u™‘a- Tourism can also be developed in the bulTcrt ,0 increase 

Wgilance there and to take pressure away from the central attraction! 
identiurd^' T'' 7'^'' ■‘ostricted to its carrying capacity already 

entrances. ‘“"g queues at park 

elect Technology and 

Thl!™"!?* “ development of touri im in India 

he Ministry has established a Tourist Information Network (TC URNETI for 

J 

to tor fUtoUonto to Uto Oto^tototo. to todto To.,ri„ onto,, 

med V “ o niulti 

abroTdT ?! Tourist omces 

teh 1 • , °”™''nments to achieve 

technological up gradation of their information systems on tourism by 

providing ttsaiataxicc up lo 50% of the cost for o.f. ,i i ^ 

^ foi die development of multi- 

enu- “ Tr*’ ITescntation 

equipments. Some of the steps taken/proposed to be taken are as under: - 

An official web site www.tourl8mInlndIa.coni has been created 






x’Co./ iaLcrnet/ E-mail coanectivity has been provided to all the officers 

at New Delhi, 13 out of 21 Tourist offices in India and all the Tourist offices 
ahroful. 

Interactive Voice Response System (IVRS) has started working in the 
Regional Tourist Offices in India at Delhi and Chennai. U is also being 
provided in the offices at Mumbai and Calcutta. 

The CD Rom called 'Destination India' has been produced. Themadc CD- 
ROMs on important subjects of tourist interest like Wild Life, Railways, N E 
States, Convention and Conferences ate tilso Ixnng developed. 

Touch screen based Information Kiosks are being installed shorUy at 

various important places in the four Metropolitan Cities at Delhi, Mumbai, 
Calcutta and Chennai. 



The potential of the information technology in marketing and 
promoUon of tourism in India has not been exploited to the c csircd extent. 
The Committee find that most of the projects in this lield such as 
installation of Touch screen based informaUon Kiosks at D,;lhi, Mumbai, 
Calcutta and Chennai, developing thematic CD-ROMs cm Wild Life, 
Railways, North-Eastern States, providing IVRS at Mumbai and Calcutta 
etc. are still underway and hopes that tlie completion of these projects will 

spread awareness among domestic and foreign tourists and help in 
promoting tourism in India 

The Committee is of the view that substantial portiors of the total 
budgetary allocations of the Ministry of Tourism nrr beinp |irovitlcd for 
overseas campaign since the last few years. However, the n et increase in 
number of foreign tourists does not justify the high amount of allocations 
m this sector. The contention of tlie Ministry of Tourism delinking the 
performance of tourist offices abroad from the increase/fall in foreign 

tourist arrival in India does not hold good. 

Ministiy of Tourism performs its main marketing function through a 
network of 18 Tourist Offices located overseas. These tourist offices perform 
promotional activities including advertising campaigns in the electronic and 
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print media, production of publicity material in local languagc;s, production 
of special interest language films etc. An amount of Rs.49. ^5 crores has 
been allocated for overseas promotion, which is about of the lotjd 

budget allocation of Ministry of Tourism and about 86% of the plan outlay 
for ‘Marketing and Publicity’. The amount allocated to all the se offices and 
the expenditure incurred during 1999-2000 is as:- 


Table-V 


Amount allocation & Expenditure of Indian 
Tourism ofnees in abroad 



Tourist 

Offices 


Allocation for 1999- 
2000 

(Rs. in lakh) 


l.Frankfiirt Plan 625.00 


2.Paris 


Non-Plan 74.30 


Plan 255.00 
Non-Plan 67.10 


3.Amsterdam Plan 185.00 

Non-Plan 21.00 


4. Stockholm Plan 150.00 


S.Madrid 


6. Milan 


7. Moscow 


8. Tel- Aviv 


Non-Plan 22.00 


Plan 164.00 
Non-Plan 10.20 


Plan 164.00 
Non-Plan 16.80 


Plan 115.00 
Non-Plan 20.00 


Plan 94.00 
Non-Plan 18.00 




373.92 

163.51 


136.53 

105.75 


107,27 

20.97 


93.55 

23.43 



Apr-E'ec.99 


Apr-Dec.99 


Apr-r,tcc.99 


Apr-Dec.99 


Awaited 


Apr-/ mg. 99 


Apr-Nov.99 


Apr-Dec.99 

































9. London 


10. New York 


11. Los Angles 


Awaited 


12. Toronto 


IS.BuenosAir 


14. Dubai 


16. Tokyo 


Awaited 


Plan 360.00 


17. Sydney 


Non-Plan 42.80 


Source ; Market research division, department of Tourism, hidia. 

Without any correlation between the two, it would be \ ery difricuH to 
assess the performance of the tourist offices abroad anti review their 
location keeping in mind marketing potential, as recommended by the WTO 
report. In view of the huge allocations made in this area, the (Committee 
recommends that cost benefit ratio in respect of each overfieas office should 
be worked out and these offices should be made accountabh' k)r the foreign 
tourist arrival in India. The Government should also explore the possibility 
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f utilizing the services of professional agencies abroad to Ixiost the image 
f India as tourist destination instead of having separate t lurist ofiices 
overseaH. The Con.niilfee reonunends dml i.nme.liate ne<.. aa„,.v action 
may be taken upon all the recommendations of the Wcrld Tourism 

Organizations and the action taken upon them may be hr ,ught to the 
notice of the Committee. 

Consequences of unplanned touris m 

The main basis for planning in India has been the medium term 
P ans formulated for nve-year perio<l. While n long-lerm perspcolive plan 
prmndes a framework for thinking and conceptualizing, the main focus is 
on hve years plans. Annual plans also exist hut they are operational 
programmes of a more limited scope, mostly confined programme of public 
ex^niture m the ensuing financial year. Policy framework cf a state plan 
IS the foUowmg of central plan. Thus the weakness of the cer.tral planning 
^ loies and strategies tend to get transmitted to plans prepared in State, 
me times when there is opposition government in the cenlev the sinte 

cl!’ 'Ikl «'■ soiling ntoney from 

iTr r d P°-‘-=d out 

that the freedom of state to adopt suitable policies and instrumentaliUes to 

achieve plan ohjectives is conditioned by four ma.ior faeiors-fedtlm 

i^ed economy, democracy and basic feature of economy (dualistic 

at^ctme with weak linkages, rural-urban, modern-traditional etc, H 

aidicates that private sector activities are too spread and govemlnt 

^Ctoeiy and poutical thinking are subverted in a manner that pubUc 

^ctor serves private sector interest ^oups. Vet another weakness has been 

isi^eTt ^ n Of s!:: 

(Hanlll— 

Organization’s Manila Declaration (WTO, 19801 
can make a positive contribuUon to the Ufe of the naUon provided the 


supply is well planned and of a high standard and protects and respects 
the cultural heritage, the values of tourism and the natuinl, scx'ial and 
huiTJan cnvirotuiiciit.’ 

Unspoiled nature (especially the outstanding scenery ol ,en associated 
with the coast, islands, lakes, rivers and mountainous regions) and 
historical sites and monuments, constitute the stock of natural and man- 
made resources on which the tourism industry is largely based. Until 
recently, the availability and permanence of such resources were taken for 
granted. During the 1970s’ however, it became increasingly apparent that 
these resources can lx; ejuite fragile, with limited resilience and carrying 
capacity. 

While the concept of ‘enriyinp, r'npncily’ lias its f>ripjns in livesttK'k 
husbandry, conservation biologists have adapted it as a measure of the 
ability of ecosystems to sustain populations of particular sf ccics that live 
within them aiid it is cfiually applicabh' to the ('ajxu'ity of nntural areas to 
withstand human use. The concept has been further extended in relation to 
tourism to cover the capacity of particular societies to ‘carry’ tourist impact 
without adverse social consequences. 
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RESEARCH DESIGN 


Selection of the study (lopi(') 
Hypothesis 

Objectives of the research 
Modus Operandi (Methodology) 
Significance of the study 
State-of-the art 
Limitations 


Research Design 

■nils rcscarcli work is basically cxpU.mloiy in M.-ilurc, Tbo aim of (hiJ 
research work is to collect detail infonnaUon about various variabies tha 
require consideration to formulate marketing for develop ng Uic tourisn 
potential Of Bundelkhand region. 








Selection of the study (topic) 




India is the land of two mosl primitive sociclics. India has nlmos 

everything for all types of tourists, it Has inmiensc poleiitial if properly 

managed and developed it can come up as major source „l income lor tht 

people as well as to the government, lliis study, w-liicli i have taken, is duf 

to potentiality of tourism but which has not been developed due to somt 

reasons, i took this topic to know tliosc reasons especially in Btmdelkhanc 

because after the separation of Uttarakliand from Uttar IVadesh this regior 

can be developed as a tourist desUnation which will be helpful for slatf 

government as weU as the local people because it is a eccnomie backwarc 
region. 

Hypothesis 

Based on primaiy and secondary data available on flnaneia 
insUtutions related to lourism industry sIk>w.s lliai ihrrr is full snlisfnelii.i 
of tourist and the tourism industry is going weU. in the hypothesis it ii 
observed that there is not proper level of satisfaction of the ourist as well ai 
supply side of the tourism. In the study it wiU be analysed that what is th- 
growth potential of tourism flnanciaJ institutions and the a- strengths anr 
weaknesses along with the problems they are facing in today's scenario. Th( 
outcome of this study shaU play the pivotal role in the future developmen 
and shaU alert the planners and decision makers to stop wrong pracUces 
The economic upliftment of the tourist’s zones, as would be evident from th 
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linciings of liie present work is expected to increase tlie rate of touris 
emplo3anent multiplier, and would impel the youth and lonl people to opt 
toui'ism as a profession for sclf-reiiancc. 'Ihc pragmatic approach to bette 
utilization of deteriorated monuments, polluted lakes, neglected culture an 
society shall certainly provide stimulus to systematic development of thi 
area. ITie hypothesis based on the assumptions that if various destination 
with diverse tourists appeals are systematically promoted feeping in min 
the social and economic factors, Bundclkliand region can become a grea 
tourists attraction and income earner. 'Ihe suggestions regarding th 
carrying capacity problems will be very useful for the immediate action 
timely growth and development of the area. 


Objectives of the research 

'Ihe objectives of the research are to strike a match between th 

demand side of different categories of tourists and supply side of tourist’ 

related services. 'Ihe objectives are as; 

• Analyze the role of tourism in Indian economy 

• 'fo find the point of attractions that may motivate tourists to spen 
more time in this region 

• Examine the tourists’ views, attitudes and their expectations abo 
facilities provided by govt, and non-govt, organizations in this region 

• 'I'o study llic touiiHin i)romotion In Uundclkluiiul 

• Critically examine the investment, income and experditure made 
govt, and noh-govt. organizations along with their strength an 
weaknesses 

• Suggest various effective measures for promotion of tourism 
tourist satisfactions in Bundelkhand 

• To assess the interest of the tourists in different attractions of 
re^on 
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tstoniKiiii 








analyzed with the help of suitable stalisticaJ tools. To s ibstanUate the 
analysis, existing literature on the subject will be used Observations, 
I 01 ^ interviews and quesUonnaires will be used to craw to certain 
inclusions, which will require future verilication. In view of the diverse of 
toe natuie of the universe, convenient sampling method is i.iitiaiiy planned 
but poSB.b.iay of using one of the probabilities sampling is also be 

xp ore . Hlot test is conducted (SO guests) to get valid information for the 
quesyonnairc design, wording and nieasurcnicnl scales. 

our endeavor to propose a balanced development planning 
ormula for timely development of tourism and planning toth The lindings of 

tois research is mterpreted by analysis and interpreting the data collected on 
diverse perspectives of the study. 

Ihe method usually used for evaluating tourist attracUons either 
opimon surveys of tourists or experts. Ihis approach is adopted all over the 
world along with residents view points as die residents too a- so visit and use 
the attractions often at different times, and for different reason from the 
visitors, in the present research work an attempt has been made to make an 

rrgJ*f PbbUcations of govt, and non-govemment 

fixations as well as research articles of dilTcmm msca rehers. It is mv 
endeavor to propose a balanced development planning formula for timely 

appropriate planning 

Zll toe basis Of m-O’s suggested guideUnes. Appropriate maps and 
tables have been prepared in support of findings. Literaiy sources especially 
p icauons and study reports of tourism organlzaUons like U.P tourism 

Department of tourism. Archeological survey of Imlia and local 

8.um.ini8tration have been consulted. 






tor this research a survey of primary and secoiidaiy sources of 

.n otation has been conducted. Any analogou.s silna.ion (cn.sc .slndy, 

not been examined as Is would have made Uie scope of ihe lesearch vciy' 

narrow Secondly the survey method has the advantages of nexibility, 
versatility. 

SOURCES & METHODS OF DATA COLLECTION 

Data for the purpose of research has been collected from both primary 
as well as secondary sources. ^ 












Primary Date CoUootion 

The researcher himself collected the primary data that was needed bj 
visi ng various places in Bundclkhaiid region and obsciving Uie touris 
attractions and tourism infrastructural facilities. Questionnaires were ther 
design to collect information from the Mowing sources. 

Tourists visiting various tourist attractions in Bundellthand region 
• Tour/travel agents and ollicials of State Tourism Departmen 

operating ih Bundelkhand re^on. 

trains’'bTr'‘“‘" ““her 

trams, hotels, Restaurants, railway staUon and at tourist attractions c 

varrous places like Khajuraho, Chitrakoot, Orchha, Sonagiri and dhansi. 

Respondents in the tour/travel agent and tourism official categor 

were contacted at their respective places of work. 

QuesUonnalres along with laminated colomd pholoigiaphs of variob 
tounst attractions of Bundelkhand region were supplied to and coUecte 
rom the respondents personally by the researcher. The respondents wei 
informed about the purpose of the study and were requested personally 

co-operate with the answering the questions. 
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Quota sampling method has been used in this research M/ork. : The 
respondents have been divided into six categories and a total of 400 
respondents were contacted. The number and percentage of rejspondents 
contacted are mentioned with the respective category in the table given* 

Tcdble -VI Sampling Frame 


1. ForciRn iourinfs vinitinR the rcRion 
for seeing natural sites, ancient art 
and historical monuments. - 

2. Domestic tourists visiting tlie region 
for seeing natural sites, ancient art 
and historical monuments 

3. Domestic tourists visiting for 
pilgrimage 

4. Package tour operators 

5. Travel ^ents arranging 
accommodation and/or 
transportation facilities. 

6. Officials of local tourist department 


TOTAL 


The size of various categories in the universe was first estimated on 
the basis of experience since a list of universe was not available. The number 
of respondents in each category was then determined proportionately. The 
total size of sample was large enough to make the sample representative and 
avoid sampling error. 


No. of 

respondents 

contacted. 

Percentage 

220 

55% 


72 

18% 


50 

12% 

1 

28 

7% 


20 

5% 


10 

3% 


400 

100% 








the questionnaires 




i^Vo cJifIcrcnt quest ic>nnair{»s were (l{‘sii/ru'ft m i i 

the infonnational requirements of the res Z O "" 
information from tourist cateaorv of 

collecting information form j ''®® used for 

I^epartmentoperaringinZder::^ — 

were u“ 1°“ 

on different issues Tourist ma attitude of the respondents 

Buppiicd to the respondents nZ ZZ:, were 

response. lacllitaiing their 

TTie questionnaires were nre-foQfrsa 
the categories of respondents and then 
secondary data has been co^ateZr 

Departments of tourism Cover ^ Publications of 

Lounsm, Government of India and nr. 

Pradesh and Madhya Pradesh. Dovernmeiit of Uttar 

Design Of Sample 

The Universe 

For th^p^3e Of this reseamh the universe has been dehned as of 
All those people traveling to Bundelkhand region for se ' 

. “Zr“' “ piIgrimTgr““‘ 

BtZz::~ ^~g in 


« Sampling Unit 


Ihe sampling unit in tliis rcsearrh i« « • i- , 

-s re.on. a tour/tmvei operator and an olhcZnZtr;;:^^^^^ 
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Period Of Study 


nils study has been conducted from 2000 to 2002. 









iv ® paradise and has all nn- 

I Each State has its ow^r 

I las o^oal ^onum^its to visit. Himachal PradesTl 
) center and offers many attractions la ® Pl^^^c 

i ““y beautiful gardens and ires'’^ J*"'""*'' 

i ! xs most densely populated smte i„ muia and o.^ 
visitors. Tamllnadu with ancient temples “ d L"'"" 
i: achievements. Madhya- Pradesh is th modem industrial 

adesh IS the meeung of different races md Offers 


Significance of Study 

Totirism has been recardtvi oo 
a distinct role to play as an indust^ 

bright future. Now i| i., ** Promising industry it has a 

dividends. -b. ihe ex, 

Considering the sorio 

~nt and their agcn:rar::rpr~ " be 

are taWng various measures to nm ' individuals 

achemes and projects involving '‘<=-'°Pmentai 

Objectives evaluation of the performsn "7^""“'® ‘^‘"8 '^l^en up. 

;past performance and expected fut bght of its 

' particularly in the context Of large scalllverr'"'*" 

social responsibhity. ^‘^^sequentiaJ added 

recenuy tourism remained as 

now a days concentrated efforts are beina m °b'' “'Untry but 

: i tourism and tty to get maximum economic k 
: 1 Of the people. the social benefit 


f 


many tourist places. Puniab i«s hof k ■ ^ . 

«tate. Rajasthan is state with desel 

gi-eat torts, lakes and Desert Jiih i., ■ "'""v 

unique ettperlence. Uttar Idel Th’"'"' ^ 

in Indian politics and offer many ' 't ^ urique place 

Thus htdia offen, eveiything to eve^r^ "" "" 

Indian '>n«day scheme. On tm average 

being declared by state Ciovcmmcnts holidays are 

used to work 180 days on an average in a yZ' ^'1’ 'T 
having 14 casual leave and 10 d ^ ^ emjMoyees are 

, are also certain leaves 

I Tourism has become a primordial recrZ!!!Zr persons. 

! ^so found the place in the Ust a i Pecple. Travel 

! P™ io spend ntoney onZ;:rZZr ^ 

! ’■^““n. Most of working husbands and ■ 

' their household chores due toTZd " '"“age 

-ong distance offices and fl 

problem, majority of working dan have ZT 

was absent in olden days and in some famiffesIrZlr 

nme to spend at leisure during working days hZ T """ 

opportunity to go for a weekend and spld Z' d “ 

tourism. P*"*^ tbou- discretionary income on 

•It is the inLXtZrhZ7ml!lZT'v^°'^® 

7% of foreign exchange and hold qar^ofT^- "P*""* ""ly 

importance of tourism potential in BunJdkhalrZrT™®"' ' 

is interested to take necessary steps il ! 

smokeless industry tourism is helpful and ‘°“"sn . Being a 

This problem has been chosen with "Pm’tmu l»th people nnd govt. 

Bundelkhand and also the growth oZZI “ 

state public sector undertaking, its 


Xir “'=' =^88est 

ways and .ear.s for development of tourism m BundC.hand rcton T^e 

scheirm ■"’« ™"°- 

ernes ™th the growing importance of this sccor being „ bolter 
emplo^ent generator and foreign exchange eanier, -mere is iK..„„ing scope 

1 ncre Z has different likings and according 

e, taste, and social background etc. For this the tourkan industry 

has to equip itsdf to cater the demand and interest of the Tourists 

Tourism being of different types likes sports, adventui = cultural 
natural religious, health and beach tourism etc. Each typ fa’st 
prioriOes and infrastructural requirement for t i 

Tounsts. Hence keepmg the all aspects in view this study will helpful for 
promotion and satisfaction of tourists 

State-of-the art 

omy limited wok has been done on the study, which 1 have 
m ert^en. Although related to the subject matter has been dons. A, SaUsh 
abu did study on tourism development in India. Chopra, s. lyyton 
^unsm and Development in India. Rajiv Dube, 1985 in Toutism in tie 
onomy of Madhya Pradesh builds up development models lor M i> whUe 
G.K. Ranga Rao presents heritage resource profUe of Bundelkhand region 

simil dealing with the 

smular aspects are by Rose in 1984, Noival. A.d.l936. Abell, D.F and 

^ond, J.S 1979, Barrie and Jenkins Uindon, 1979, Hewison , Abell. D F 

Hammond, J.S.1979, Hewison, Burkart, A.J. and Medik S 1981 

R.1987. Bonink, C.1992, Page, S.J. 1993. Ashworth, G.J 1993 Prerce 

^1993, Stebler M.1996, Sheldon P.J. 1997. Teliabu, Jl998.This study is an 

rderkhiT^ : 
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Limitations 

TTiere are certain limitations in every work. In the present study there 
are also aoine Uiuitalions, wlilch are; 

1 . Study is mainly based on the secondary data. 

2. Some of the conclusions are based on the estimates, assumptions, 
observations and informal interviews. 

3. Sample size remained very small. 

4. Time constraint is also there because there is also poss ibility of certain 
type of tourists are not visiting certain place at certain ime. 

5. There is also possibility that some respondents miglit not take it 
seriously.. 


if 
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IN INDIA 


Overview on Tourism resoun 
Infrastructure perceptive 
Policy 86 planning framework- 


a sure 


assesvsment 


II 









tourism resource potential in INDIA 






Overview on Tourism Resource Treasure in India 

only r^uniZ ^ “T 'he wcrld and this is 

delllT T oxistence and 

pZrrbv cZZ 

second largest counto^ in the world. It stretches over 3.2 20 kms. From 

p outh a 2,980 kms from East to West Around 83% of total 
population m Hindus, 2.5% Muslims o<'/ rn • i- 

Jains are 1 w a .u C-hnst.ans, Sikhs, Buddhists, 

Nationri " “d popular 

attonal lanprage spoken by about 50»/„ of the population. There arc 17 
ther regional languages scheduled in the constitution. 

India is a center for two primitive civilisaUons of the wo, Id. One is the 

“ l-T^”" and the Aryan civili^tion. It is pertinent to menbi 

that no c.vil..at,on except Indus-valley civilisation cover such a vast area 
indm me^s not only the prised pearls and valuable stones, but also more 

fractioZTr* Tl infinitesimal 

tion knowledge over a period of time and suggested souUons to the 

complex and multiple problems of man and societv now 

^Pite Of many „e.ds throughout the wo.: ^ 

equtpment is at the doorstep of Borneo sepins still there are many more 
me growmg uncertainty, uneasiness and personal prc blems of the 

rnuZk 

rer^hfic knowledge and advancement is not able to solve ever-growing 

ZZr' “ penetrates and gives an 

e, e impression in the minds of people with the saga of continuity- 

solace shows the ways and means for transient problems faced. Ayurveda’ 
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Unani and Sidha are the three gifts to India, which are famous no all over 
the world. Yoga is another great gift endowed by this noble country to the 
world. India has an ancient tradition of travel. Large numbers of p,:ople were 
impelled to undertake journey throughout the length and breadth of the 
country in olden days. The motivations of these were mainly religious, quest 
for knowledge and desire to foster trade and commerce. The travel for 
religious purposes de into the intuition of pilgrimages or tirthant The urge 

to develop cultural contacts, trade and commerce led to voyages to distant 
lands abroad. 

The tradition of travel among the people has continued since then. 
There are references to pleasure travel as well which was undertaken 
particularly in middle ages. But the tourism in its modern sense 
commenced only in the middle of the twentieth century. Like some of the 
countries of Europe, the beginnings of tourism in India can be sa d to have 
been^also made by Railways with the publication of the first “Handbook of 
India” in 1931. It gave short descriptions of places and attractions on the 
railways routes, and those, which had become accessible because of it, 
along with travel related information such as accommodations etc. The 

handbook contained a large number of illustrations, in photogravure, as 
well. 

Indian being a big country has every thing to offer to everybody. 
Visiting India is an enthralling and memorable experience to on s and all. 
The improvisations about the Oriental wonderland are provided fertile over a 
period of time and withstand for the time-test and suggesting solutions to 
the problems faced by the world. The beautiful ancient monuments are 
fascinating and will be a tourist delight. India is a country where the past 
and present blend in a systematic manner in the threshold of an exciting 
future and emerging as International Market. Delhi is the capital of India 
and IS a Gateway city to the vast country. The tourist can find the beautiful 
sights, the sounds and smells of India trough a single window system of 
tourism. Similarly, sandalwood smell of Karnataka presents a beautiful 


*t •• 
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l'a..orama to U.c visitor, 'ntc Kama, aka’s lush green forests and hills 
unravel Nature and its beautiful proriurls. Bangalore and My.sore are ate 
two great Jewels and the Crown of Bharat Mata (Mother of India). Mysore is 
a spmtual place and it is the holiness Ganpati Sachindanand Swamiji is 
urthermg by his preachings. He is an expert is ushering music therapy 
^^ousands of devotees used to pay visits to this place apart fro,,, all part of 

India is a tourist paradise and has ali unique features of modernity 
Wstori^'m"^ hospitality. Each State has its own cultural glory and 

cultural stream. Assam State is resorting normally and is having lx-au,iful 
areas to vrsrt. West Bengal’s contribution to indian life is unique and 
Urforgettabie. Bihar State is with giamorous past and presents prestigious 
p aces to visit. Gujarat is an industrially developed state and offers many 
products to the visitor. Himachal Pradesh State is a beautiful picnic center 
an offers many attractions. Jammu & Kashmir is a diamond studded with 
i^y beautiful Gardens and lakes in the crown of Indian and a visit to 
ammu & Kashmir gives most enjoyable experiences. Kcrafo is the most 
densely populated state in India and oifers many attractions to visitors. 

amilnadu is with ancient temples and with modern industrial 
a^evements. Madhya Pradesh is the meeting place of different races and 
offers many tourist places. Maharastra is the cradle of India i freedom and 
^ mdustrially advanced state having many a splendid picni. spots to visit 
Karnataka is the land of Sandal wood and the center for many historical 
events. Onssa is a state inunortalize by Art. Pubjab is both ir dustrially and 
Agnculturally advanced state and spearched in our history. IVajasthan is a 
state with Deserts promising to bloom and has ninny grent Foi ls, Lakes and 
Desert ffi-e is so vivid and also a visit to the State is a unique experience. 

Uttar Pradesh is the valley of Gnnga having unique |, 

and offers many interesting holy and picnic places to visit. Thus India offers 

every thmg to anybody. But Tourism Development in this covniry has been 
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started in the early sixties. By that time, all oilier countries have achieved a 


remarkable 
extent. l>ost 


progress in this area and has exploited to a maximum possible 
IndcfXindence era has witnessed Iburism developnient in this 



countiy. Only Great Cotmtries, which have glorious past, can thrive on 
Tourism Business. Tourism Business is to some extent the product of 
historical facts of a countiy. 

India has been hidden from prying eyes for many thousands of ycai-s 
and has secluded itself for a considerable period of time. India once called 
as the brightest jewel in the British Crown has developed to s.ich great 
heights that it has became an example to other countries in many -especis. 

The present century has witnessed this country rising to higher 
heights and moving forward with oUicr leading countries of a ^lobe. Ihe 
mam reason is its vast geographical size, big markets and its rich potential 
resources. The unique feature of Indian society is Joint family system where 
the members of the entire family are having close contacts and certain 
values are being maintained which is absent in other Western Countries. 
Many Busmess firm are run as family concerns. A healthy family i;? an asset 
to the society and it is the edifice on which n strong Nation is bailt. Even 
though this country is viewed as an orthodox, this system of joint family 
pays nch dividends and suggests solutions to many sociological problems 
that the world is facing. No oUier country except this countiy pei haps has 
so many temples and churches, Gurudwaras and Mosques, thus showing 
devoting towards the guiding and invisible deity in ail respects, It is the 

reason why many people prefer to visit this countiy to learn the intricacies 
that they are not aware of or their society penriits. 

Indian artists are being welcomed by many countries and brought 
laurels to this coutniy. Among the prominent people are M.S Subba 
Lakshmi, Lata Mangeshkar, Modh. Rafi, S.P.Bala Subramanyam, Gantasala 
Venkateswara Rao, Jesudas, L.R. Eswari, Pandit Ravi Rnnknr, Ali Akbnr. 
Bismillah Khan, Yamini Krishna Murthy, Dr. Padma Subramanyam, Sobha 
Naidu, Dr. Vempati chinna Satyam are a few to mention and their 
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contribution has paved the way in getting more fame ar d name to this 
country. 

Ihc cultural heritage is having diieel iiapaef in the fvrotnotioii of 
tourism. Besides this great rich cultural heritage, this country occupies a 
pivotal position in many other respects. Its rich magnificent monuments are 
always an added attraction to the visitor. The beautiful Taj Mtihal, the 
temples of Srisailam and I^)rd Venkateswara in Ti iipati arc the 
internationally reputed structures. The famous frescoes of Ajanta and Ellora 
caves create an indelible impression in the minds of visiting tourists. In fact, 
culture connotes a comprehensive view that comprises of D^nce and Dramal 
language and literature, paintings and Architecture, Dress, handicrafts and 

all these forms provide a different world to the visitor. 

India offers many delicious dishes to the visitors both the traditional 
and modern menu. Now the concept of vegetarian food in gaining ground 
around the Globe for better health. A tasty, cleanly, healthy and limited 
meal is always advocated by Ayurveda in India. This pracnice has been in 
vogue in many households in this country. The Sought Indian Stuff is very 
famous and has been internationally accepted and the combination of 
different ingredients with medicinal properties is a panacea to many health 
problems. This tasty and low priced food is not available anywhere in the! 
world. Traditional Hospitality is the cardinal principle in th .s countiy. Even 

now, one can witness in rural India that the visiting people are provided 
with food or milk. 

In some areas if the guest comes to the family the members of the 
village used to help in supplying milk, curd or vegelnhles nr in any OlliPr 
form and tliis indicates tlie brotlierhood and concern about others which is 
absent in Western countries.. The funiily tics arc very weak in those 

countries and in this countiy they are very strong and they may puzzle the 
tourists. ■ 
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The Beautiful Indian countryside provides exotic panorama of lush 

greeny valleys, jungles, lakes and waterfalls apart from the pleasures of 
sights emd sounds. 

Artists in clay literally make a big chunk of profits out of mud, gaining 
name through the un-compromised quality of materials the> use and with 
their innovative designs. They used lo develop items from si .nil |>lagues to 
large icons that adorn the drawing rooms and executive cham ^crs. 

India has always been famous throughout the world for Handicrafts. 
People used lo dream to possess as matiy entieiiiK prochu ts ns possil>lc 
whenever they visit exotic places. Handicrafts are exquisite end fascinating 
Items of manual skill and are part and parrel of man’s mr tcrial aspects. 
Ever since man has learned to translate his ideas in :o words and 
expressions thus resulted to manufacturing of beautiful things. The 
Handicraft Industries are commonly located in rural areas and the products ^ 
are made for markets with personal touch. The visiting tourists will prefer 
new horizons, new environments and fascinating things tliat result into 
exciting experiences. Travel and Tourism is an avenue to convert the 
existential experiences into most unforgettable memories. An :1 tourists used 
to purchase articles as an insignia of visiting that particular place. This 
excitement makes them to visit once again and these products, which the j 

tourists use to purchase, is known as Souvenirs. 

Souvenirs play a pivotal position in the development of Tourism and 
remains as an important component. For centuries together India had a 
considerable variety of arts and Handicrafts. These are the masterpieces 
that remind one of the sweat and strain of the artists is reflected. The new 
designs or the ideas will be translated with most beautiful articles that 
allure the tourists. During the regimes of Nawabs and rajas there was great 
encouragement and fulcrum to Indian artisans. Some artisans used to work 
on their own and some used to work on job basis untlcr the guidance of 
master artisans. Most of the items were exported to other co untries through 
the Egyptian Ports, at a time when the West of Europe a birthplace of 
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modern industrial system was inhabited by uncivilized tribes. India was 
famous for the Wealth of the rulers arid for the artistic skill of her 
Crartsmc, and even at a much later perio,! when Ihe merchani adventures 
from the west made their first appearance in India, Industrial advancement 

of this country was at any rate not inferior to that of more advanced 
European Nations. * 

Foundiy technology is very much primitive method, which has been 
developed in Indian Sub-continent. As far as the historical evidences are 
available, it is well known IhnI the Man, knew this teehnol „.v .,l„,u| 
2500 years back before the birth of Christ. They were generally a.lopted for 
casting Bronze materials. In the later part of the History about TWO years 
ago wrought Iron pillar of about 24 feet high and 16.4 inches at the bottom 
and 12 inches at the top weighing of more than six tonnes was cast and it is 
still seen evident at Delhi “Kutub Minai' Yard in perfect conditions through 
the same was left in open space for centuries. The famous historian and 
Archaeologist, Alexander Cunningham is of the opinion that this iron pillar 
la the most interesting piece of high technology, which has been cast in 
mould as it has get no welding mark. It is also learnt that the famous Indian 
Philosopher Maharashi Patanjali wrote a book call “Loha Sastra’ or a book 
on Iron making at about 150 A.D. in which he elaborately describe the 

procedures Of manufacturing Iron and Steel 

During the Golden Gupta Era (5“- Century A.D.) the casting of Iron 
and Bronze came to its height when the Nalanda University was started in 
modem Bihar, In this University, the great Buddhist Houn Tsung came 
from china for his study. In his travelogue, he mentioned about the training 
course of foundiy technology, which was included in the syllabus of the 
Nalanda University. He also described that a colossal 80 feet copper status 
of Buddha stood near the university. Moreover, several archeological 
evidences have been discovered throughout Indin from which if is elrnr thnt 
casting of Iron, Bronze, Copper and other Alloy metals have been cast with 

precision in India, in the ancient past. 
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Nature is a big repository having many more wonders. Creation of 
beautiful articles is the main motto of artists and sensitivity and mellowing 
of humanity is the inherent factor in depicting designs that gives aesthetic 
exultation to the visiting tourists. For many artists are is a life achievement 
and the translation of emotional idea into a beautiful are and the tourist will 
be happy and proud to possess it. It is this hedonism that prampts people to 
visit Art galleries, Museums and other places of interest. 

People prefer to have most modern articles or new experiences and 
want to bring their reverie into reality. 'Fravcl and Tourism helps them in 
converting their cherished goals into vivid recollections. Tourists want to 
purchase some articles as their pocket permits as a tol.en visit of that ' 
particular place. Whenever the visitor seas that particular article he gets 
immense satisfaction and it reminds him of the days of visit. 

Handicrafts are the items of manual skill and are part and parcel of 
man’s material wealth. These arc the reflections of daily used products, 
images of Gods and Goddesses, Animals, Birds, Toys and implements and 
every other thing that comes to the proximity of man in nature. Handicrafts 
are creative reflections of Artists imaginations endowed witt; Bony. In India 
it is a common practice to sell their articles in fairs every Aveek The tribal 
folk used to manufacture various varieties of products such us toys, bamboo ! 
products and plaster of pans articles. Many Handicrafts are made out of 
Elarth ware, Metal, Craft, Jewellery, Basketry, Textiles, Embroidery, ivory, 
Woodwork, paintings and other fascination articles that attract tourists. 

Basketry is a primitive craft that Nature bestowed on mankind and 
became part and parcel of daily chorus. This is purely mad«; out of human 
nisus in the most captivation manner. Artists used the local available 

material and create different designs, shapes and sizes. 

Earth ware making includes pottery and iion-elnin that is 
known to the India since primitive period. Most of these earih ware makers 
are individualistic and their creativity will be reflected in the artistic 
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Woodwork ^ 

Man is sin intimate associate of Naturf» h i ’'i - 

hach and he has achieved perfection in culg a7; 

products. Lovely items hs„. u “tting, and making many a 
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Metal Ware 
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ornament as essential items. Birdi ware is another distinct and exquisite 
craft of silver in lay on alloy base. 

Textiles 

This refers to making of cloths by weaving, knitting with component 
fibers such as cotton, wool, silk, and synthetic fibers like Rayon, Nylon, etc. 
Apparels give men and women the most distinctive and dignified look for 
which one craves for. Man knows the sliimmering silk since pie-hlstoric 
days and silk products arc very famous in India. Unique blends and 
beautiful color combinations of saris aic very famous in Imlia and they 
dazzle the eyes. There will not be any single home without these sarees and 
these saris and dancers specially prefer these sarees. Dancers at the time ^ 
performing their programmes use to wear these sarees. 

Man at the time of performing poojas at temples and on all auspicious 
used to wear these apparels. In Tamilnadu, it is a custom to wear the sarees 
in a particular fashion reflecting Dra vidian style and costly silk sarees will 
be used for daily use. Bridal sarees are famous and it is a custom to present 
the snrcca to the bride from both sides. Bilk robes will also be presented to 
the Bridegroom and aJso traditional style of clothing will be done on 
auspicious occasions. These silk robes of different varieties are available 
from different place portraying designs that attracts the tourist and other 
people. 

The Ducca Muslin a famous silk saree that could be wrapped and 
kept in a Match Box s the rarest of the rarest things and master craftsman 
can exhibit their exemplary talent. Recently a master weaker from Karim 
Nagar in Andhra Pradesh repeated this rare feat. He made a Ohakka Muslin 
Silk Sari put in a match box and exhibited for public glance at the State 
level weaver conference held in Hyderabad very recently to prove that this; 
master craft is still alive. 


The newly woven Muslin Sari measured 4.5 metres in ength and one 
metre in width. The craftsman had woven this rare sari in Pick color along 
with other five similar sarecs in different colors just to pnnc to the world 
that some master crafts men are alive to pursue the past pride. The sari 
that was exhibited and kept in a matchbox measuring 3.5 x 2 inches is 
without Zari Border and is extremely transparent. 

Such is the greatness of our Master crafts men. Jackard is another 
famous cloths and many millions worth of cloth has been exported to 
various countries. Tourists visit places where this fine quality of cloth is 
available. But the most unfortunate thing is that the living condiUons of 
these weavers are very bad and because of lack of sufficient t ncouragement 
from the Government and Co-operative Societies. They are active in polities 
rather than promoting and working for the welfare of the crafts men If 
properly encouraged. Textiles will be an added advantage in promotion of 

Tourism and also to the weaving wing. 

People aspire to have most modern equipment and p.Tcrcr to have a 
new experiences, new horizons and wish to bring their dreams into reality. 
Travel and Tounsm helps them in converting their cherished goals into 
splendid success. Tourists want to purchase new articles as their pocket 
permits as a token visit to that particular place. Whenever rhe visitor sees 
that particular article which he has purchased at an affordable price and 
gets happiness and reminds him of the days of visit. 

In India, each State has unique features of promoting Hand made 
Sarees. This is a small Scale Industry and it is a means of liveli-hood to 
thousands of people. Certain Areas are famous for special quality sarees 
with unique features. These are of various varieties such t.s Vankatagiri, 
Godwal, Kottakota, Dharmavaram, Kanchipuram, Benaras, nhami, Ranjoli. 
Arm, Myssore, Pochampalli, Chirala, Narayanapet, Chanderi, Orissa, Tangil 
and Bengal Sarees etc. Kalamkari is another special variety ol sarees. Colors 
are being prepared out of plants available in nature and the designs are 
sketched with pen*. They are called as Kalamkari prints. Now the patronage 
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for this type k very minimal. At present this cloth is bein,: used as Bed 

s ee s Curtains, Lungis and Tablecloths and Wall paints. Golkonda and 
Kalamkari reflect Muslim culture also. 

At present each state is having Handicrafts Development Corporation 

Anil r Craftsmen. 

‘Kairali” K “Lepakashi Emporium’, Kerala is titled as 

. Karnataka State is maintaining “Cauvery” Madhya Pradesh is 
lam ining Mngnayam”, Gujarat State Handicrafts is known as “Gujrali” 

All these corporations are contributing their part in generating employment 
and also in promoting tourism. ^ 

Industrialisation ds modernisation have been the buaavords in almost 
eveoi country, in the post world war period. Advancements in transportatiol 
tmd communicabon have been the major thnist areas for achieving rapid 
mdustrtahaatton. As a result many new industrtes have mutbroomed and 
have been responsible for catapulting many a nations to the status of highly 
.ndustnalt^d nations. Tourism is one such industty. Touri.sm has today 
ac leve e status of an mdustiy and has become more than a cultural 
Ptlgnmage. Realizing the various .socio-economic benents of tourism 
Oovemm,nts in all countries are competing with each other in selling 
tounsm & travel" concept its Histoty, culture, sunshine, snow and sands to 
people all over the world. People with increased disposable incomes are 
ahowmg mterest in holidays, and are warming up to the idea of traveling 
and s^hteeeing. Tourists arc swarming places of intcrcs, by the hordes. 
Glob^l^ tourism is one of the fastest growing industries, accounting for 
a out 7/0 m total capital investment in the world. The Asia -Pacific region 
as been identified as the number one emerging region in thin industry with 
an estimated growth of 7.8% annually. By the yenr 700,8 the annual 
earnings are hkely to touch $ 2000 billion in this region, whereas the global 
tmnual earnings of tbis industry are estimated to be $ 7200 billion Within 
the Asia- Pacific region, the Indian sub-continent is well poised to take 
advantage of the boom in the tourism sector. 
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India is a vasl country with a history that goes back S-XJO years. Its 
vast geographical diversity, rich culture & heritage, fairlk festivals, snow 
capped mountarns, a vast coastline, monurncntal attractions that span the 

tire country and the gaps in the infrastructure, offer tremendous potential 
for tourism. 

India, a low cost destination, continues to exert its mesmerising pull 
not only on the world tourist, but the travel bug has also bitten the Indian 
tounst. India's share in world tourism is expected to touch 1-2% by the year 
2005. As per the Hospitality and Tourism industry projections the rise in 
foreign tourists to India is expected to touch a new heights. T.,urisrn is also 
one of the biggest employment generating industries in India, with a 
capacity to absorb an additional investment to the tune of $ 10 billion. The 
hotel and tourism related industo' has been declared as a high priority 
industry for development by the government and assumes imrortance tor its 
immense potential to earn foreign exchange and is also least import 
mtensive.Twenty states and union territories have accorded tourism the 
status of an indushy whUe hoteUering has been granted the latter status in 
eleven states. The states of Rajasthan, Goa, Jammu & Kashmir, West 
Bengal and Maharashtra have always been a major attraeUon for the foreign 
& domesbe tourists. Each state has come up with various plans & strategies 
to lure the growing influx of tourists and at the same Ume have evolved a 

package of incentives to attract investment in this sector, le it foreign or 
private. 

Tourism places the highest value on culture and natural heritage 
while providing visitors with value for their money and time. This strategy 
seeks to protect that heritage and culture which is the foundation of the 
travel industry in this country. Touri.sm brings people of one culture into 
mteraction with another. The tourist travels abroad or at home in search of 
pleasure, leisure, adventure, recreation at historical sites, wildlife parks, 

beaches, towns and villages. 
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down the social scale, business tourism, adventure tou’ inm, visits to 
friends, and oilier forms of domestic leisure tourism are inci easing. 

In recent years, therapeutic /health tourism and ecotourism have . 
gained in importance. The state of Kerala has taken a lead in establishing 
centres where traditional medicine is used to treat patients witl< eundilr nm\ 
incurable diseases. These South Indian states also attract the mtijor share 
of cco-tourists to its natural and cultural attractions. lOtjcwhcrc, the 
princely state of Rajasthan has created an ecotourism nich<; by offering 
camel safaris (Shackley, 1998). Indeed, the Himalayan states co ojicrated in 
promoting ecotourism us curly us the iy8Us. As a result of their experience 
of this kind of tourism, they developed a voluntary consultative mechanism, 
later known as the Himalayan Tourism Advisory Board, (HIMTAB), which 
later graduated into a policy-making organization (Ravendran, 1998; 139). 
The govetTiment has contributed to developing domestic (or 'social') tourism 
by providing an optional allowance for travel during leave, \/hich it has 
offered its employees and their families. Such benefits are usuEilly taken up 
during summer vacations (which last almost two months) ar d Dusshera 
holidays (which last for a week), when seliools close and ihildrcn cun 
accompany their parents. During these periods, it is common for railways 
to annoionce 'Summer Specials’ and 'Puja Specials' to meet passenger 
demand for popular destinations, and at these peak seasonti travel and 
accommodation have to be booked well in advance. 

Leisure tourism for purposes otlier tlian pilgrimage would seem to be 
a relatively recent development. However, there has been a distinct spurt in 
timeshare investments over the last few years (Business Inc. 1997). 
Although the scarcity of available statistical data seems to suggest that 
domestic tourism is negligible, it would be naive to eonelude thru Indian 
lifestyles are devoid of secular travel. The Indian masses may not be able to 
afford extravagant holiday spending, but visits to friends and lelntives are 
common, and there is an urgent need for research on the travel liabits of the 
Indian middle class. 



There are few statistics on the movements of tourists within India, 
ever, as New Delhi is the major entiy port, a large proportion, (65%) 
visit the golden triangle,' i.e. Delhi, Agra and Jaipur. Tlic Himalayan slates 
of Uttar Pradesh, Himachal Pradesh and Jammu and Kashmir arc equally 
popular. But at the time of writing the escalation in terrorism in Jammu 
and Kashmir has diverted many tourists, though in lesser nun, hers, to the 
southern states of Tamil Nadu, Kerala, Karnataka and Andhm Pradesh. 
Despite all odds, the government did make an efTorl to woo touri.sls for the 
country by organizing a mega-event. Tourism Millennium Expo 2000, that 
commissioned a good number of state tourism departments to host events 

m their states over a period of a year. The outcome of this is, however, yet to 
be known. 


Efforts by the Govt, of India in HRD 

Manpower development has been a major concern for t he Dept, of 

Tourism. Comprehensive efforts are underway to harness manpower 

resources adequately to meet the needs of the fast expanding tourism 
industry. 

Training programs in the field of Hotel Management, Catering & 
Nutrition were first taken up by the Government in the year 19e2 when the 
program for training of personnel of supervisoiy/middle management level 
and craft level were iniUated by the Dept, of Food in Uic Ministry of 
Agnculture. To begin with, four institutes of Hotel Management, Catering 
Technology and Applied Nutrition were set up at New Delhi, Mumbai, 
Chennai and Calcutta between 1962 & 1964. Twelve Food Crall Institutes 
were also set up at different places in the rountry. Tlie orirntntion of the 
trammg programs, which were in vogue tiU 1982, underwent a sea change 
with the transfer of this program to the Ministry of Tourism in 1982. It was 
decided to orient the training towards meeting the requirements of the 
Accommodation & Catering Industry to produce a professional work force. 


In order to harness the resources 85 provide a central thrust, the Ministry of 
Tourism established the National Council for Hotel Management 85 Catering 
Technology in 1984. 

All the Hotel Management Institutes and Food Craft Institutes are 
registered under the Societies Registration Act, 1980 and have a separate 
Board of Governors consisting of representatives of the Central Government, 
State Government concerned as well as representatives of the Industry, 

South Asia India 'rout ism Human Kesouite Devciuj tucnl I’rogram 
(SAITHRDP) was launched with the help of European Commission by 
focusing on the development, testing & legional agreernen! of entry level 
occupational skill standards for core specializations, the preparation and 
wide dissemination of the corresponding training, guides from both the 
public & private sectors, all of which are designed to strengl hen the means 
of establishing national certification systems within a regionally accredited 
framework. In addition, large numbers of on-the-job trainees have been 
trained and arc expected to multiply long-term effects of training. 
Underpinning these regional cooperaUve HRD activities is an institutional 
framework consisting of national and regional HRD committees, which 
SAITHRDP has helped to establish. Training- trainees is a continuous 
activity, which is helping in improving the professional skills of the frontline 
management personnel. 

Policy and planning framework-The role of tourism was first perceived 
in India in year 1945 when a committee under the chairmans hip of Sir John 
Sargeant, Secretajy, Department of education, was appointed to advise the 
government on the development of tourism. The main objective of the 
committee was survey the potential for development of tourism in India. It 
was required to examine the vseope for the development of both foreign and 
internal tourist traffic; suggest ways and means for motivat ng such traffic 
to the various attractions with in the country; propose facilities .such as 
transport and accommodation to be provided at those plac es by different 
authorities like the Indian States, Central Government and local 
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Governments and supply of informative and promotional literature. 
Committee to the government in May 1947 submitted the report. 

The Sargeant Committee expressed the unanimous vie v that it would 
be in the interest of India to encourage and develop both external and 
inlcrnal tourism. It recommended Ihe selling up of,, sepanm- or, .animation 
which could be entrusted with the various functions such ns external and 
mtcrnal publicity; proituetion of ton. 1st tileniture; liaison w,lh govemmenl 
departments, travel agencies and hotels; provision of travel guides and co 
ordination with the different agencies involved in tourism development. It 
also suggested the opening of publicity bureau in London, Umdon and other 
capitals of the world. As a result, small tourist traffic branch started 
unctioning under the ministry of Shipping and transport in 1949, Later, 
four tourist offices were set up in Delhi, Calcutta, Bombay and Madras. 

After the independence, a chain of field offices was opened in India 
and abroad to help tourists plan and organize their tours to subcontinent It 
was, however, in Ihe yenr 1957 Ihn, „ sepmale DepmUnen, Df Tourism was 
estabkshed as a result of the recommendations of the Estimates Committee 
of the Parliament with the twin objective of the development of facilities at 
certain selected places visited largely by foreign tourists; and the provision 

of facihties primary for home tourists at a number of places of local or 
regional importance. 

The first Tourism Development Council was formed in 1958 as an 
apex body to associate the State Governments, national car riers, and hotels 
and travel industiy with the development of tourism in India.The 
development of tourism sector was explicitly placed undc^r the transport 
sector from the Second Five Year Plan onwards. The subject “Tourism” was 
included under the Department Of Aviation in September 1966. The same 
year the Department of Aviation was given the extended name of the 
Department of Aviation and Tourism. By March 1967 the functions and 
responsibilities of the Department became so important that the Unioh 
Government decided to elevate the Department of Aviation and Tourism into 
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March 1963 to “inquire into th appointed ad hoc committee in 

inquire into the causes of the decline , 

and means of expanding tourist traffic-. The committJ 
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views on promotion of tourism in Indi? Th" 

memoranda from eminent personages connected wirtTrildT 
report submitted in August 1963 The . and tounsm. Its 

subjects. While elucidating the value of to7"sm foriTd''* a wide range of 

specially dealt with several matters concerned with attmX"’. “ 
making them feels welcome to the country. attracting tounsts and 

A round table Conference was convened by the late Prim m- • 
development of tourism c! f "" 

tourism for the country and started the die importance of 

of Jha Committee recLne d “““ “^d execution 

immediately 11^17 “;"" 

issued to tounsts arriving in India without visa AHvisn 
committees were set up by the Civil Aviation Departmem to 
improvements for the four international airports. , 
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Tourism and five year plans 

Although tourism activitv hari ttcr-t a • 
fifties, the first five year plan f95i r/ ^ 

development of tourism The t • allocation for the 

under the Ministo^ of TmnsporaT 

in the country and over ® of tourist ofnces with 

materia,. 'o iris, puhheity 

Although tourism activity had started in n j 
nmes the Planning Commission did not take noUceTfrUilT,;: 
year Plan m 1957-60. A modest provision of Rs 336 3R h 
the Plan for development of touns r • r " 

and State sectors. In the fifties 

interest where therr^Tn:^^^^^^^^^^^^ “ 

three oart^ Po ^ t u facilities. The plan was divided into 

three parts. Part I schemes dealt with the development nf 

nineeo • acvetopmcnt of accommodation at 

« - 

Central Government Part T 'T ' 

raclUtles at Places rf firm rornru “ 

p oi interest to domesUc tourists, which could also interest 
overseas visitors. On such projects, the Central Govemmen 5 met half of 

■“ — incTui: 

Lte OotimerA”' T" 

I , tourist bungalows called "the Traveler 

lodges were constructed all over the country under the Part , schemrld 
managed by the India Tmiriam Devrl.ipmcii Cor,m„iii,m (ITIfi ). 
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econd and Third Plans (1956-66} 

The development of touri«?i- fo -iv 
manner from ,,56 which was beginnirrH, 

An ouUay of Rs. 336.38 lakhs ■ ‘’ an (1956-61). 

the plan for the development IrtoulT^^r " 

central and State sectors. They had to ^oth with in the 

eequtrements at important places of mprTsrT 

or no facilities. The main objective to “ 7 ^"^ 

■■''nsport facilities a, s„ch ceniers aceom nodation and 

schem^^rtn™'”":-^ ^-e parts Pa-t 1 • . . 

at centers which were imrvrv * ^ included 

attracting international touHsts. T^T Z r™ of 

mcurred enUrely by the Central Government T^"" 

executed and also managed and ma' r ■ centrally executed 

Tourism. Part u. schemL “luderd 

on.a::r:cr:r:rwhr^ — -- -“.es 

•^ajurao. Bhudneshwar. Konark Ma^: 

Kanchipuram. MaduraJ and sev^!, ot T’ 

fecdthes acceptable to foreign tourists. TheluTr 

had a chequered story. Since there were not en h r'^" 

plan, separate annual plans were ore a n t^ontinuous 

-angenrent, the Cenu: Bepal::" 

Planning and development of faciliUes suitable"fro""”’"‘'‘" 

State Governments were assisted to develop fa rr^ 
while the State Government wore free t ^ 

liked. No matching subsidies of fifty perceltwr 

"" 'he "talcs smrled deve^rr"^ ^ 

independent of Central help, though CentrL guiZel Z^gh^: 
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^ ~r.;j:. “*:«,, :rrT " “"•“■“•■ “"- 

»u especially the protluction of tourist r 

overseas markets, became part of the plan This a 
Central Department of Touns m » 

avlble aierr ~ 

in a number of foreign languages. 

The highlight of the Fourth and Five year Plans were the beginning of 

two major projects in the Central sector to of 

i.c. those Who come primarily to stay 1 ^ m Z aT™'"" 

India. According to a survey carried ou C he I d 

Opinion for the Department of Tourism the share oLTV 
India in 1961-62 was onlv 4 . 2 declmabomd traffic to 

1964 65 and 73 6 “> ^^.2 per cent in 

be over Jn; " ~ " 

was the predominance of rrorgZfgr'^' “ 
tourists visiting T ri- epu g ge group among international 

ourrsts vts.tmg Indta. The largest numbers of tourists visiUng India were in 

e age group of 31*50 years, followed closely by the 1 7 30 ve 

Occupation wise the largest group consisted of Luca^C.ir^^^^^^^^ 

rZs rdT °T“ Zntry 

t was deetded m the mid-sixties to meet the rec,uirement of this new clZ 

unsm. A program drawn in the Fourth Plan and e f • 

Plan started with • • Plan and continuing i n the Fifth 

duTtlT '* I" be pruned 

o the constraint on resources. However in spite of ail these difriculaes 

-.«n <2 
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furnished in different parts of Inrii» 

to construct similar hostels el to the states 

Winter sports resort were the result 

dechnational tourist traffic. Tlic fifth F- ^ fourth anj fifth Plans, for 

Central and the State Governments ThI 7?'"" “>1 

Which related to the promotions of internaholtt 

advised to confine their projects to s T " 

budget tourist from overseas ^ - 

Department ofTourism were the provil’”"' 7'" 

-sorts, and to plan tours to spLTI" develop new 

eounhy. ' haffic to different regions of the 

The Sixth Five Year Plnn « • 

, toiilion hy fPS5 and 3.5 mill'ion LH 1- 

growth m visitors to India. For the first f ***^^^'" 

recognised the importance of tourism in th fT."' Commission 

"Tpiros, both domestic and international 
recognition as an activity generating „ .mmter'^T'^ 
benefits like promotion of nation , ““"“ntic 

understanding creation of employment od^T***”” taernational 

imbalances, augmentation 

balance of payments situation, etc It thus redressing the 

beneficial aspects of domestic' and • T "'""y “f these 

»«». h... 

period. Tourism also tends to give supIlTV" b- 

acdvities, imth in urban and r^r^as ^e 

multiplier effect, also generates conside ■ . , ^ has a 

both in the Central and state sectors 17 ^ — ''enue lor Government 

multifaceted socio-economic benefits of'! “ 

relatively low level of investment.- Having prr"’ T “ 

»' "« ~ . .....r'l,™; “;r 

O' Ks. i«7.4f> crores for the 

■ ST'. 


P ^ 1980 85 under the Central and States sectors. This woiked out to 

' toeresirco 

circuits aldT r-n 

44^1! tTd 1 r 

to he'd r-r d PP®*^ ■" rfccade. Tourist villa, ;c have yet 

to be identified and developed. ^ 

and to »abr!;“"““' geographically 

and to enable eveiy state in India to offer something to the visitors. Tough 1 

esirable objective, the concept led to spreading India's resource was so l 

""" P'- -11 

eighties. The diversification of tourist rpnt^.re r ,. ^ 

matched with customer's demands The 

° consumer especially ihe forpifrn 

as it blsT'"^ “ “’P P°™PP' - >®-able 

as It brings the visitors close to the Indian realities. 

dll • 1 by the Janata Government 

rr™ 

accommodaUon like youth hostels, tourist bungalows, tourist rdTeH*'''^ 

THE SEVENTH PLAN 1985-1990 

In the Seventh Five Year Plan, tourism received significant notice 

Tourism related activities were eiven thf* «stot>i r • j 

that such u • “ "'-b implied 

such busmess activities would in future be entitled to the same 

ITawT “ applicable to an export industry. The concept 

of a large number of circuits gave place to the emphasis on outdoor holiday 
tsm , y developing and strengthening infmstn.rlurr oencl. niul 
mount^ resorts, along with the nounal activities of cultural tourism. Thus 
for the Seventh Plan period the aim was achieve an annual grewil, rate 
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7 per cent In the tourism arrivals. Tfic main ol)jcchvcs for the lor rism sector 
visualized in the Seventh Plan were: 

Faster development of tourism by according the status of an 
industry. 

Redefining the role of the public and private sectors investments 
in tourism so that private sector investment is encouraged in 
developing tourism while public sector focuses ,n support 
infrastructure. 

Exploiting tourism potential to support local handicrafts and 
other creative arts, and to promote national integration. 
Development of popular tourist circuit centers and 
diversification of tourism from the sightseeing tours to places of 

cultural interest towards a more rapidly growing holiday 
tourism. 

Development- of non-traditional areas in tourism destination 
and thereby utilizing tourism like trekking, winter sports, wild 
life tourism, beach resort tourism etc., so as to attract 
foreigners to stay longer periods in the country. 

Exploitation of India's unique place as a cultural tourism 
destination and thereby utilizing tourism to support 
conservation heritage. 

Exploitation of new tourist generating market in the Middle 

East, and Soutii East Asian countries together witli the 
launching of a "National Image Building and Marketing Plan" to 
increase the growth of tourism. 

Other areas include improvement in the efficiency of the i iitlilic sector 
tourist corporation, provisions of better and cheaper accomnodation to 
tourists, and reduction in the cumbersome procedural formnhtic i. 

The VII Plan provided Rs. 326.16 crores for tourism lor tourism 
development as against Rs. 138.68 crores during the Sixth Plan. The major 
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aim of the Tourism sector during Seventii Pian was for consolidation rather 
than expansion. 

Incentives 

During the Seventh Plan the rinvrrnmmt offered nsral md nnanrtn! 
incentives to the private sector for hotel and restaurant development and for 
opening variety of agencies to improve quality and training a host of 
incentives and concessions were announced giving the status of an export 
earning industry to tourism related industries. The package cf incentives 
and concessions offered by the government include a tax rebate up to 25 per 
cent of profits for a period of eight years with respect to approved hotels, 
which commenced operations between 31st March 1981 and 1st April 1990. 
With respect to foreign exchange profits, 50 per cent of the income was 
exempted directly and the balance 50 per cent also exempted if taken for 
reinvestment in the tourism industry. There were separate provisions with 
regard to certain new hotels that had been set up in backward areas; the 
depreciation allowance was made more attractive and the Tourism Financial 
Corporation offered reduced rates of interest for the tourism sector, foreign 
exchange incentive quota and concessional customs duties. Hotels were also 
been exempted from the Monopoly Restrictions Trade Practice (M RTF) Act. 
New measures were initiated for inviting investment by guidelines was 
issued for foreign collaborations. A foreign collaborator could now invest 
equity in foreign managers and technicians were repatriate dhidends. The 
role of foreign managers and technicians were relaxed. There were some 
more issues relating to incentives which included liberalization of debt- 
equity ratio, concession of imports for setting up new hotels, particularly 
those catering to foreign tourists and 100 percent invc.stmcnt on Non 

Resident Indians (NRI'S) in hotels against the existing ceiling of 74 percent 
etc. 
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for fc-- '»='" hotels, items to be imported 

irtrr °: " ™ 

h^hir rizrrrj:™ ^ 

„„:; r “• ~ “ 

years and 50 "“'"P'”" “Penditure tax for 10 

t p beflT" op— Hotels 

SCI up before December, 1993 in hillv ortri » 
pilgrimage centers TH' 

a , • ‘s concession would be available at Place where 

leT 1 b — atlon of reasonable standard did nol elsUf 

the hotels became operational by December 1993. 


eight nVE-YEAR PLANS( 1991 . 95 ) 


. ^'iy 

.mh 


serve a vehicle of ‘"dustty 

make a “ brings in its wake opportunities to 

cr^l! If ; ” " factor for the 

reation of a sound tourism infrastructure. Hotels and Restaurant account 

;:7:::t!nt "" : ^ - --m ruZ 

Finance CorpJr ti ^ fP 'he Tourism 

r inance Corporation of India m?Pi i* • j 

development Hnance for tourism. AccordingTir94Tg^:'rL:; hat ! 
inadequate hotel rooms, of which 70% are clustered in 12 major cities 

5 oooX T''" ‘p- dt- 

. ive s rooms when compared to Hong Kong's 40,000 rooms 

^ The Eighth Five Year Plan seeks to correct some of the wrongs 

be„ with accommodation. It envisages, the construction of a^ 
ddltional 55,000 rooms, involving an outlay of Rs. 390 bil io„ ,r the 

T -Pdst 

market would move up from 0.3 at present In „i least 1%. 
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Tounsm creates both positive and negative cITects in the destination 
countiy or region. Thoughtful policy making and planning can tio much to 
minjmiv.e or even remove II, c negalive effrels. Tourism cm, be u v.iiy posiUve 
means of increasing the economic, social cultural and environmental life of 
a countiy. The major issue now is for politicians, planners and d< velopcrs to 
nse to the challenge and create a truly responsible tourism alike tlamaging 
the physical and cultural environment of the destination region. 

It is a common knowledge that tourism in India has grown not 
because of any State intervention but on the contrary, in spite of it. This is 
the almost ummitnous view of all industry leaders in the Travel & Tourism 
business, the different Chambers of CommerceT the media and, most 

importantly, even the Committees appointed by the government to examine 
tourism. 

As mentioned earlier, tourism has had no patron cvni in the 

Construction of India since it is listed neither as a Central nor a State 

subject. Completing evidence of its low priority in Government thinking is 

the virtual absence of capital investment in Table 6 and 7 are relevant. 

For the first ten years of India’s Five Year Plans there s no mention of 

tourism among the sectors of economic priority or, indeed, any financial 

allocations for it. Even in subsequent years investment in tourism has 

averaged. I 60/0 of the total naUonal outlay, in some years dipping to as low 
as. 11 %. 

Our exnmiiiiiliiin iif the rx|iriidiluir 011 IuuiInmi hucIi us il is, reveals 
that, of the minuscule budget, only 21 % is devoted to the all important 
tourist infrastructure. The bulk df the money is spent on overseas/domestic 
campaign, subsidies, training and services.The WTTC Tourism Satellite 
Accounting for the year 2001 ranks India ISS'- our of the 160 rmmtries in 
terms of Government expenditure, which it estimates as .90% of thb total 
(including expenditure at airports, tourism services, airlines and vraiiaport). 
The low or almost negligible priority accorded to tourism by the |•Kllicv 
uwhm ill liKliu will have aeiimm „| 
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TABLE - VII Plan Outlay 

Five Year Plans 

Tourism 

(Rs. in Crore) 

FIRST PLAN (1951- 

1956) 

Not mentioned 

SECOND PLAN (1956- 

1961) 

Not mentioned 

THIRD PLAN (1961- 

1966) 

4.001 (approx) 

FOURTH PLAN (1966- 
1974) I 

25.00 

FIFTH PLAN (1974- 

1977) 

23.62 

SIXTH PLAN (1980- 

1985) 

7^00 

SEVEN PLAN (1985- 

1990) 

138.68 

EIGHT PLAN (1992- 

1997) 

272.00 


Percentage of tota! 
Plan outlay 


0.11 


0.30 


0.121 


0.15 


0.15 


0.11 



Indias most powerful engines of economic growth. Unless the priority for 
tourism is redefined in the Nation Plan, accompanied by necessary 
investments in tourism areas matching those of India's major competitors, 
tourism development will continue to be severely handicapped. 

We have already referred to the non-existent National Toulsrn Policy 
promised to the industry gathering by the Union Tourism Minis ter at Agra 
in September 2000. We would only like to say that such solemn assurances, 
given at the highest, level in the Atlministrntion, need t(» lx* hondtt'd if the 
Government is to be believed about its commitment. 


















Government’s past record in implementing tourism related measures 
hardly inspire confidence. Government has apfxsinted a Nationa; Committee 
on Tourism, which submitted its Report in 1988. The committee comprised 
all leaders of the industry and had the fullest backing of the Ministry of 
Tourism. The report of the committee is comprehensive hut few, if miy, of its 
recommendations have been implemented. We can do no belter than to 
quote the present Secretary, Ministry of Tourism, Mr. M.P. Be^baruahQ in 
his telling comments on the non-implementation the report : 


TABLE -VUl 

Tourism share in total plans 

Annual Plans 

Tourism 

Percentage of 


(Rs. in Crore) 

Total Plan Outlay 

1990-1991 

83.00 

0.21 

1991-1992 

90.00 

0.21 

1992-1993 

81.00 

0.17 


1993- 1994 

1994- 1995 

1995- 1996 

1996- 1997 

1997- 1998 


87.20 

103.51 

102.70 

130.00 

180.35 



0.14 
0 . 1 3 
0.13 
0.17 
0.20 



Source : Five Year Plan documents - Planning Commission of In lia. 

“A National Committee on Tourism which was constituted soon after, 
submitted its report in 1988. It is perhaps one of the most comprehensive 
reports on tourism development in India. Sadly, it is also a Report which 
has been least acted upon. Many of the observations and recommendations 
contained in the Report here by now flowered into piece meal policy actions 
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but over the period no comprehensive and conscious effort, to tackle ,h 
issues raised are evident. " 

The preface to the Report of the National Committee on T • 
quotes Nehru’s perception about the role of tourism l int T”! 

1982 Policy. L Td or 

me Keport had a vision for the future anH u, 

clearly outlines the fundmnen,,,! iss,,.-: . . . " “ 

on the role and level of tnii • j ' "i » iimicinal i-oriscnsus 

of the presentation this RepZ ,7,’“'’'"'''’^ ” 

new millennium, such a con::;::: ;;t:™^^ ^ 

for the government. ^ opera Jons agenda 

etc. The National Committee also made aTr^rumrerr 

some of which were for i of recommendations. 

term policy decisions. MoV^ of ” ““ '“"®' 

comprehensive action program; some Of re 0^““°": ^ 

Report which are still being debnted me: mendahons m the 

need for re-arranging the existing organizational 
Department of Tourism Snd n, ® organizational structure of 

Tourism Board. ^ "" "" National 

bltegraTeI:;^oL^totu;""d"^"™"^ an 

the State gove^ments. ^ao to effectively associate 

To ensure implementation of the rernmm..rsri p- 

PoUcy needs to be evolved sunnorted h as a National 

Tourism nlon, i . ^ “ comprehensive legislation, 

lourism plans to be integrated into overall nlan^ nf >1 

Area Development Plans ' “‘o 

.“1 " r:: .r 


^ 1 


... 


reaching recommendations arc still being discussed and dcbatxl is not a 

appy reflection of national consensus. Ten years after thev were put 

orward to the government, many of the rcc,ommendations an- yet to be 
implemented.” 

Most often, m bureaucratic thinking, tourism is somehow seen as an 
e hbst activity set in the background of five star hotels, recreation and 
P easure. The other implications of tourism for foreign exchange earnings, 
income addition, community growth, infrastructure improvement 
environment preservation and employment generation are totally lost. The 
resu t IS IhuL both Cciitrul and State govern, netUs sec tourism os a milking 
cow, which can be flogged mercilessly; state after state has levied crippling 
t^es on accommodaUon, restaurants, catering, liquor and transport. TamU 
Nadu, one of the largest beneficiaries of domesUc tourism, chanf es 40% tax 
on accommodation, leviable at the published and not the i.clual rate. 
Tr^sport taxes in Karnataka and Andhra Pradesh are extraordinarily high 

whtle the excise policy in Rajasthan and cl.scwhorc makes liquor cost 350% 
above its normal price. 

The land policy in almost all states ensures that the com., ruction of 
the hotel or tounst accommodation is virtually treated as a crime. In some 
States, as many as 48 clearances are required for the construction and 
peration of a hotel. Apart from permission is required for environment 
clearance, water connection, and electricity and waste disposal TTiis is in 
addition to the fact that current land policy has made sites for hotels and 
tounst accommodation among the most expensive in the world. 

To protect its coastal areas, India has enacted the Coastal Regulation 
Zone Act, which instead of protecting the environment has become one of 
the biggest stumbling blocks to the development of seaside resorts. Horror 
stones abound of project delays running into many years because of 
litigation over the Coastal Regulation Zone and its interpretation. 
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The visa regime followed by the Government is based on the principles 
of reciprocity rather than tourism promotion. According to informed sources 
in the Administration. India's security ir*,uinm,ents dictate rigid <-„ugrat ion 

control even at the cost of putting genuine tourists to cansiderable 
harassment. 

We would like to' point out that countries with similar security 
perception have nevcrlludcss reloxcti ll.rir visa rcRiau-s to ,x.,„.il lonrisis 

from major source markets to obtain visas on arrival. India can surely follow 
suit. 


Ihe WTTC would like to categorically assert that there must be a 
fundamental change in government’s attitude towards the dew^lopment of 
the accommodation sector. Government must stand forth as a facilitator, 
not a regulator or a roadblock. The tourism infrastructure han to rapidly 
grow to keep pace with demand. Unless government recognizes and 

accelerates this process its role will continue to be negative. 

In this context the World Travel 8r, Tourism Council welcomes the 
focus given to tourism in the Mid-Term Appraisal of Ninth Five Year Plan 
(1997-2992). The Planning Commission has incorporated many of the 
suggestions made by the World Travel & Tourism Council and otserved that 
“in India, however, the (tourism) sector has failed to receive due importance 
on the country’s development agenda.” 

For the first time, a major poHcy document of the Government of India 
has devoted a full chapter to touristn, highligliting its impoi Uuu e, ilcluiUng 
past policies, corrective measures necessary and action points for 
development. We hope the observations in the Mid-Term Aporaisal will 
translate into necessary financial investment and all round awareness of the 
importance of tourism. 


Growth and development of Tourism over the year 

India has always a strong tradition of domestic travel and great 
interest in international tourists. Three millennia ago, our scriptures were 
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urging k 
Indian p 
courtesy 

The use of term ‘tourism’ has led to a range of comple?: meanings 
which has become associated with the movement of people; i sector of 
economy; identifiable industry; which need to b<‘ provided for travelers 
(Gilbert 1992). Tourism has difff'n'nt nienntne,s to dirierent pe<iple. In tlie 
view of Jafari (1990), to governments, tourism may mean sources of 
employment, economic activities, per capita expenditure, multiplier elTects; 
to the industry sectors, it may suggest promotion, arrivals, Icngtli of stay, 
receipts; while to religious groups, it may brings to mind pilgrimage, 
spiritual search, universal brotherhex^d, unacceptable fonns of tourist 
practices. To anthropologists, toiirism represents a domain of st udy, which 
includes contacts Ixdween the host and guest, cultural change, 
commoditisation of heritage and prudence. Finally to tourists themselves, 
tourism offers escape from the daily routines, indulgence in leisure pursuit, 
rest, relaxation and education. Ihus tourism can be as a human experience, 
social behavior, geographical phenomena, resource value business industry 
and by a number of other cultural, social and economic values. i Durism has 
been treated as a lucrative industry of foreign exchange ea rnings and 
employment generation in most developing countries. (Journal )f 'fourism, 
vol4, 1999, S.C. Bagri, Status of travel and tourism industry in India; A 
futurist view of growth) 

In recent years tourism has emerged as a major economic sictivity that 
is employment oriented and earns foreign exchange. Its share' in the worlds 
GDP in 1994-95 was 10%, which is more than the world milittiry budgets 
put together. In global terms, the investment in tourism Industn' and travel 
trade accounts for 7% of the total capital investment. Today 21.2 crore 
people around the globe are employed in travel trade and tourism. In future, 
this industiy is likely to see unprecedented growth. According Id the World 
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1994 


1996 


1998 


1999 


2000 


Tourism Council at Brussels, the revenues from travel and touiisni in Asia 
Pacific region will grow at the rate of 7.8% annually over the next decade. 

Amongst the erononii(' sectors, the tourism s<-ctor Is highly lalxir 
intensive. A survey by the Government of India notes that the rate of 
employment generation (direct and indirect) in tourism is 52 persons 
employed per Rs.lO lakh investment (based on 1992-93 Consumer ITicc 
Index). This is much higher than the rates of emplo 3 Tnent g(meration in 
most other economic sectors. 

India’s tourism industry has also recorded phenomenal growth. The 
rate of international airivals in India in recent years has been to llie tune of 
about 19 lakh arrivals per year. The unprecedented growth in tourism in 
India has made it the third largest foreign exchange earner after gem and 
jewellery and ready-made garments. This is not surprising since India 
possesses a whole range of attractive normally sought by tourists and which 
includes natural attractions like Landscapes, scenic beauty, mountains, 
wildlife, beaches, major rivers and manmade attractions such as 
monuments, forts, palaces and havelis. However, in global termj;, in spite of 
such attractions, tourist arrivals in India are a mere 0.30% c:f the world 
arrivals. Receipts are similarly low, just a 0.50% of the world receipts. We 
are stiU quite far from the target of 50 lakh tourist arrivals per year. 

Table -XX. 


'yc 


INTERNATIONAL/ NATIONAL TOURIST ARRIVALS | 

Internaticmal Tburist errivalB to India hnvfi R^rmvn by fxin nml wtarta dnt ing tbr 
last decade to reach a figure <^ 2.6 inilHcm by 2^^ 

Tburist arrivals (India) Tburist arrivals Percentage share 

(Wdrld) In Million of India 


1 , 886,433 

2 , 123,683 

2 , 287,860 

2 , 374,094 

2 , 358,629 

“ 27 ^^ 28 “ 

2 , 641,157 


550.3 

565.4 

597.4 
618.2 
626.7 
650.0 

MSOSX 



Figures arc lake,, from Imlin TourisI Smiisiies. Kw,. 
ar et Research Division, Department of Tourism, Govt, of India. 

benefits of T 'oduslry. The economic unci social 

ounsm are immense. Tourism consists of several goods and 

services catering to a wide range of interests While ,h • 

and clh.eoi I • interests. While the pnmacy of religious 

and cultural tounsm would remain for a long time 

bcnenm ^<^°”onhc 

jents. pmmotes national iniegiation and international understanding 

T„urisrT”‘ ^'“‘t'es and augments forei^ exchange earnings! 
lunsni also gives suppor, to local handi. raris anti ..ullural activities 

a relahvely low level of investment. Its vast potendal should, thus ^ 

~ an 

® ® number of social and economic benefits. It promotes 
national mtegration and international understanding, creates eni^loyrnem 
opportunities and augments foreign exchange earnings. Tourism also gives 
support to local handicrafts and cultural activities. Expenditure by tourists 
has a m^tipUer effect. These benefits are achieved with a relatively low level 
nvcs menl. Its vast potenUal should, thus, be fully exploit„^d for the 
economic development of the countiy. Over the years, tourism has emerged 
s ^ important element of foreign exchange earnings comparabie to some 
of the major merchandise exports. In less than a decade and a half the 
orcign exchange earnings have gone up from Rs.32 core in 1071-72 to 
a out Rs.1440 crore in 1986-87. Since import of goods needed for tourism 
IS quite hmited, the tourist earnings have a relatively large value-added 
component. The estimation of foreign exchange earnings is made by the 
Reserve Bank of India as a part of the balance of payment statistics. 

A Brief Assessment 

Studies in tourism in the past three decades have adopted various 
approaches such as the phenomenological and the epistemologcal. These 
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have: spawned wide- iniiRing dennitions and lyi»>lt>Ri<-s of l„„ is,,, 
tourists. Studies in tourism management, not surprisingly, l.ave also 
adopted various methods. Rut one comes across n peculinr lack (^ ■dcptll in 
perspective in papers and presentations by administrators and managers in 
India and abroad, with some exceptions. Such treatments depend on 
statisUcal defimtions ot tourists such as the one offered by the World 
Tourism Organization. As a result, they suffer from some sort of myopia. A 
crucial issue emerges from this. What is the discourse one must choose in 
order to address both scholars and administrators or managers? One way 
out la to adopt both plicnoincnologlcnl and alntisllcal dennilioiia (NIng, 
2000). A second way out is to adopt a common sense or rational approach! 
There are more advantages in the second approach, because it does not 
create confusion. This is the approach adopted in this paper. 

The current situation in India 

India received 248,928 foreign tourists in 1999 (FHRAI, 2000) and its 
share of international tourist arrivals continues to dwindle around 0.4 per 

cent. This is despite a number of attempts to market India abroa 1, a cause 
of concern to many an administrator. 

However, domestic tourism is now thriving as never before. The 
paucity and unreliability of statistics handed out by state tourism 
departments (STDs) as weU as the Union Ministry of Tourism ai d Culture 
(MTC) is another sore point with both managers and academic nns. That 
domestic tounsm is thriving can be ascertained by visiting places of tourist 
mterest all over India, where one can see the difference in the size of the 
crowds today as compared to, say, a decade ago. ('Ihe statislict. available 
from STOs and the MTC confirm this trend, but are based on gu-isstimates 
rather than some formal method of monitoring. See Table 1.) Examples 
where this has taken place that spring immediately to mind are the 
mountain areas and the coastal areas of the country. The current data 
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indicates that domestic tourism has crossed the 160 miltion mark 

(Department of Tourism, 1998). 

Table -X Domestic Travelers in India {1987-971 


J 


1987 

1988 

1989 

1990 

1991 

1992 

1993 

1994 

1995 

1996 

1997 


'IVavelej H 

v34,2 16,649 

38,337,474 

50,588,850 

63,970,024 

66,670,303 

81,293,841 

86,312,554 

123,371,730 

139,129,130 

141,170,657 

160,015,097 


Source: Department of Tourism, 1998 



A second trend has been that planners, administrators and ministers 
have started taking more mterest in tourism development. The meetings of 
ministers in 1990, the preparation of the National Action Plan tor Tourism 
in 1992, the setting, demonstrated this up of a body to fund tourism 
enterprises in the same decade, and various Visit India and Discover India 
years. Now that tourism has captured the attention of planners and policy 
makers in a more consistent way, it is imperative that they take care of the 
ImpUcatlons of tourism development, 'ihere are no rules or set of procedures 
for pan-lndian tourism development. It is not necessary, for mstanee, that 
the same criteria apply to tourism development in different mountain 
regions of India, which supports diverse habitats and biodiversib< as weli as 
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institutions This author ^ ^ various research 
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as a representative of the UNDP for ii ■ 

iNndaman and Nicobar IslLd.rh L "- 
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«. «d j keen rriTrr “ 

iri" "" “■ “ir: 

numed study was, of coitrse, not feasible. 
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in a country like India, where fnnrio t i 

where political and bureaucratic d • • ^ studied and 
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. v„„oy route to 

culture that they did not want. The Siem Clu'b a '" " 

enviromnentausts, also strongly opposed the ’ US 

environmental implications rv«i hfisis of its 

and faculties for tourists and rec'"' I ''<=''clupmo„i of roads 

mid - 1967 California’s Governor,^ ^^'^1 
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parties of salvagers can clean up the environment and allow it to n^cuperate, 
such steps have not been taken in India, However, Nanda Dev. National 
Park in Uttaranchal was closed to trekkcrs and mountaineers in :hc 1980s 
on the basis of evidence of deterioration of the fragile mountain 
environment. The government look the derininn unilnlernllv. 8ij»< r then, to 
my knowledge, the park has not been reopened to people from outside the 
region. Such extreme steps can be avoided. 

On the other hand, the Valley of Flowers National Park in the same 
region has been kept open to visitors and plans are afoot to pave the way to 
it, the path being shared by pilgrims to Hemkund and tourists to the Park. 
What impact this may have on the environment has apparently not been 
considered. One of the likely fallouts is that visitation to both the ^/alley and 
the shrine in Hemkund will increase many-fold. The government has fixed 
an upper limit of 60 visitors per day for the Park. But km; wing our 
administration, it is unlikely that increased visitation will be curt ed on the 
ground. But it is not merely increased visitation that may lead to the 
deterioration of the Valley’s environment. Visitor numbers are net the sole 
criterion in assessment of the level of tolerance of the environment. What 
matters equally, if not more, is the type of visitors. A few careless visitors 
can do far more harm than a good number of sensitized travelers (Gdssling, 
2000 ). 

The examples given here point up the paradox of tourism development 
in India. On the one hand if ministers wish to rush througli anti sanction 
projects, they will have to weigh the opportunity costs of each project, as 
well as its social costs, otherwise they will be consklcrctl shallow tmd 
opportunistic. Such assessments have to be based on valid methods like 
environmental accounting, which has been employed by environmental 
economists, and social cost-benefit analysis. On the other haiid, if 
ministries tmduly delay projects on the basis of the environmer.tal costs, 
they are likely to be labeled as obstructionist. The only way out is to employ 
a rational approach in planning for tourism. 
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Adopting some concepts 
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-lated concepts: assessment of visitor pronL 

technique of market segmentation, assessment of ,r ' 

and physical envimnment to withstand stress i 

capacity), and assessment of the stage of ("“■^8 

destination (its life-cycle) While m ounstic development of a 

^d the last concepts are related to . 

concepts do not have a Unk. I ha ^PP^^-^ces the Srst twn 

forthcoming) that the concepts of ca PPP’^cd out elsewliere (Singh, 

based on market segmentation havcTtr,- ITf T 

r « por t::’r r : atirr"”: 

»=erar:r:r 

concept of tourism cl^tarTOrril'^n ir 

considered theoretical and not practical. Second it istid w 

amce obsen-ed canying capaci^ is often exceeded ' tn 

deleterious effects on the environment Thus ■ parent 

is considered to be a perceptual rather than ’ 

overcome by the tight man T C“ be 

haa to be given greater we I . ' -■'’P"<'"'aa 

cotuponent rapacih^iit?:::,:^^^ " - 

be measured in quantitative terms and are dim^llTo"^ 
the practical viewpoint, there are few guidelines o h 
tourism canying capacity is exceeded ' " " 


10 ) 


All these objections can be han,ii„. . 
sorted out through cross-disdpHnao^ resenrr M "" 

Ihe concept Is worthwhile nrovid, i is that 

. concept and it, appUcau;,; 

1990). Using the correct dennIUon i, tbercrore\,r°'?™ 

theoretical or academic exercise It is al « 

stud3dng and developing the concept One LTnoT 

on Its own. The same appUes to the r ® t° develop 

necessary that researchers and pracH, of the concept. ,t ia 

mlhcls about the limitations of concepts as''™ ,r°'“‘’ 
before them by recourse to the obie f ' °'‘be problems, 
carrying capacity, If the objective is to orb "V"'" "'b ceip ^ 

economy, theh the sdcial and cultl^ "»'■ ■ 

, the Physical and J .«'«> co 

«« ‘ ““f . 

As far as ‘subjectivity' is concerned Uiis is a i . ' 

eooal sciences are subjective In their app^^ Z ' 

approach siich as the one adontea h ,?ch. Even a seemiigly objective 
behavior when we consider so^el^^ " “P' ~c - 

(such societies still exist) And ma ^ money 

develop principles thatareapparenuTo:;::!’ - 

and a science. ^ subjectivity alone should not be a ' an art” 

whrch we disrnfas the concept of touri, ® ^^‘cnon on the basis of 

, ^e second 

Ministry have to adopt Is that of tareei “®tketing agencies and the 
~on. This can be 

concept to understand and control the impact'of dilf ^ 

at different destinations. Destinations by their ■ 

activiiythatcanheengagedinbytourists aut^CLr T 

, . Ibey mature destinations 


101 


I 


begin competing with each other for iburislR, an(! biciliti'es, amenities and 
attractions are sought and develBiped whiph did not exik or were not 
thought to exist Ix'lbre. 'nius more mub nu.ie space is takeiT over for 
recreation and the amount of space required by residents to live in 
decreases over time. This not only creates resentment' among residents, 
especially those who do not benefit from tou^sm, but aiso leads t’l waste of 
space (for example, second homes and condominiums) wlieri a resort enters 
the stage of decline, 'fhus, the more accurately one can measure' the types 
and extent of activity required for a destination to compete successfully with 
other, similar resorts and destinations, the more likely it is that a 
destination will be able to avoid over-capacity and redundancy, on the one 
hand, and decline of interest on the part of tourists, on the other. Ihus, the 
technique of market segmentation and marketing targeted at particular 
segments have to be combined with assessment of tourism rnnyimr ('npacity 
to avoid under-selling or over-selling the desUnation. Both these concepts 
arc important for India to attract the right number of tourists to make 
tourism sustainable in the long run. It is good in a way that India has not 
started attracting too many foreign tourists because this means that it is in 
a position to modify strategy and regulate tourism much more than those 
destinations that are under the spell of tourist money. 

A third and related concept is the destination life cycle. This has been 
used m conjunction with tourism carrying capacity to assess tfie stage of 
touristic development of a resort or tourist area in strategics that are aimed 
at avoiding decline in tourist numbers to particular destinations (see, for 
example, Juelg, 1993, for a ' discussion of marketing of an Alpine 
destinaUon). The life-cycle concept is simple; it states that destinations go 
throu^ various stages of development that end in decline, stagnation or 
rejuvenation of the area as far as tourists and tourism arc <'onccrncd. 
Carrying capacity changes with the stage of touristic development of an 
area, the most crucial phase being the growth stage, when true capacity can 
be assessed. If these three concepts are used together, a clearer picture of 
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tourism emerges that can l>c used to effect for rational tt>utisin development 
in India. Thus, the Special Tourism Areas identified in the National Action 
Plan for Tourism necfl to l)e nsscsseti in this way to iKJth prcinole and 
sustain tourism. 

The Union Government has recently announced its tourism i>olicy and 
states have been quick to follow in declaring their own policies. One of the 
recent trends has been to promote what is being called ‘ecotounsm’. This 
form of tourism is actually in a stage of infancy in India, and it appears that 
the states are using the term as a synon 3 mi for nature-based tourism. 
Ecotourism, which in the international tourism market stands lor a low- 
impact, high-value form of tourism that consists of appreciation of nature 
and culture in consonance with conservational values, is as yet a dream for 
a destination like India. It has been observed that ecotourism is a term that 
has been frequently used by tour-opcrnlors to nttrnct high-paying, value- 
conscious toiuists to near-pristine environments that have tlien been 
abused by tourism business organisations (Weller, 1993). It has also been 
noted that little known destinations have in the short term bene ited from 
this form of tourism, so it is an option that can be explored by India. 

However, even before this can happen, Indian tour operatorii, tourism 
research organizations, and the government have to ensure that the kind of 
foreign tourists that India is attracting and the kind of tourists that are 
exerting the greatest influence in the domestic tourism miirket are 
acquainted with the values and ethics of travel. Travel in ancicni. times in 
India was regulated by codes of conduct, especially so religious travel. But it 
is equally necessaiy that secular travel in India be regulated by such codes 
if it to become sustainable in the long run. Among other things, tliis means 
that political will has to be exercised not only for the bland prr motion of 
tourism, but in the promotion of the rigM kind of tourism. Plain marketing 
wUl not produce the desired effects. Marketing has to be targeted at the 
ri^t kind of tourist, as India has by now realized after the general, failure of 
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(vi) I^ck of adequate security to foreign ttjurists to go around without 
fear of bodily harm or loss of belon^ngs. 

(vii) InadefiunU': human reacjurrc tU'vt’lopmenI lc*ading lo hr visitor 
being treated more as an intruder than as an honored guest. 

India, with its GDP approaching $ 1 trillion has lx;cn put by the 
International Monetary Fund as one of the five bluest markets of the world. 
The sense of urgency that the Indian investment climate has developed has 
translated into the kind of economic indicators 86 figures that hj ve kindled 
interest and brought in results from even the most conservative investors. 
There are tremendous opportunities for Companies paiticipat ,ng in the 
tourism sector of the economy. 

The Hotel and Tourism related industry has been declarec. as a hi^ 
priority industry for foreign investment. It is now eligible for < pproval of 
direct investment upto 51% of foreign equity. Non-Reside nt Indian 
Investment is allowed upto 100% . 



Investment potential in India 

India is a vast country with a history that goes back 5000 years. Its 
vast geographical diversity, rich culture 85 heritage, fair 86 festimls, snow 
capped mountains, a vast coastline, monumental attractions ihi t span the 
entire country and the gaps in the infrastructure, offer tremendox; s potential 
for tourism. 

India, a low cost destination, continues to exert its mersraerising puU 
not only on tiie world tourist, but the Indian tourist has also bee n bitten by 
the travel bug. India's share in world tourism which is a meagre 0 . 2 % as of 
date is expected to touch 1-2% by the year 2005. As per the Hospitality and 
Tourism industry projections the rise in foreign tourists to India are 
expected to touch 5 million and the domestic tourists are projected to touch 
90 million by the year 200 1 . 
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'Hic country hns cmbnrkctl on the right path. Upgimling existing 

mfrastructural facUities and adding new ones should definitely help tourism 

indushy to tap the enormous existing i)otcnfin!. "Hotc'ls" would include 

restaurants, beach resorts and other tourist complexes providing 

accommodation and/or catering and food facilities to tourists, 'llie term 

lounsm-related Industry" would include among others the foliowin 

Travel agencies, tour operating agencies and tourist transport operating 
agencies; 

Units providing facilities for caltural, adventure and wildlife experience 
to tourists; 

^rface, air and water transport facilities for tourists; 

leisure, entertainment, amusement, sports and health units Jar tourists; 
and Convention/ seminar units and organizations. 

Clearance wUl he available if foreign rrpntg rovers the foreign exchange 
requirement for imported capital goods in accordance with pare 39B of 
the Industrial Policy of 1991. 

DEPARTMENT OF TOURISM. 

THE ORGANISATION; 

The Department of Tourism was made independent Dcpaitmcnt in 
1981, when It was bifurcated from the Department of Infonm Uon and 
Pubhc relations. The Department which includes the Directorate of Tourism, 
functions as the nodal Agencies for formulnlion of Ihc Sl.Ue Tourism Policies 
and Programme and the Development of Tourism in the State. It is header) 
by the Chief Minister, who is Minister-in-charge of Tourism. 

'Ihe Administrative head of the department is the iSecretaiy, 
Department of Tourism, who is assisted by Joint Secretary, and Under 
Secretary and a small subordinate staff. The department is assist ed by the 
Directorate of Tourism headed by a Director, and assisted b> a Joint 
Director, and a Deputy Director, two assistant Directors etc. An 
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Organizational chart of the department of Tourism provides {‘xcculivc 
directors for the implementation of various policies and programmes. The 
Office of tlic i>ii ec:(omte of Tourism has a field fo.-malio.i of 4 offi vs within 
the State, le. Dimapur, Kohima, Mokokchung and Wokha and or e office at 
Calcutta. The office at Calcutta is primarily responsible foi Tourism 
promoUon and marketing in the area, while the offices within th( State are 
responsible for providing information services to tourists and monitoring the 

progress of field projects. 




The activities of the Department of Tourism include 

CompUation coUection, and dissemination of tourist information in 
Indra and abroad and attending to enquiries from intcmationol tourists, 
tour operators and travel industry sectors such as airlines, .nteamship, 
companies and hotels, production of tourist literature posters, brochures, 
information directories, tourist guide maps-for wide distribution; 

Cooperation with international travel and tourist organizations at 
government and non-government levels; 

Facilities work such as simplification of frontier formalities in respect 
of international tourists; 

Development of tourist facilities of interest to international tourists. 

Publicity at home and abroad with the object of creating an overnU 

awareness of the importance of tourism. 

Regulation of the activities of various segments of the travel trade, 
such as hotels, youth hostels travel agents, wild life outfitters, tourists cew 
operators and, shopkeepers catering to tourists needs; and 
Compilation of statistics and market research on international tourist traffic 
to India and their utilization for more effective toxirist promotion. 
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Organization. Chart of the Department of Tourism 
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Travel 
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Administrative 
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Market 
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ROLE AND FUNCTION OF THE DEPARTMENT OF TOURISM 


'I'hr (icpm Imt'tii ol Toiu lHtn liin< lion as tlu- n<Hlal a,i;t lu'y for the 
development of tourism in the State. It has to play a oiacial role in 
implementiriR prf)grntTUaf's for infra;'.! iu«liiial <it'vrlopuu'nl . al i<'nj.^llu’'nln{^ 
promotional and marketing efforts and in generating tourism awareness 
amongst the masses. The functions of the Department m.ainly consists of 
the following: 

Policy formulation and Planning. 

Co-ordination and liaisoning with various organisations and 
departments. 

Infrastrueture and Product development. 

Publicity, marketing aiKl facilitation. 

Generation of Tourism Awareness. 

RELAXATION OF PROTECTED AREA PERMIT PROCEDURE 

Considering that one of the major impediment of the growth of 
tourism in the State, is imposition of the Protected /rea Permit, the 
Department of Tourism has taken up with the Ministry of Home Affairs for 
the relaxation of the PAP, and has identified some places as Tourist 
destinations where relaxation could be considered. 
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meteorology eto*!*”””****^ *'*' Physiography, 

Jalaun (Ora!J*^lirpu°" “f Uttar-P,aclesh Viz. 

naturaUy bounded by river Yamuna ^n’^’ 

the South, Chambal In North-west Jd pI'' ’ 1“®' “ 

east. Bundelkhand plain is also hnovsr a! “ 

topographically divisible into three East , *" 

central and Northe. belts. B^e bT"^ 

rocl^ and has a high percentage of h ^ ^ 

form is the mixture of hl T " uocultivable land. The soil 

fertile. HaintZs -- 

is significantly high Though MP Production is low. Poverty level 

forest cover to a large extent sl' T 7 '°^t it- 

becoming extinct day by day. Mini’ng If 7Zl ZT " 

emerged as a maior nn f ‘I’-**** lying has 

scu ctb a major non-form activity hi it iq 

labor. ^ ° ^ exploitetivc wage 

SatnaTciZm tTIZrm'^Z^’eZpT' 

districts Datia form<» th^ Z^u northem-MP. Among all these 

^ts uaua toims the northwest part while Satna i«= irr 

.. ~J«r;L:rrr.: rer; "r 

a^id on the south hv «!hi • ’ west by Gwalior 

on tne south by Shivpun and district Jhansi of UP. 

situated towards the we<st ti-. fi-, 

RnrrH^iu , • wcst to thc Centre of plateau of 

undelkhand is surrounded by district Jhansi of UP in ii 

i-alitpur(UP) in the west and south So Tik n • " ’ 

ana south. So Tikamgarh is covered more by the 
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The Bundelkhand rock massif covers about 9finnn o , •. 
total area of the Southerrr hill tracts of Uttar-Pradesh hZi 

toassive landslides and also devoid onofty"IId 

granitic terrain of more or less i ® 

hiUocks, gentle slope and wide vl ‘“Pography. The flat top 

North but occasionally angular and st 'o'- in 

are usually exposed in the scattered 7 “b 
NNN-SSW directions with ve~;Z^;‘ """ 
covers and vegetation. The hljilst ‘iT 

Northern part while the hills of h ** confliied in the 

angtto steep slope and higher 0 .^ 01 ^;“!“^;“^ 

-drrsrrrrr ■ 

and Bundelkhand granite for buirZg“irteriI Id‘""T 
vanousastricts of Southern UP Geoin • ti ^ mlestone m the 

of the Northern fringe of the Peninsaar todll“!!rh 

~ rocks such as penlnsaar Genesisslc 

granite and Banded Gneissic Complex (BGCl nf p • u ’ 

geological account of the Bundelkhand • ’ 

(1859), which was just after the first lnd r°" 

area under control of British rule, s h ^ struggle movement and 

selected parts of this region was cmried ‘"“pplng of 

Manet ,1369). Their repo^ ^yZlZ":2s'" 

granite-gneissic and quarts reefs of rh- cc^currences of the 

attemnt region. As the result of this nn 

attempt was considered to carrv on ^ 

direction. After a long gap Thelndi t “^"^al imestigation this 
»* u. ® ™ geologists namely P K Ch<iteri». n « 

Mehta, S. Krishnaswamy, M.K. Rov rb= au ^ ^ R.S, 

Mishra A n ts ^ audhary, J.p. Slirivastva Rc 

Mishra, A.G. Jingranj- S.M. Mathur did the survev of th. 

Significant amount of mineral deposits like rock phospi::: “tTs! 
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gold and iron, silica sand in this area, l^tcr on the same continuity in the 
late ^ties the Indian geologists from DGM, GSI, and AMD canned out the 
detailed geology of the area around tlie niiiu'ral dei'Hisits paiiunilarly in the 
South Lalitpur. They successfully discovered the rock phosphates, gold, 
copper, lead and zinc for exploration purpose and also identified ten types 
granite on the basis of texture, structure and mineralogy. Perhaps Saxena 
(1969) was the first Indian Geologist who reported the occurrence of 
different types of the schist, iron formation gemetiferous bearing sillimanite 
gneisses as enclaves from monotonous granitoid masses of Lalitpur, 
Hamirpur and Mahoba. The continous works on Bundelkliand in last three 
decades by the geologist of the Directorate of Geological Minin g(DGM) UP 
and Geological society of India(GSI) and University an acceptable geology 
and the stratigraphy of BundeUchand Complex can be proposed c n the basis 
of the field relationship mineral composition is available and radiometric 
data. 

Topography and geology 

BundeUchand is an old landmass composed of horizontal rock beds 
resting on a stable foundation. The landscape is rugged, featuring 
undulating terrain with low rocky outcrops, narrow vaUeys, and olains. The 
common rocks of the area are sand stones, limestones and sheles. In the 
Northwest and North East the Geological Ganga and Yamuna alluvium 
deposits m the, fohm of <^l^'mcnt cover system. Dundelkhand (24'-26. 30’ 
N and 78', 10-81* 30e} is boimded by the yamuna in the North, escarped 
ranges of Vindhyan plateau in the south, the Chambal in the Northwest and 
Parma- Ajaigarh ranges in the Southeast. 

Surface rocks are predominantly granite of the Lower Pre 
Cambrian/Achaean period. Some Dharwarian and Vindhayan roc c:s present 
in the region contain minerals of economic value. Sandstone, shales and 
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limcBtone of high quality, along with I>yhca, 
^Archaean gneiss rocks, are also found in places 


I Natural vegetation 

! The Bundelkhand region was densely forested until the late 18“^ 

i , ' 

jcentuiy. After the turn of the century, rising demands for wood and 
I agricultural expansion led to increasing levels of deforestatio:i. Post 
j independence population growth and the emergence of the green revolution 
(brought even larger tracts of land under the plough and further increased 
I wood-based energy needs. These factors, combined with poc r land 
I management and ruthless government approved commercial logging, have 
j drastically reduced forested area in the region. Today, only small pa.ches of 
dry miscellaneous and thorn forests comprised of dhak, teak, mahua 
chiranji 


khair, thar trees remain. Vegetation primarily , 
Iconsists of scrub forest (siari, katai, gunj, bel, ghout trees) and scrut brush, 
imuch of it open canopy with large tracts of land classified as "wastelsnds." 

I Bundelkhand can be considered as an ecologically degraded region 
jhaving about 0.7 Million Hectare area occupying central position in the 
icountiy. Out of the total area 7.2 % is under mixed dry deciduous types of 
(degraded forests. Bundelkhand comprising of jhansi, Lalitpur Jalaun, 
hamirpur, Banda and Mahoba districts, is the least productive region of the 
state. Soil in the re^on is poor mainly a mixture of red and black variety. 

I The Bundelkhand Re^on of central India is a semi-arid plateau that 
encompasses 12 districts of, northern Madhya Pradesh (MP) and 5 districts 
pf southern Uttar Pradesh (UP). It is located in the central Hindi belt south 
of the Yamuna river, between the fertile Gangetic plain stretching across 
northern UP and the highlands of central MP. 


Soil 


Soil of Bundelkhand may be conveniently grouped into the following 
i categories (Regional geography of India- 1960) 

I a) Upland soil- (rocky soil) 

I b) Low land soil -Black (mar, kabar) Red 8 b Yellow parva ranks r soil 

I c) River line soil - kachhar 86 tarai 

I The most important soil groups of Bundelkhand in the Northern law 

I land. These are mar, kabar, parva and rankar. 

I Prevailing soil types are a mix of black and red; the latter being 

I relatively recently formed, gravely and shallow in dcpili, and tlius unable to 
, retain moisture well. Much of the re^on suffers from acute ecological 

I degradation due to topsoil erosion and deforestation, le?.ding to low 

productivity of the land. Soil erosion is a persistent problem that is 
aggravated by the hilly landscape, high winds and the poor quality of the 

soils, leading to the widespread growth of gullies. 

I , 

Climate 

The climate of Bimdelkhand region is tropical diy sub-hum d and has 
a distinct seasonality. It is characterized by three seasons viz summer, 
rainy and winter. The stmimer season (March-June) is dry and hot kith 
scorching sun da strongly westerly winds during the daya. The 
Bundelkhand Region is marked by extremes of temperature, reaching the 
mid to upper 47.5'C* centigrade during the summer months and dropping 
as low as 1 degree centigrade in winter. During the summer season, high 
temperatures in the plain cause low pressure areas that induce movement 
of the monsoon. The temperature begins to rise in February and peaks in 
May- June. Hot breezes known locally as loo are common during this period. 
The day summer is followed by warm and humid rainy season of about four 
months (July-Oct.) Monsoon brings rain by the end of June. The 
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temperature begina to fa,, fronn early Nov. eoUleal monM.a are n,.een.,H.r 
sna Januaiy. 

of all • distribution pattern is irregular, with approximately 90% 

aU rainfall m the re^on caused by the monsoon, falling from June to 

July Id 800-900mm but most is lost to runoff. 

^ ugust are the months of maximum rainfall, while Novemlier and 
Apnl are the driest months of the year. The scant winter rainfall is useful for 

cu .ivauon of Tab!’ crops, but it is usually inadequate without access to 
supplementary irrigation sources. 

Population and human development 

of oer"^" of the lowest levels 

P capita mcome and human development in the eountiy. Literacy levels 

P 1 specially among women, and infant mortality is relatively high 
Ixical inhabitants rely primarily on subsistence rainfed single crop 
a^culture and small-scale Uvestock production for their liveUhood. with 
wheat, grams and oU seeds the predominant crops. Population density in 

velt^r” 'T"" 

egetation, mdustrializaUon, and urbanfraUon. I„ rural areas, rising 
population has led to fragmentation of family land holdings. Human 
P urea on the existing natural resource base are compounded by 
hvestock pressures: the human to cattle (or livestock) ratio is relathely high, 
ost 1:1. compaied’with a national ratio of 1:.45.. In addition, ti c growth 
of private land ownership and past environmental mismanagement of lands 
W led to the rapid decline of folest cover, reducing traditional sources of 
ue , o er and food. These factors, combined with limited rainfall and fresh 
water resources, have resulted in low agricultural productivity. Many 
amiUes are no longer able to meet their subsistence needs. Temporary and 
long-term out-migration of males from rural villages in search of alternative 

sources of livelihood has become increasingly common. 
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Drainage 

Tlie geology of the region has played an important role in determining 
the drainage pattern. The continuous process of erosion formed a irugged 
topography in southern part; consequently the area is full of gullv^ erosion 
particularly besides the river. 

Yamuna is the chief river of this region running from Nort hwest to 
South-east direction wiUi Patmj, Sindh, Betwa, Ken, Bagliain and 
MandaMm tributaries. Pahuj rises from Gwalior (M.P.) and touches the 
region in Launj village of Jhansi district. Following the Noi theast direction it 
touches the boundary of Jalaun district, where the river Sindh meets it. 
After some kilometers both meet Yamuna. Betwa is the bluest tributary of 
Yamuna in the region. It rises from Vindhyan hills near Bhopla (M.P,) and 
I enters this region from Southwest portion of Ixalitpur district. After running 
about 96 Kilometers in the Northern direction, it takes sli^t turn towards 
I Northeast direction and meets the river Yamuna near Hamirpur town. 
Jamini, Birma, and Dhasan rivers are main tributaries. The river ken flows 
in the Eastern part of the region. It rises from Vindhyan hills of Damoh 
district of Madhya-Pradesh and touches the region in Naraini tehs il (Banda 
I district). Formerly it ran towards Northeast near Banda town meeting the 
river Yamuna near Chilla village. Chandrawal is the main tributary of the 
river Ken. Besides these the river Baghain and Mandakini also flow in Far 
East part of the region which also meets the river Yamuna. The rii'crs form 
I loops and bends with many meanders in the low land. In the pirn . area the 
! process of erosion become less effective and consequently the deposition of 

I alluvial soils starts the foiming the alluvial plain here. 

* 

j Water sources and availability 

Throughout most of the year the residents of Bundelkhand e:qDerience 
! acute scarcily of water for agricultural and domestic use. Water so orces are 



District Heodqaarter 
District Boundry 


V’-T, *-'*'’* 



varicfl and often acasonai, ranging from ponda. tanks, lakes and stieaina to 
s^pen wells, bore wells and irrigation canals radiating out from large-scale 
^dams. Most agriculture is single-crop rain fed with supplementf:.ry water 
I from private open irrigation wells. Thus, large numbers of farmers r re hi^ly 
dependent on the monsoon rains to recharge these wells. 

j 

I Traditional water liarvesting structures 

j Irrigated agriculture has existed beside dry and rain fed agriculture 

j ^d livestock farming in India for centuries. The nature of Indian rainfall — 
short spells of heavy rain during the two to three months of tlic monsoon — 
has strongly influenced agricultural practices across the country, e;specially 
j water management for irrigation. Brief but intense spells of rain result in 
high levels of runoff and soil erosion, less percolation of water intc the soil, 
and occasionally flash floods. In response to this climatic pattern, Indians 
developed a rich tradition of using water-harvesting structures to store 
^ ^ rainwater for the non-monsoon months, mostly in thousands of small 
& reservoirs; and to regenerate groundwater resources. Irrespective of their 
; ■ j primary purpose, all the traditional water storage methods indirectly 
} improve soil moisture and induce percolation of water to aquifers. 




There are three main elaet^e of traditional irrigation systems: 

♦ Reservoirs, primarily surface tanks and ponds; 

♦ Inundation irrigatiwa systems; and 

♦ In-site storage facilities. 

Water reservoirs take many forms across the Indian landscape. Prior 

to independence, rainwater runoff channels or diverted streams end rivers 
using gravity for propulsion primarily fed reservoirs. In areas of veiy scant 
rainfall, such as Western India, local people evolved a number of ngenious 
methods of storing water for irrigation including sub-surface tanks, roof 
water harvesting systems, step wells, tanks, ponds, and lakes. Borne of 
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these lakes were large enough to store water from 18 months to 2 years, an 

|extremely important feature given the high variability in ioct 1 rainfall 
leading to periodic droughts. Tanks, usually formed by curved earthen 
bankments built across channels of runoff water, were commonly used in 
the South. They have the added benefit of helping to conseive tlie soil. In 
Bihar, the ahar, a combination tank/ inundation system often built in a 
series, was widespread. 

Other traditional reservoirs were developed specificaHy to help 
recharge groundwater resources. The mpat, developed in Rajasthan and 
also used in Maharashtra, is a form of percolation tank that consists of 
bunds, or embankments, made of masoniy or earth having a life span of five 
to twenty years. Rapats were generally intended to charge wells irom three 
to five kilometers downstream and were built on sandy or rocky soils that 
allowed for good percolation. In Maharashtra, the number of wells increased 
five or six times after the construction of percolation tanks. In general, some 
of the problems faced with rapats and other open surface reservoi rs include: 
anting (smaft rapats), evaporation, submergence of cultivable land, and 
breaching of the bund. 

Rainwater has also traditionafiy been stored in the fields where crops 
are to be grown by constructing high bunds on all four sides. With 
immdation irrigation systems, water (from the monsoon or rivers) is held in 
the fields unUl the land is diy and it is sowing time, when it is tlien let out. 
No watering is needed for the crops after that time, although rainwater acts 
as a supplement. This system only works on relatively flat land vdth heavy 
black clay soil. It is a very old niethod of capturing water and saturating the 
land, and is also referred to as flood /submergence irrigation, haveli 
systems, bundhiesovkhadin. Innundation was commonly useci in the in 
parts of F^jasthan and the Narmada Valley of MP, where the bi/ndbies were 
often built in a series or chain to form an integrated network. In 
comparison, in-situ irrigation systems also store water in the fields using 
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tods and help it infiltrate the soil, but cultivation 
^^iltaneously. 

^ The smaU scale adaptive measures for storing 
ave long helped to counter some of the adverse 
tos by allowing for more infiltration of water r 
tcrcasc soil moisture and vegetation, rednelng 

ducing damage from flash floods 


and submergence occur 


pauslon:- Their origins can be traced from Vidisha 
stretched from a portion of Gwalior to Mathura. Also the Gani 
and Oundclkhand 

Dynasty: -Vatakas {capital:. Vidisha; atleast to 


Era:-5-6AD 

Area & Expansion:- Bundelkhand and Satna 
CIiQjn.cicl€is 


Ei'a:-925-. 1370AD 

to Malwa region. .'T 

too. However their disappearance from 7'"' 

abrupt After Prithvitaj Chauhan d f rather 

‘te.n and the. got heL --^1 on 

^onresses hfte Kaiinjar for l::Z ~ 

alter which they simply vanished. 


Medieval 

Dynasty:- Bundelas(CapilaI:Orchhn) 

Era:-13-17AD 

Area 0, Bupanaion:- After the rho„e , 

moment under mp’s ^ther harsh sul ®""tlelas got their 

Bundelkhand and managed to keep it Uli ,'T’” took 

$rewd politically expedient poHcy of always keepteg^ k'"’ “ 

ih^y. However, their tact flnaliv ^ “ J^etbi 

’Jhujhar Singh managed to seriously XnTLlhTh*^^ last Bundela King 

ohased him out into the forests of o hh^"’ 

in medieval period, Bundelkhand wal und 'h 

and Bundela Kings for centuries Th « rule of powerful Chandel 

beautiful temples and other buildings'b^ hvT'’ 
the past eta. in dhansi itself, JlTlZT. T" 

Museum am or immense intem'si: irwir^’ """ 

ascmating destinations like Orchha with • 

Baruasagar and Parichha with a large iakT^^°^ 

sports, Datiya with the seven-storied i reservoir ideal for water 

^ atop a hill, sonagiri wdth 77 dlT T“ vJu Dev built 

Matatila Dam etc. Jhanai is 

,j le^daiy heroes Alha and Udal Kha’ u ° ^ 
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warrior Shiv^i. Over the next % ™ ‘'’c ^aratha 

big area or Bundeihh^ Z S/’' Z '"'‘c booh ,.u.tc a 

after them too. With the help of thr M Z '^“ghals sent an army 

able to hang in there how u ’’“•’wa the Chttnishals were 

the MatatL a hit of land aw^ ^ 

ft is noTdeitwr^ Z Of Bundelkhand but tiU now 

fteferent areas for --s use 
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i^gislative-corrstituencies 

T oewaa(SC)2. Datiji 
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I Kliajuraiio 

Khajuraho 

E>anioh 

""Sabia ^ 
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1. Slialmagar 


J69950 292 
126378 m 
102885 126 

121735 154 

127298 135 

166313 166 

136183 151 




Mstrict 


2 . Datia 


3. Paxuia 


I Adminis mme of Blocks 
trative 

Division 

Tchhatarpur " 

2 . Londi 

3. Baxwaha 

4. Naugaon 

5. Rajnagar 

6 . Badamalhara 

7. Byawar 
S.Gaturihar 


4. Satna 


1. Raninagar • 

2. RgucQptir“ 

Baghelan 
3 ohawal 

4. Uchehra 

5. Nagod 

6 . AxnarPatan 

7. Maihar 

8. Majhgawi^ 


Details of tlie blocks — 

Area Population Village I^mchayats 
(sq.kin.) (1991) (N o.) ,No.) 

1042.32 144080 I 141 1^“" 

787.99 113453 147 6 i; 

785.02 45183 112 3 <;. 

800.83 130676 US 7 ;., 

1373.83 169373 138 8 <' 

1080.85 121669 152 70 

1535.22 95094 I4o Gt' 

888.47 124335 131 7 '. 


169756 194 

226561 208 

'TB89^ ' 2 l 6 ~| 83 
114740 185 73 

127353 200 8 C 

132925 221 81 

103901 117 6 C 

116488 225 . 72 " ' 

162618 209 95 

135774 213 86 

111917 202 66 

143449 240 93 

133192 165 72 

202832 238 121 


TtabJe-XIII Adnitolstratlve Detail, of area. 
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Historical perspective 

' Within uriwraT’ '-g-i ^t«,e in India, nestles 

ghy Himalayas as silent sentinels; Gods saints and 

sanctifiedltssoil. Thickdecidunnsa a, • ’ have 

teeming wildlife The , with exoti,- n„r« and 

with Jes of 1 tneandering rivers and fertile plains 

-L,. r rr- * •" ”■ ' — 

Central India r , centuiy AD, governed the destiny of 

Genital India for nearly three hundred years The n„nd ., . 

power six rentiii-i«o i ^ Bunddas wlw eainc to 

P K centunes later were also to command influence in this i-egion Bir 
Singh Ju Deo (1605-1627 Am or-.. >- 1115 , , egion. Bir 

tiouo 1627 AD) a favonte of the Mughal Emperor Jehanair 
was a powerful mW 4 „ • , 'P'-ua ucnangir 

BundpllrVi H ^ during the turmoil of 1857 , 

an produced another charismatic leader, the young, valiant Rani 
I^xmibai of Jhansi - who led her tmnn. ■ . ^ B- v.uiant Ram 

British. '"'ght of the 


Origin and Evolution 

The early background of Uundclklmnd could be gaUicrcd through 
msaiptions, traditions and some records of early and medieval writers 

prent:rdl““f 


Pre Historic and ancient period 

(600 BC - 1200 AD) The Paleolithic tools found in l.alitpur end Ban 
ismets attest the Tiand-a.e' culture of those times in the regie 
ababharat describes the Kalinjar Hill as the ashram of Agnstva Mu 
urmg the Buddha’s time (600 BC) the region of Bundelkhand was one 




the Bundelkhand was under the control of Nandas, renriained part of the 
Mau and the sungas t„. the en« of 300 A. ■>. c.upta .<» ruted th. J.™ 

hts re»„n came under the rule of gunar - pratlharas succeeded bv the 
t :: ^ centut. A. o. the region seeLl 

.r'zu' <«>" ''■» ->« 

division of lat '7 ™''‘B"ri=ted on the basis of 

etc.) The h 7 'Businessman) Shreni (Ariisian and mechanics 

the builder*"o7 milestone of city culture. Chandraverma was 

(Khajuraho) and of civil (Mahobal in the he • - 7 

I beginning Of the 8th centujy. 

Medieval Period 

“:r“— r - - — 

Mughal period, the reign of Akl 

settlements. The region Tam 77 77" 

region came Undes the Bundelas and since then came to 

c7p7~ “’"7" their first 

a7ut 1531 r" T Pratap singh in 

Mot^ ^ ^ between the Yamuna in the North and 

Narmada in the south. However Bir Sinah n. tu 

-tap was forced fo atmowled.^ras^X^r^^^^^^^^^ 

- chanrpat Ral another Bundela chief resisted and harass: t ::;:: 
Ruler in the rugged conn trv rhf Mugnai 

countty of Betwa ravines. Champat Rai was surceeHed 

hv the great Bundeia chief chhtrasal, he was forced hy the Ban;:™ 
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Chief of farrukhabad to such au extent that he had to seek help of peshwa in 
- 4 to defeat him cultural resource potential. 

Bir Singh Deo’s death in 1627. the Mughals invaded the fort and 

e!t ^“"delkhand region and 

established his suzerainty. He made Panna his capital. 

An attempt by the Mughal General Mohammed Khan Bangash to 

overthrow Chatrasal was foiled when Bajirao of Poona came to the latter’s 

rescue by sendmg his troops. As a token of gratitude, Chatrasal gave one 

hird of Bundelkhand region to Bajirao. Since Jhansi fell into that part, the 
town came under Maratha rule. 

of local o Jhansi was ruled by Anupgiri, a Gossain 

local ongin who was appointed as a nominee of the Bundelas. To him 

goes 10 rrodif for cnrrving out sovoml improvements in the city and foi t f le 

beautified the Uxmital i^e and constructed a city around it. Naru 

Shank^, the first Mara, ha Governor who took over ,he the reins of the citv 

made further improvements. Raja Gangadhar Rao. who married 

xmibai was enthroned, was a popular rttler. After his death, his young 

«dow came to power in 1854. Four years later. British troops invaded the 

ort and kept it under their control till 1947 when the Indian Army took 

The area once known as Bundelkhand is today divided between Uttar 
^adesh and Madhya Pradesh. Jhansi. Jaioan, Banda, llamirpur, Karbi and 
M^oba districts of Bundelkhand he in U.P. and Guna, Shivpuri, 
^ ^garah, Chatarpur, Datia and Panna districts of Bundelkhand are in 


Society and culture 

^ a /fa'*" population are 

^heduled Tribes(STs) and 14.55% of the population am Scheduled Castes 

(SC.). MP has the largest population of Tribes in India. Most of the tribal 
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population is concentrated towards the southern half of the state. Northern 
MP, of which Pundelkhand is the parts, constitutes of a very small 
proportion of tribal population but still district Panna has 14.90% tribal 
population while district Satna has 13.81% of it. 

Scheduled Caste population is considerable in all the districts, namely 
Datia, Chhatarpur, Tikamgarh, Panna and Satna. It is above the national 
and state percentage for each of these districts. In district Datia, where the 
tribal population is negligible (1.71%) scheduled caste population is 24.67% 
of its population. It is the highest percentage of SC population in any of the 
districts in MP. . ■ 

In the state, around 93% of the population is Hindu, 5% is Muslim 
and 2% follow other religions. District wise detail is given in Table 1.4 So 
far as the languages of the state are concerned, the major language is Hindi, 
which is spoken by 84% of the population. 2% and Urdu speak Marathi by 
2%. Mostly Muslims speak Urdu. 

TobIc-XIV 

Major tribes in Bundclkhand I 



S.No 

Name of the tribe 

District 

1 

Hiar, Biyar 

1 ikanigarh 

? 

Saur. Sawur 

1 ikamgarh/Chhatapur 

3 

Sonta 

I ikamgarh/Chhatapur 

4 

Soncr 

I ikamgarh 

5 

Kol 

Panna/Satna 

■"6 ■ - 

Manjhasi 

I’anna/Satna 

7 

Mawasi 

Panna 

8 

Agaria 

Panna 

V 

Bhaini 

Satna 

10 

Dhanuk 

Datia/Satna 

11 

Saharia 

Datia 

12 

Bedia caste 

Panna/Chhatarpur 
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Major Backward castes (BC)/ Scheduled Castcs(SC) 
DhimarfBC), Ahimar (SC) Nai{BC), Dhobi (BC), 
Basorh(SC), Badaria (r?C), Mehtar (SC), Rondhia (SC), 
Chamar (SC), Bunkar (BC), Banskar (SC), Kumhar (SC), 
Jogi(BC), Kori (SC), Chipri (BC), Raikwar (BC), Manjhi(BC), 
Kewat (BC), Lodhi(BC), Yadav (BC), Jatav (SC), BhoifBC), 
Teli (BC), Kalar(SC), Lohar (BC), Barhai (BC), Khatik(SC), 
Bedia (BC). 


Bundelkhand, a land of ancient culture and traditional, is famous for 
its archaeological monuments and places of pilgrimage for all the religions, 
Hindu, Muslims and Jains. It has temples mosques, shrines and Jain 
temples are scattered all over MP. 

Bundelkhand and Baghelkhand have a rich cultural background. 
Chandelas and Bundelas rulers of Bundelkhand were great builders and 
created numerous forts, palaces and temples. The region is full of temples, 
particularly that of Lxjrd Shiva. Chandelas created a large number of ponds 
now known as Chandeli- ponds in this region for irrigation and drinking 
water supply. 

A famous place of tourist and religious attraction, Orchha, is sitiiat('d 
in the district of Tikamgarh. It was the capital of Bundelas before it got 
shifted to Tikamgarh due to vulnerable strategic position of Orchha in later 
days. In the background of river Betwa, the fort and numerous t('mpU‘s of 
Orchha provide a picturesque view. The buildings of Orchha and Datia are 
magnificf'nt and tell the tales Of the creativity of Bundela rulers.11kaingatii 
is also religiously famous for its temples of I^rd Rama in the Orchha, and 
the one named Kundeshwar Mahadeo Mandir, near Tikamgarh Township. 

Datia is known for its buildings and palaces built by Bundelas, 
particularly that of Virsinghdeo. Some of them are unique. Datia also has a 
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^ f"'- --'’ip- » 

. . "^ ' •'"! I< mpic. I>»lin twis nlwnvs alrlvrd for prcsiTvitiu ilic 

nirintrT"' ’i’— '■ 

"™ literary Rroups in Datia, which are trying to 

preserve and propagate its cultural.heritage. 

ch Jr:; ", 

- hint, panna. “ jj^rn “ 

Parhcuiar night wh^jj rj 

his horse, will find the ' covered by him sitting on the back of 

diamond mij 1 P JT 

constructed numerous temples Chhtrashal 

that there are as Zv a T 

Khai h hundred ancient temples in the district 

O.MC1 jcirjr T” “"•' ■"""' " "'•■ '• •■" " 

™nrrr' “■• ■ ■"“ " “““ ”» « -- 

nt- scenes on the outer walls. They were crested h ik 

reZ idngs who ruied Bundelkhand, before tbe rise of Bu^dela in Z 

Satna has a ancient temple of Goddess Bhawani at a place railed 
aihar. Dunng Durgapuja, thousands of pilgrims from all 
gather there for worshipping the Goddess. 


'I- 


Economy 

it is nTy“"'‘! " “ "" --Pcces bu 

and lack o in Z 

ack mdustnes ,s also a negative point in Bundelkhand Most of th. 
part of Bundelkhand is ntrai and undeveloped. Although therrarl Z 

JToTr: 1 -p^^ -pio j: 

the people in this ama are uneducated and female literacy rate i: 
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Roads a Railway 
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also low. TTiere is absence of good infrastructure like good roads, 
transportation and communication. 

Rural people steeped in superstitions, ignorance, customs, tradition 
and caste prejudices. 'ITaese rural people require proper education to get rid 
from these social problems. 


State of general infrastructure 

Bundelkhand comes under two states Uttar Pradesh and Madhya 
Pradesh. It is the region udth less transportation facilities to different 
regions. The sex ratio is 847 females per one thouand males. The total 
literacy percentage stands 34.3 percent', while the female literacy is 19.34 
percent and male is 46.98 percent in the region. The share of geographical 
are in different districts has recorded highest in Banda. The land use of 
Bundelkhand is Bundelkhand is also a noticeable factor, where the net 
sown is about 61 percent of total land, while main other uses are under 
forest 8.8 percent, gardens and groves 6%, fallow land 8.17% and parati6%. 


Table - XV The General Infrastructure of Bundelkhand region 93-94 


l\(UKla 


[iinirpiir 


( fc«)gniphical Area {sq 


popiilatiun 


( IlKxisancI) 


I'cmalc 


pcipulatitm 


(llKnisand) 


(llKxisand) 


Rural 


Pupiilatiuii 


52<>3 


( llKXisamJ) 


Urban Pupulatitm 

( llKxisiind) 

I Percentage of \ li tidu 

Ptfiulatinn 

Percentage of \fuslini 


Jliansi 

lalitpnr 

5024 

5030 

768 

40-I 

662 

348 

1430 

752 

863 























Batik Branch 
Ftxxl Orain iVo<htction 
(000 M.Ts.) 91-92 
Sugarcane Productloir 
(000 M.Ts. )91-92 
Mustard Production 
(000 M. Ts.)92-93 
Potato Production (000 
M. Ts.) 91-92 
Irrigated Area 

(OOOHec.) 

No of Registered Small 
Scale Industries 
No. of workers 
employed in small 
scale. 

factoiy 

Registetetl utldt'i 
factories Act 1948 








■ 




working 

I factories , 

No. of perswis 12195 “53 
employed in factor 

Production of factories 15894 ~ 2 ^ 

(000 Rs.) ^ 


schools 


12195 

15894 

53 

317 

247 

1298™ 

-00 


18000 

Ti702 ^ 

11426 

247 

121 

314 

“285 

296 


Degree CoUei^ 4* 
No. ot Universities 
No. of Industrial “i~ 
I Training Institues 

No- of Potytechnic l“ 
Colleges 


102 

14110 

17357 

-64 

1363 


Fercentege of Literacy 

41,7 

“25,2 ~ 

40.8 

31 8 



ot Allopathic 
Hospitals 

22 

"lo ^ 

11 

”60 ” 

28.3 

93 

33.8 

196 

^O. of Ayurvedic 
Hospitals 

Percent^e of HindT' 

28 

95 O 

^29 

"34 ' 

~ - 

“™27 
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speaking population 
klectnBed villages 

V# 

533 

We 72 

O on 

96.06 

96?70“ 

96.44 

96.17 

— - I 


oo9 

631 

"549 ~ 

"771 “ 

2823 


— — — J 

Source- History of India-Madhya-Pradesh- Encyclopedia ofindi 
Bundelkhand: -me Land of Rimd T °f Mia 

Management, B.U. Jhansi 

A Study on Tourism promotion in Jhansi re^on. by Pankaj Atri 




chapter - V 

POTENTIAL IN 
BUNDELIvHAND REGION 

Inventory of Tourist Resources 

M ^TVRAL TOUJRIST RESOURCES: 

(1) & terrain’s. Vantage points 

(ii) Water Bodies 

M Flora esFauna, National Parks & WUdUfe sanctions 

W special -CVLTVRAL ATTRACTION: 

(i) Monuments, historical & archaeological Sites, 
museums and art gaUeries etc. 

(ii) of religious significance 

(iii) Folk art and craft 

(iv) Fairs and festivals 


(c) OTHER RESOURCES: 











Tourism Resource Potential in Bundelkhand Region 

dry cill'I't Ti evokes visions of a 

erir r: ■- - — - 

‘ivines and plateaus. But to the stndf^nf- rvf k;,.* 
the lover of lndi=»-c or..- .• student of history and to 

treasure-hor Of a" i"r"' ^ -- 

Buddhist and Jain .empLsardT'”™*' 

temples and monasteries, abandoned cities and places. 

Bundelkhand which pmprCT«./^ r 
Of mighty Chandelas in the 

power six centuries later, were also to co a " ^undelas, who came to 
Bundelkhand produced another h • influence in this region. 

Laxmibai of Jhansi, who led her'" tato 

Britishers ‘he might of the 

Uttar Pradesh and 


Uttar Prari*.«li 

Jhansi 

Jaloan 

Banda 

Hamirpur 

Karbi 

Mahoba 


Mad ^a Prade«1i 

Guna, 
Shivpuri 
Tikamgarah 
Chataipur 
Datia 
Panna 


R/Te. i'anna 

th ^ t)rooding fortresses are a prolific highlight of this part of 

the country. The shifting sands of tim^ • -v • ^ ^ ^ ^ 

on the area. emotion have left their mark 
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Wi.h 26 ;„,os ,5 ™ Tl '“° 

‘•^e « :; ::; :r tr" '>- -p - 

counto^side. To the south h “"-‘'"-P'ed view of miles of flat 

Sagar Uke popuKrl k ' ** ’®''gc lake called the Kama 

onkeiove.rtirrz^r ^ -- 

aquore in condition, though 'Sarkened by age and is 

s~d sCj:;:: "> —.v 

l^y flying-bridge corridors 7w '*’P “Pter structure 

'*>ot weathcd accommodation. J uZi^irsf”' 

rooms whose facades a residential'' 

brackets, sometimes in the upheld by carved 

overlooks the lake and ' "‘'“'ber 

stone j^is IdTa lurl “ t ^ 

nas murals painted on the roof and walK Th« ,1 

1 .. „„ 

tuMr'iffltrj,” j”,”,”” '• "‘""I a o* rtbbM 

blue tile-work, adorning the f-nn /-.f +v. 

Madhukar <?ha}n Kr -14. g uie top of the palace. 

the middle of theTe.^ ” T“ 

crotmed with domed pavdions Roornl^mrirand ^ 

walls The beautiful frescoes in miniature style adorning the 

jns. T^e tangs room has scenes of 'shikar' or the hunt, whereas the moms 

of the queens have religious themes. 


■ie05 Tul !r2r r‘r between 

},„„' ^ ‘ ®”‘®b ’’be Ptttaee is built in the form of a 

storevr* t'^^*'*' •'"'*’ balconies arising around it in a three- 

domes on “■ " IT" ^bbed 

Sd "r ::: r r r -"«• 

its astonishing serpentine braT^ “ 

alternating dual-coloured sandstone. TT>e built wth 

with two protruding covered balconies. 

hill rTtTT^ mportant place of pilgrimage for the Jains. On a sloping 
wh te a^Zr ™ eras, stand stly 

carvingtf C paZZrr^ """ =' “ 

years old. *” outcrop of granite believed to be 2000 

KaranZZr Z jZ“' ‘be 

contains some beautiftd eLples o t " ” 

T.ii .ir .. examples of Hindu temple architecture including 

Tell Ka Mandir and the Sas-Bahu ternole*? Tf>ii- V a-t ^ 

Pratihara Kin. Vo h ^ by the 

launara King Yashovarman. The shaop nf th/- f« i • 
hiah rvnm • unusual with a veiT 

nigh, massive tower and a ^ ^ 

goddesses The h n k doorway including figures of river 

design. ' diiTcrent in 

which now houses the Archaeological Musuem. It was built by Raia Man 
tngh for his favourite wife Mrignayani, in the beginning of the 16.1. 

Bundelkhand. A land soaked in history and fables, braveiy and 
martyrdom, battles and relieon. Tlie entire region echoes with the legacies of 



delurXn! Bi^delkhand region has within its folds several 

, each waiting to lx: discovered and deciphered 

Inventory of Tourist Resources 

natural tourist RESOURCES:- 

tsndform & Terrain's, Vantage points. Water Bodies 


Qrchha 


This famous sacred place lies 
picturique and peaceful place 


on the banks of river Betwa. It 


Chliatiies 

there are fourteen Phnoti-iac ' i 

uuitcen Chhatnes or memorials to the mlpr«5 r.f r»r- uu 

grouped along the Kanchana Ghat of of the river Betwa. ’ 

Phool Bagh 

r£5=— 

t.e undeCol“e^rr"; ^ 

Cf'^ndan Katora, a bowl like structure fnro. 

Where fountain droplets of water Hitered threu^ r,e roof, sireuiaUnr™ 

Shivpuri 
George Castle 

Within the forests on its hiahest nn?nf jo tv. rv 
T- • . ghest pomt, IS the George Castle built hv 

lyaji P^o Scindia. The view from the palace at • » y 

uie paiace at sunset IS spectacular. 


UO 








Mtihohti 

MOfaTLrT' Chandelas. lies at a distance of 

cted by them are brilliant engineerinc feat<s nnr^ • 
water nuuragement systems are still successful 

famous for the excellence of' t 

dispatched to all parts fl 

PciLcnea to ail parts Of the country. Prior to 1QQ=; a/t ^ w 

rrrozr' “ '■ * 

Khajuraho There are s«™cc and only by bus service with 

ToJismOep^rienT 

department s hotel. The tourist attractions of Mahoba are : 

Vijay Sagar 

The Chandela King Vijay paj Varman develonerl fb,'= i i, • 
period of 1035 to 1080 Ann- r , developed this lake during the 

souare c " ^P^^ad in an area of 10 

square kms with an island in its centre and a Dear Park in th r ■ 

bank. Now the U P Onw o nr,^ ^^ar Park m the forest on its 

To. ■ 1 . has declared this area U P 

urism Department operates a cafeteria at this lake. 

Kirat Sagar 

1 ,., Varman in the 

three ,t is veo- picturesquely surrounded by hills on 

three sides and coiourfully doted lotus flowers. 

Madan Sagar 

T^is lake of Mahoba tvas developed by RajaMadan Varman ini 128 

are profuselv 8>“ters like silver ornaments and its embankment 

profusely ornamented it is the most picturesque amongst all the lakes of 
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ahoba with the granite hiU of Gokharon on its west and myriad temples 
^d stairs on the north. The temples than adorn its northern bank were onee 

W^shrp place for the Chandela Kings. On a hil, and Joining the southeast 
ank there are a few inscriptions that date back to 1 149 A.D. 

Ghartchari 

lotus flTwe^^ ^ decorated by 

Oaunesh Bagh 

Devan^lTr ^ Chitrakoot on Karwi 

Temple m this garden having number of statues carved on it's panels. 
BcOcsidh 

This place situated at distance of 3kms from Ganesh Bagh in the 
< uge rock IS a b.g chamlx-r. Steps lead the way to this cave like chamlK-r 

above, which is a small waterfall 

Stikhwci DhuJcwti JDtxjn 

This dam is 27kms. From Jhansi on Jhansi-Lalitpur Road, ™s 
mason^ dam on Betwa river was constructed duHng 1905 and Is about 
40M feet tn length. The dam’s inspection house is situated in vety 
Pict^esque surroundings offering a vety scenic view of the Dam 

es aurants, tea stalls, resUng places etc. are missing here. This dam is not 
connected by regular bus service from Jhansi. 
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Pcirichha Dam 

Panchha headwork is located at a distance of 22 kms. Prom Jhansi, on 
Jhansi-Lucknow road. This masom^- dam was constructed in 1885. Close to 
the head works is the inspection house of irrigation department perched on a 

high mond, which offers a Panoramic view of the upstream Lake and the 

waterfalls. 



If 


SaSfya Sagar Bocct Club 

Sakhya Sagar Lake, on the edge of the Madhav National Park is 
abitat of varied species of Reptiles. On the shores of the lake and 

^ted to It by a broad pier is a Boat Club, an aiiy, delicate structure 

With glass panels. 

BhadedyaKund 

A scenic picnic spot by a natural spring. The water of this Kund is rich 

in minerals, supposedly of curative nature. 

Parmeshwar Tal 

Built by Bundela Rajput Kings; the picturesque Parmeshwar tank is 
situated half a mile to the northwest of Chanderi town. It has on its bank a 
well-curved temple and cenotaphs of three Rajput Kings. 

Mamirpur 

It IS 185 Kms from Jhansi and connected with by bus service with 
Jhansi. It does not have any tourist attraction at district headquarter but 

Bela TaJ a tehsil is hawng some tourism potential. 
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Flora ftFaiua, National Parks Dt WUdlife Centuries 


Mcuifuxv National Peak 

The park covers an 
wooded hills, which offers 
wildlife. The predominant 
easily sighted 

species being Nilgai, Sambar. 
and Langur. The artificial 
Pbchard, Pintail, Teal, 
of avifauna. 


oi iSosq.km. and, has a varied terrain of 
an abundant opportunity for sighting a variety of 
species in the park is the deer, of which the most 
are the graceful Chinkaras and the Chitals. other important 
Chausingha, Blackbuck, Sloth Bear, Leopard 
lake, Chanpata is the winter home for geese, 
Mallard and Gadwall, apart form manv oth^r 



1. Mahadani govind( 1756' 1760) 

2. Babu Rao Konharot( 1761-1 765) 

5. Vishawas Rao Lakshman{ 1 765- 1 769) 

4. Raghunath Hari Nivalkar( 1 769- 1 794 ) 

S.Shivram Bhau(1794-1815) 

6 . Ram Chandra Rao(1815-1835) 

7. Raghunath Rao( 1835- 1838 } 

5. Gangadhar Rao( 1838- 1853) 

9. Maharani Laxmi Bai( 1853- 1858) 

1 0. Britisher’s! 1 858- 1 86 1 ) 

1 1 . Maharaj a G walior( 1 86 1 - 1 885) 

1 2. Briasher’s{ 1 886- 1 947) 

Bir Smgh Deo. the ruler of Bimdelkhand ) 
many a« 52 forts and palaces in different par 
Jhansi being strategically located, senred as a ge 
region and hence Bir Singh Deo chose to constre 
also meant to be the first line of defence for C 
Bimdelkhand, about 16 km south of .ihor,oi 
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Jhansi Fort 

Bir 'T >’““ °"en**«y by Raja 

LhTta ; : 'f ^ — 

powerful du • t! ^ “be more 

the letter dZ f”’ 

said to have ordered for th 

Standing on a ate “"struction at just one go. The Jhansi fort- 

is thp t sandstone, Jhansi Port dominates the city and 

z toZz:z:~ '‘ 

Six main bastions two gates Southwards. There are 

main entrance Of the fort is th r 

(Cannon)- the Uving reminder^ ZT ’'°P 

Another main cannon inside the fortrBhawanrsLT aZrf T”' 

3i:;;i:erd;:r oT^ - -- 

alterations in it including th Possession of fort and made certain 

is the spot Z ZZn *be Mahal 

alongwith her foster son Z *<= f« 

-pZ one :: j;~ 

freedom fighters who were considered ri 

cells are darh h- dangerous were Imprisoned. These 

ceus are dark, dmgy and damp.Nearby is the snot wh. 

death penalty were hanged to death Pad d • 

«»«■ L". 

walls of the darbar hall Th wood-panelled roof and 

Amhael , “ “d the ruins were taken over by the 

dm, kfc, aU U,, „U,„ ^ ^ 

IZ,‘ "°, -• ““ •■ ™ ™ »d 

mtratton from tourists and travelers alike, as the magnir.cent Jhansi fort 
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I 


■I 


^2 


H 


ultimate example of love of 
which •'^”' 

which will be remembered for a long time. 

RaniMcOial 

Raia N°rs? r“ '>v 

between 9th IJJ' 

Archaeological Survey of IndL ^LlTt ^ 

Survey of Indi. h . " Atx-heological 

W O, a ter taking over the Charge of Mahal in 1961- is 

consistently trying to concern it with utmost care Thp m • ' 

nalacp hono«o • • utmost care. The museum inside the 

~ exqutstte sculptures and statues dating back to 9 .- and 12... 
collection^of'scul T houses a 

bCoralltir “ ^ - “■ 

Jtqfa Gtmgarnuir Rao’s SamaOhi and Laxmi Tal 

located onthe^b^T'*'^^* impressive monument, which is 

00,^0 I r? " ™ water tank 

Singh Ju D^ '^ri '’^ '"'■ 

tank is surrouredlTsmali of Jhansi. The 

e ta^ are the famous garden of Jhansi is Naraln Bagh-sprawling over 
several acres of land. p^^wung over 

OrchhoL- 

founded^iTilieTJ 

ed in the 16 centmy by the Bundela Rajpoot Chieftain Rudra Prat-in 
Stngh, It IS city frozen in a time, on the banks of Hver Betwa. ^ of 
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constnicted at tiilTerent tin, as. In llu- 
^ o arati Chand ( 1531 - 54 ), Ramji Mandir palace and the city walls 

r; - « 

palmed H -■<■ 

wrs:r::2T 

Hardaul Mandir and ChL"l°h 

Betwa, oremta Has 

Mahal, Ram Raja Temple Chaturbr 

Bagh, Chhatries and Shahid SmaraT^ n”'’ '' Phool 

toe Son of Blr Singhiu D ^ “ Hardaul's Palace belongs to 

innocence over an aff^r withih r"’“ 

been regarded virtuall **"'■<■ 

after his manage Ta'L" «a,am, 

Mahal. Her Bunder 

rrerr " "t 

Akbar wa ■ ^ ’’“'“"PP*' Pf Baja Indramani. Emperor 

rmrrrr bhc ni: 

gardens) is a"' '■*’°°' ^agh (llowe, 

gsraens) is a cool summer refr^t Or-z^v^ten i i ■ 

lemples, dating back to the 17 th centtnv Th"* ™Ptctaitn 

b, thon^nd. .“dl^.' " '" " 

Temnlf anH ,. ^ soanng spires of Ram Raja 

mple and the weU-preserved murals of the Lakshmi Naraya Temple are 

especially worth a look. 14 beautiful Ohhotf • / ^ 

lined UD on the tr n ' (cenotaphs) or memorials arc 

ned up on the Kanchana Glut of the river Betwa. 

^hangir Mahal 

Ju DeT Raja Bir Singh 

storieT r r™'’"' ~ touhi- 

ace as a strong look, which is counterbalanced by delicate 
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richness. It is 

buildin. . ^ »*"«« and Islamic features. TTie whole 

orZ: <-ca.e 


RafMahal 

MadhuTaTsha^rZe 

interior •,>, extenors, crowned by Chlmnri.-s give way l„ 

It oontainrapaTm“The’t'°“" 

partments ,n the two stories and a Darbar hall attached outside. 

Rai Parveen Mahal 

Indramani(1672 76) Parveen was the beautiful paramour of Raja 

™. « r^sr " "■ “* 

built for her ,s a low, two storied brick structure He • a 

height of the trees io ta structure, designed to match the 

e trees m the surrounding, beautifully landscaned trarde r 

Anand Mahal wif-h ,>0 * ^^lascaped gardens of 

manai with its octaganol flower bed® onri u 
svstpm Qniif Ti eds and elaborate water suonlv 

system. SkrllXully carved niches aUow light in to the Mahal which h 
hall and smaller chambers. ’ ® 

Shahid Snmrak 

This place commemorates the great Wdnrrr r u* 

Shekhar Azari who r a 1 ^ ^^dom fighter Chandra 

tod. Who lived and worked in hidind in Orchha during 1 926-27. 


•r 




M orua Sog ar 

the ^ ^ Shansi, enroute Khajuraho, is this historic spot ^viicrc 
e b^ie between the Peshwa tntps and the Bunde.as was fought in ,7d4 

year a^ ^ ^bC, 

T^te ruins of the" ^dit Singh of Oreha. 

Baruasagar, To theToTh elToTteeTk'^"'** 
temples. Built of made in the later Oup, 
it is dedicated to lord Shiva and 

ShivpuH 

were the hunting grounds of thr^J And earlier, its dense forests 

elephants were captured b emperors when great herds of 

»«. - r„.“ ; “ ";:r :: r r ' " -' 

J ;;r rri'~ z:rr " 

:r:r:r:.rT- 

Choice as the summer resort capital J 'tin., 

ambience lives on in the exouisite 

intricately embeilished marble Chh gcacoful, 

ruiers by the Scindia 
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Chhixtries 

the .T, '■‘’""S '•^^h other nn- 
Raie '^°'^8er queen Maharani Sakya a 

Islamic SW ^ synthesize the architectural idioms of Hindu and 

PaviUons Mughal 


Madhav Vilas Palace 

=~~~~~ 

Kalinfar 

impor^l'^ fr°m Jhansi, this town and the fort, which have had strategic 

Jejakbhukti which'- ^ °f 

or the Chandeias Z 'rr^r 1““^^ 

r:::rrrer“r^^ 

or Zb^i r"” °™ Gancsh ifwa, Chandi 

Mohar^ed Ghaznt, Qutb-ud-din Aibak and Huma^n. ail invaded this 
an7tequea°h oonquered it in 1560 

Chhatrasal, the iegendan. Bundela warrior and then to Ilanicv Shah 


151 


^ of Panna. In 1812 it fell into the hands of the British 

► romantic and extraordinary histo^- is well worth a visit. 

Kaliajer Fort. 


TTiis fort with its 


TT^ese™! “d has seven gates. 

Darwai BldTaT ^an^^aza, Ganesh Dwar, Chandi or Chaturbhuj 

Ithin Ih t » “ V™— ma H.™ a.r.m 


CHANDRm 

« r,r„’ir;r r “ " -■ 

bus sendee. The vast f " / ™"' '-oH.pttr l.y regttla. 

during the Mugal peLd^'i^ ^ 

chanderi ' * "Khooni darwaza' 

chanden ts surrounding by hills, lakes and forests and the 

monuments of hrmdeie • ^ 

Chanderi are. "f 

KoshalMtxhal 

~ZT - “ - ■ ““•» 

ShahzcuiiKaRouza 

The name is attributed to some unknown princes. Tfte building is 

1 “ IT “i: 

Sn . Ghanden is still well known for it«j n-rKt aa i* 

r X Known lor Its fine Muslim and brocade work. 
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TOese products have already made their mark in foreign markets. Chantleri 
ees are especially popular. 



Khafurahn 

tree, ■Khaju^haka’ derives its name from the khnjttr 

sylvan retrelt abounds in plenty in this region. This quiet 

Ian of th V religious sanctuary nestling in the 

tap o the Vmdhaya Mountains. The place, if pictures speak, is a thousands 

words, a magnum opus, an expression of India sculptures of yore The 

Chandmvarman ™,ed over 

variorro? •'■'"P- '''taioated u. 

and archit t”" Chandelas were zealous patrons of art 

1150 durir important structure was built tx-tween M) 950- 

over an a^e ^^^bovarman. The palaces and gardens, spread 

tem I h ^ kilometers, have all vanished and now only 25 

later rll'" T"'"' 

ater, ^„g .t ^ picturesque sight of architectural miracles and one wonder 
as to ow the mortal minds and hands could have conceived and execute; 

FeastinTdT' “ T"' 

asting, dancing and stress on the sensual and the erotic. 


Pemna 

This historic town was the capital of Chhatrasal, the founder of the 
Ilundela kingdom. ,t is 44km. Prom khajuraho, and was nmned aitcr 
^a anatonal wamor. Panna is noted for its temples of Baldcvji, Kishorji, 

> vin ji, annatji, Jagannath Swami and Ram.The Panna National Park is 
a habitat of varied species of wildlife and is a worth seeing place. 
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Kalpi Fort. 

’I'"'""'’ '**"*’"“ '”' '■'■°" ^"'' '-■'O kms fron, 

Basude°'rtf '*"*■ road.Th.s city was established by Maharaja 

Kaini D ° ^ Chandela periodis considered as the golden period of 

here ' -nstrucetl 

m 2 r - '857 including 

Maharanr Uxroni Bad. A historical batUe was fought at this place between 

the forces Of freedom fighters and Britishers. 

Lanka Tower 

India rst2'? "-“-S in northenr 
Incha constnreted tn the tnemory of Ravan. Tbe main structure of this 

butldmg IS 1 300 ft. high tower There are t7=t .. • u- 

the top An RO ft a- T 

t. high statue of Ravana installed on the tower. In the 

^ Ayodhyapuri. Janak 

ka, Unkapun, Ashok Ban, Mathurapuri have been made for enacting 

^ p es ms.de the Ch.tragupta temple, which has marble statues of 27 
Nakshastra, 12 Avatars and 4 Yugs. 

Charausi Gumbaf 

Kalpi 2.772 ''f 2 kms from 

alp.. This tomb .s situated on a mound. Creepers and flowers artistically 

ecorate the walls of the central hall below the tomb and "Allah" is written in 
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Vyas Tila 


% 

m 


The creator of Purans Maharishi vcd Vyas was bom near Kalpi The 
mounci where the creator of 18 Pttrans lived and worketl is known as Was 
Tila. A huge annual fair is held at this place. 

Places of religious significance 

^Jhansi 

LcacmiMandir 

Mandir 

architect:::. 11?::: i ^ 

^ with great felling of Imlh 

<hide*s Shrine 

r~r“===r:: 

of this shrine wa I'd ‘he foundation 

completed in a Irt II??? 

27 1966 bv his maugurated formally on Oclolier 

-nit wala? 1 ^ '^~o to 

the f • t ™as.onary priest Msgr Francis Xavier Fenerh from 

House and St. Jude's statue was installed on a side alter. The same statue 
now occupies an important place in the shrine. 

Throughout the year, there is a constant Oow of the devout to this 
pils ' ” "-sands or 
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JudeTr specially on (he oocasion of SI. 

Jude s feast m October, visit the shrine. 

Karguan Jain Temple 

ExquistelV ® Jhansi-Kanpur road. 

Orchha. 

Jehangir Mahai’^i^'Ilrr 

extraordinary beauty is in sha <uup<-ror. on his visit, n,,. 

colorful mumls kn! r, ^v 

religiousiy incited ^ same complex. Madhukur Shah was more 
temples ta Orchha h ^h two prominon, 

-1 z :;:z ^ 

it mZZT - « >^‘n, 

the idol t K •''■" Chmurhhuj, where 

tt, ° ^ decorated intricately with lotus emblems 

and other religious symbols. However the ido, could not be moved Z ^ 

recalled too late, the deitv’«? pHir^t tK f *u • ^vco. incKinR 

where it first installed, ^ 


SJ 




w 


Rqf a Temple 

Pollov^'^fh^T^ ^ charming legend attached to ii. 

KuanriwL h T Shah’s wife Oanesh 

impossible ‘"stallation in a temple. When the idol proved 

image would^r"'”'''’ .‘°° ‘^e 

only Ola h *" where it was first installed. Orchha is the 

only place where lord Rama is worshipped as a King. 

ChhaturbhuJ Temple 

ateps, rimpTer""" ''”" ^ ^8^, of 

Ram specially constructed to enshrine the image of I.ord 

the deUcatrer^-""”' significance prSovide 

sanctum-sanctoroum is 

gh, vaulted waUs emphasizing its deep sanctity. 

Laxminarctyan Temple 

The architecture style of the t avn-,-.- 
synthesis of fort and temple moulds The ' 

exhulslte Of Orchha. waH palnC thTs „ ■™" 

and cover a variety of spiritual a ,’ . * oompositions 

«,ar r ^ subjects. They are in excellent 

e o preservation, with the color retaining their vivid quality. 

Daiia 

34km T“" 1“ or a'xnil 

iirm T ^ --n-stiried palace of Raja Bir 

U ev, Uilt atop a hiH with splendid view all-around. A temple with 
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Datia is aL """ '"■'‘ "'her n.irncions here. 

PcciambrVDc '•"ir r '' P''Rnmage spot for clevnloes of Sicldhnpoeth Shri 
. V,. Ded,cate<I Peetambra Devi is the most glorious achievement 



Sonctairi 

of Datia.™err^ soZ^ 77 ^'^ 

faring hac^:” r;'* 

Chatranatha, the se. of the .. .stban.aras, “L 1^::“ 

DeoQarh 

-ribars. Tzr r """ " 

of river Betwa, at the westent end of thTl! v'"”’ " 

Tourist interest here are: ha'itpur range of hills. Palaces of 

Octshax/tar Temple 

This temple belonging to the Pimto • • 

Panchayaatan temple of North India The terrlTeTb 

temple plintl, is adorned with a continn . hasement above the high 

carved doorway with Ganga Y Panels, A highl 

Garbhgriha Three 1 7 °f 

mythological scenes carved in hiZ 'ief 1 h 7 

Deogarh is notL for blgl^ n 

spire. Only the lower part of the h'k ^ temple with a shikara or 

j' ower part of the shikara remains today. 
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*J€iin Shrines 

scenesTl t' 

Ayagpatta(voive tabto” S^MTbTaT ^ (''°“''eP»>a'-), 

sides) and Sha , ! Prabn,a(Jaina images visible from all 

.™ “1“ "' """ ™ ■ “— - «"■ 


Mahoba 

in iJZZTTr." 

to ^^:z:z:::z::zr 7 - 

ruins Of another Vishnu Temnie A, ’ T 

Mismar a In - u ■ ' to be seen is an old fort known as Qila 

Temple ' the ^ Parmal's palce. The celebrated Maniya Devi 

DiS^'oTLTrr°" "■>”' “ti the 

~ ^^om Arabia, .ho 

r: :f F" 

Sagar are', ^1! the t^pfe “ ^h "dT 
Of Katheshwar and TZ T ’ 

Tirthankars. ■■“<■'" ^’oin 

A sun temple, among the rare few « 5 t, -11 tn K r , - 

located at Rahila Sagar. ™"'' ^ 

Kunds 

I'^ahoba has two famous Chandela period Kunds( pools) which are 
lined with granite slabs in a rivers pyramid shape. 
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Gorakhgiri Hill 

granite^rockl" '"’’T rrskloci is <lrnn«,ii<- will, ,„assi,.,. 

is "eZ^^ic ~ 

picnics and climbmg excursions. 

ChitraJcont 

Chitrakoot 

ihe Vin'IiLs! T"’"" <.r 

wheJ cr and “ 

e,e and repose are all pervading. Tl,is loveUest of Nature's gifts is 
also hallowed ground k , ^luics gins is 

pUgrims. For Chi, h ’ ■ ® sanctif.ed by the faith of 

• , r oot s spiritual legacy stretches back to legendaiy ages- it 

was in these deep forests that Rama and Sita spent eleven of therfourteen 
Mahelh to!k Th 

visionaries ' ‘"Pa™at>°ns. Sufferers and seekers, poets and 

solace in ^|;™7 ih^-Bh the ages, sought and found 

solace in Chitrakoot, drawn inspiration from its sublime natural beauty 

snned spintual strength from its serene temples and in turn, beeon... pad „r 
the hallowed legend that is Chitrakoot. 

^e fact that Bundelkhand region, during the epic era was under a 
nse orest is evident from the incidence of Ramayana where Rishi Balmiki 
a vise rd Ram to say in the lush green forest area of Chitrakoot area in 
h.s cxtle days. Even till date the average annual rainfall in this area is abim, 
Chitrakoot ,s the celebrated pilgrimage town, which is located on ihc 
northem spur of the Vindhyas. It has various mythological tales at.aehetl ,o 



[ ’ ab(xl<‘ of fx3rd Rama and Sita for eleven years when in exih'. 

holy city, the alxxle of the gods, is set in sylvan surroundings on tht* 

eautiful River Mandakini. It is dotted with innumerable temples and shrines 
today. 

The places of tourist interests here are- 

Gupt Godavari 

: It is a tiny riyuled Homng into the tanks at the end of an underground 
cave. It .3 believed that Utrd Ram and his brother Lakshman hekl eou. l 

Which has two natural throne like rocks. 

Sctti Attusuyci 

I3km. From Chitrakoot is the Sati Anusuya is locatal. A winding rontl 

hrou^ densely wooded hills leads ,o U,is spot. It was here that Maharishi 

n, hts wife Anusuya and their three sons, Duttafrey, Du^sa anti 

(m (who were the three in incarnations of Brahma, Vishnuand 

ahesh), are said to have meditated and now their idols are installed here 

The Mandakini is believed to have been createtl by Sati Anusuya through Imr 
meditation 

SphatikShila 

This unique and most picturesque spot is located on a huge rock It is 
said that Lord Ram and Sita used to sit here and display enjoy the scenic 

beauty of the place. 


danki Kund 


This is cave over the Mandakini. 
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Bharat Koop 

This place is 18kms from Chitrakoot on Chitrakoot 
was this place were Bharat stored holy water collected froi 
pilgnmageinlndia for the coronation of Rama. Therefore a 

has great religious significance. 


The Bharat Milap temple 

It is located here, mai 
methodology Ram to Persuade 
are the Faithful who perform i 
of this sacred hill, to ask for a 
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Balmiki Ashram 

■ Banda!^,l?r ™ hiU on 

tsandaAilahabad roadat adic^tann^-r^f on i /- 

nows atbaseof the hi.rA, 17 ' . 

installed in a temnle a ” Bnlmiki is 

exited Ra , '''®' ‘hntMaharishi Balmiki suggested 

exited Ramto stay at Chitrakoot. suggested 

Chandcri 

^cirna Masjid 

biggest mosque of 

'Jain temples 

7 "•’: “"■“ “*• “•■ •« ■<>■ 

KakraMath 

K IS a temple built by Raja Madan Varman in th 

MadanSagatdtisai.autifuipieceofChandeiiana:::e:tI " 

Maniva Deva Temple 

The last Chandela King Parimal Deo built it in the I9th 
dedicated to the tuteiaty deity of the Chandela Kingri ™ 
old monolithic granite pillar ornately carved with ! ■ ’’ “ 

from four lion-heads. chains and bells suspended 






Kothi Tirath 

About one and half km from Bak Sidh nr. c 
onntho. . mountain is 

ny ™ 5 and Goddess visited him and stayed at this place. 
^alctun IHstrict 

This district of Jhansi region has it'.? HI «.fr,Vh u , 

Orai which is 24 lrm«= f • headquarters located at 

distance of 113 kms f Tt. -Lucknow route at a 

jhansi The 1 by rail and road with 

Jhanst. The places of tourist interest in this district are: 

Ghat temple 

fort. The idol ofThir^Tli" Yamuna below the Kalpi 

a regular visitor of thiTt 1 T'^ ^ 

gu ar vtsttor of this temple when she stayed in this fort during 1857. 

Khafurahn 

In the temple architecture of India thf=> vu ■ u 
unique. One thmicjQ h - ’ complex remains 

of the Chandela ^ntll^ndiaTsT 1 

form and richly carved came un n lomples, magnificent in 

«„ rr. •: :"rr::;: 
::x:" r s r 

ginai 35, only 22 have sumved the ravages of time- th.. ' ■ 

nniinnfitrc. time, these remain as a 

with his cmaTor m jd '7 °f ">an 

garden of dates, as it was known then - as thetl ^^1^ ' ' 

as the site for their stupendous 
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belief "" ”“"■'’'’'’8'^ ’f’'^ Chandelas and the witle variety „r 

W.fs represented in the tentpies, that they had the concept of forming a 

were a,^ b~ TT' " 

LLr;;?; ^ ^ - -- . on,:: 

highly matu“d Yet r^'t 

Khajuraho, and indeed of other temfles^lltUcit'’'' 

days whf^n r . ^cmpies, had a specific purpose. In those' 

-- - - «"8 

prepare themselves for le Itl'dT 

studvnfuv ^ 'householder- was through the 

■siudy o these sculptures and the earthly passions they dopicteti 

westem etr^'^"® ^eo^^P"- hlocks, the 

western, eastern and the southern. The western hloct i, .a k- 

richest in artistry Th. ,. .. ' “ ^ h.ggest and the 

hy* The walls doorways frieT'es ninoT-o •!• 

1 . ’ Inezes, pillars, ceiling, eyery inch in 

great ^oZ^TensmT^'^V''"''' 

-natedhycultLide~tis:nt~ 

Agni, Narayan, Ram Sita and ,l» Suiya, Ukshmt, 

r , t.n, bita and llanuman each with itttendent divinilies 

rnaktng oggering such as lotus flowers, garlands, water jars etc with even 

the nunutes of details seen in their dress, ontaments, mirrors etc. 


Western Group Of Temples 


Lakshman Temple 

Khaiurtr u best- preserved temple of 

thr“ " *° ^ distinguished by 

heads, respecttvely of loin, man and boar. The lintel over the entrance 


165 




<^hitragupta Temple 
sanctorum is particularly 

chariot Tlte grouo ® 

^oupdan^irnTcurrr, T — -• 

CCS, reflccung the lavish Ufes.yle of the Chandelas courts. 
Vishwanath Temple 

Built in AD1002 Dhanga, Ih,^ headed itnaae of Rrah • 
enshnned in this temnlf^ th^ ^ ^ Brahma is 

the nordiel^l , . »°- 

finely poUshed image of NanTsW ^ 

g Nandi. Shiva s sacred bull faces the shrine. 

Kandriya Itahadaxi TempU 

^ me most perfect monument at Khuh.^r.u 

tnetera high. ,t is dedicated to Shiva and houses a Itw ' 

itnages of Brahma and Vishnu. The main shrine ' ^ 

feature in delicate detail na exquisitely carved and 

Particularly noteworthy ai^e LlCrmllTri""'""' 
interior compartments. ’ 

^<*ttmgeshwara Temple 

eiaht f^™n“ to Shiva has an 

eight feet high iingam. A lai^e fair is here on Shivaratri. 



Chxmnsat Temple 

(900 and the earliest surviving shrine of the group 

(900 AD) are dedicated ,o Kali. Only 35 of the original 65 shrines remain 

Eastern Group Of Temples 

^arasivanath Temple 

northern outer't^l'^e^p^^r^^y ® 'he 

acrivi. in Charming cie“rrrr; ^ r " 
emblem of the first tirthkara, Adinath The P 

in I960 A pair of An u ' ^ linage was installed 

striking,' -Pd'^nt of 'he porch is 

Chanted Temple 

This jain temple has a frieze which depicts the 16 Hr- 

mother, and a iain anna ^ Mhavira’s 

J ^ goddess on a winged Garuda. 

Adinath Temple 

Dedicated to the Jain saint Adinath the temnie i • . . 
with sculptured fibres, including Vakshis’ " 

Brahma Temp le 

Building around AD 900 it slanrl ertm o i , 

Khainrahn Qn- ^ "’<■ liislorical 

Khajuraho Shtvasagar Lake and houses a four faced <?h;, r 

originaHy was mistaken from Brahma it ■ a " 

carvings of Ansa " ™ with 

gs of Apsaras m a variety of sensuous attributes. 


> 
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Southern Group of Temples 

Ouladeo temple 

omamewrr'* '° ‘° “P"''’™ 

mamental figure are the striding features of the temple. 


ChaturbhuJ Temple 

This temple has 


sanctum. 


a massive intricately carved image of Vishnu in the 


I 


Folk art and craft 

posses'’’'a^cta""Na3a”'’ " 

velo^ous 

veiour, religiousness, art and culture. 

Atvich“ "T: Bundelhhand are as follows - Cheidi, Dasham. 

ck, Madhay desh and daijakbhukti. It has been reigned by mauiyas 

Shungs, sat vahans, vakatakas, Puptas Pratiharp pa t , 

and Bundelas. Pratihara, Rhastrkuts, Chandelas 

such I" ®hows that its lies in the laps of scenic beauty 

called resbITfT" ia alao 

Narmada T "" 

mou Vidhyachal range of 

SatpudT*’ ° Swarhgiri. Hansparvat and 

as weTasTT' "dt muitipunoose 

S well as medicated herbs and shrubs are found. 

Bundelkhand is identihed as a great land of brave soldiers. The forts 
temp.es and antit,uities have always been par. and a parcel of p,a<r<!; 


tounsts mterest as well as art and culture of the following areas has also 

maae special position. 

eliaanfr!’® '^“‘'aras and Chandelas many 

2s Of h ; f-" 

Lalitnu If h '™*" P'®“® ^ as follows - Orchha, Datia, Mahoba, 

buildinls ar^^2° ceilings and walls of forts, temples and 

temples L IT «=^>P‘'^ces of 

temples the sktllness of workers are clearly visible, 

DurinTaTTT' Bundeli art began during reign of “Chandela”. 

oil and in *2 ‘b °f Pointings are done by lime mixed with 

nicely crTah d -hich was 

nicely crushed. The out lines of fevii • • 

charcoal or the -Geru” loT, T " 

are filled in which th 1 ^ ’ ^^'^een these out lines dilTercnt colours 

They are totall ^ technique of lights and shadows, 

men birds b ^ f G«ldess, DemlGod, wome, 

“VishnuTnT mT Paintings.are found in 

Vishnu Temple Madanpur (Lalitpur) etc. 

During the reign of Sikanadar Ixtdhi (1488-1517 A.D.) Gwalior was n.lcd 
under th^ ^ngdom of Aman Singh Tomar (1486-1516 A.D.) Slkandar Lodhi 

reign In GwILTs aToZcTtr" " " 

• ,. _ P . The paintings arc known as “Clwalior 

pain mgs In 1518 AD. Uidhi's conqured Gwalior thus the painters of 
o owng area got scattered through out the reigon. Till this periotl the 

ofTtauL"''' 

P ting region wise. There is an account that before Tomars. Gwalior was 
reigned by Chande.as due to which the combination of these culture gave I 

2uTh° ^ mfulenced by Mughals and 
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surf« " ' ° ‘i^ignes on walls are made .by makinR the 

colm '"'PPlying the lime and oil, so Ihnt lime could’nl soak the 

make the colours permanent. Some times to make the colours smooth, they 
from J D dd“’' - ■-«> - 

sooth of k "Charcoal, Iron rust, 

mud etc.'^eseTo'iouTs'™ ‘"'•'go. Geru and yellow 

Lu1r 7T -"‘’--‘“'ding and experience 

rough Rajasthani and Mugjd painters. 

its walTs'^CtJ^n'^"' - 

paste was placed and over", his 

handy instrument «Nahalla" by whi^k ^ 0 '“ ’’T ' 

™s kind of painting is similar to mughal painting ^ 

and MuSrr T 

the regional hand d Bundelkhand mainly drawn miniatures on 

stick the 1 themselves. Tltcv 

- the layers of paper and form thick paper, then the surface wa.s m-ttic 

smooth by white lead Y 9 flfc»j/'ia» tt-, i - ^ tuic 

such fl<5 11 e vegetable and minieral colours were used 

vsuch as yellow mud. Indieo extract r..r.u 

u go extract, red mahavar etc. The c'olours were made 

pemianent by adding glue. 

In the paintings God and Goddess. Kingly pompemess kings nn,1 
tresra^d ^T' T™'' doP‘«ed. The gaps are filled with the depictions 
The al! 

to draw th'^^'^d full command 

. . dresses are Kataiya,^ 

large waist cloth, Marathi Dhoti Paacr Qotr i> a- .y - v arga, a 

Pisson shoes etc. were drawn. ' 
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V 


heoHs^ del' ‘‘''■*'- 

posture of t '* "’™’ '"°"’®'’ ™'* °‘*’®''® wof'" drawn in a 

«ra widly Z7'7‘’' *’T" <=y<- 

Paintin^aLT' P"'>'ure. TT,o 

With moultacheroTcarnr 

through various blirMkalrf °'™ 

_, . ^ ^ forms nurtured by the nhilo^nnh., r^^ «o ^ 

Shivam Sundram ” 'ru „ y c pniiosophy of Satyam 

^e.on gavetl' ^ 

on the other to the various concrete forms of folk 2”^ "" 

numerous au^pictouroc^^rnrfe^Mte °f the 

cycle, the daily routines of the c' associated with the life 

a^rtctUtural product"^ “"f'"'’" “ " 

expressing the collective traditional methods of 

»«.««: ^iz.zz’.zrz 

cow dung, muds of different colours etc. have been usrd ’ 

In Bundclkhand. during festive and auspicious occasins the vr , • 
front of the main <=ntT-ov, • the ground m 

main entrance ts coated with cowdung naste and 
geometrical desims ar^ roo ^ ^ Paste and vanous 

acsigns are made on it using wheat Hour a,. . 

are caUed.“UREN”, On the walls of th ■ ^ '' 

a. 

iTwirsa^m Patterns ol ' 

day Of the month 0^2222^ 22^^ 

« o. . '■■• 

rawn extenor and the pot is then filled with sweets Tt ' ■ 

drnPUNE . on the second day of the dark fortnight of the month of 





worshi Mothers with male ofT spring observe the ritual of “AAS MAP 

rtgumTof ; r™" -<>“ P-'<-- 

Sleep (NecnrMrranc, mlT" T'”"’ 

/ inu t ait he (Aas mai) are drawn and worshipped. 

female member ^onthe of Ashadh (July-August) the eldest 

W Of the family wito T'''’ daughters in 

sawan, girls arc wor-h' Ama™sya day od the month of 

walls of the pooia r^” ''"’'“dying the mother Goddess, 'nte inner 

ngurines (Pun Jya„ri“'-Tr 

and rice power. In the same ma a ^ of mixture of turmeric 

month Of sawan (JulvT T" ‘^e 

paint their house woiht the figures of s v ' " 

3»^ - J=.r ™ rri rr r ■' 

«v.». ... 2 " 

abhsh harmony between the husband and wife Both the hi ', 

Wife performed pooja by offering sweets. 

The Sixth day of the dark fortnight to the month of Bhadrapad (Aug- 

ep.) IS the birthday of Lord Balram, the elder brother of Lord Krishn it ^ 
birthday called “HARCHHATT” t>. n - hna. His 

dung and ground ' - ^ the buffalows 

uung and ground nee mixed with water is uspd to ooi + 

tales, on this occasion. ™ ‘h'’ 



r 


Painte. wiu. ooluT I r ’’ 

the secon. CTl^Z ZT "" 

Magh’ (Januaivl th' “®'’^*-®P«d’ (Aug-sep) or 

g uary} this pooja is observed. Family members excluding girls and 
out siders are allowed to n«rtow. • *u- ^^oumg gins and 

the Dooia room o , a P°°-Ja °p a board or inner walls of 

pooja room coated with cowdung and then coated win, r 

painted using ochre (Geru or turmeric, ’ 

SUATA’ is a folk festival played by children The r •■ 
the first day of the brich, for, h r 

full moon day me ntnls am T o n (SeeCot), till me 

.nd .de ^LTo, Z ”d «*“■ 

placed on the wall facinv ^ 

CO wui deC :: r:r : T" 

“.ri: 

liberate them from Goraji to 

maiTied hTd a ““ the demon and 

tried his daughter Jhinjhia. Mother OoddF-cc 

energy fShaktii ?.= u- Goddess Durga embodying divine 

t-ncrgy (btiakti) is worshipped on the eiaht Ho,r m 

p«. mo. deoom.^ 

~p-. -« 

On the Deepa wall festival the inner wail nf tVio 
vu house are decorated 

with geometrical designs called “Surati” Th^- civ+ n 
drawn with n h ^ ““ geometrical pattern 

Vishnu On th^^'^^h ’ --epresent Goddess Laxmi and God 

2 , r Kartilc (Oct- 

0 md women observe fast -mey pray for the long lives of their 
husbands, -me walls, after being coated with dung paste are used for 

scenes related to folk tale of ■Kanva-Chauth'. using solution of 
ground nee m water. 
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“Devth.™ T chowk of 

occasion f,rT-' "'ho-at Hour and ochre, Dassliara. etc. On the 

-trance wa., of the .abour roc. its cai.ed, -nhaye Ki Saathivan* -Chiteri 
special form of folk art of Bundelkhand . On the auspicious 

^0^00^1,*'''''”"*^ entrance are decorated with 

mu icTa ini ' """ 'he .room, 

o”r ";r - 

hand and h ^ created with a free an unfettered 

freeness inH ^ ahitctured and free flowing. Hiis fluiaty and 

housi “h3i r'" ^ 

lead a life based ' inspires the viewer to 

has made special llntT Bundelkhand 

^^oTthen statues and toys 

for ex^plLUr^'b” -d". 

“Ga« ^ r:r «c elephants, 

of -9 ! ! “3'='' hlay. On the occasion 

of Sankaranti” bourse cart \vitJi wheel«5 fPairto v, n » 

toys for children , (Gaida-ghulla) are made up of clay, 

y children are also available such as parrots elenhant dnii r 

,^ese idols and toys are easily available L local'fl al I? T "" 

“Koncha Bhawar” is famous for their earthen wares. ' 

Handicrctft 

found le are commonly 

hali 1 H ~ — P'- of 

■ louse hold equipments as winnowing baskets, ropes, purse.s 



us a grass, long weeds, bamboo and willow weeds etc. 

Wood Craft 

wooden grinderT^Me^^d^^''^ equipments of frming. 

caskets arc avalHbir ‘° ™®criage). boxes, inkpots, Ix-ds, levs. 

carving, thus 'they Z 
' wooden C ar^Io tr"" 

divine land of . -Chitrkut” the beautiful a»- T r ’ 

Deautiful articls of wood are manufactured. 

Metal Craft 

time the war equinment^t ^etal iron. From the ancient 

weU as in local museums. ^ personal as 

traditional'’ beautifully designed. They have the 

manufactures for these I 

“Datia», -Panna» IChhatt . 

wares are ususlfy^" " boid 

wares are Zd and t f 

statues Of Bronael ”“7^" 

etc. *’*°'’*“ (balitpur), Datia, Srinagar (Mahoba) 

Industry 

Many industries of Bundelkhanrt * • 

national snH ■ . ■ “dbelkhand has retaines theier position at 

national and international level On th<- Kor.i r • 

-a icvci. un me bank of nver “Rpn”Qt «t3 » 

stone found named ‘sajar’ stines is famous. This stone has a specialty thlt it 

can easily cast the natural image on its surface. This adourabie statues ar; 
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T" (Charkhari ) and 

rhe woven saress of “ChanHi-rt” ti-.« u j , 
i j ■ hand made paper and rarnf»f 

renoLedlaiT*"'” “f “Ranipur” (Jhansi) arc 

increased by fT grandness of Bundelkhand has been 

ti'Sasureofthea:4aLrwh"t'l“‘' ^ 

JC e charisma of the area is infulensable. 

Fairs and festivals 

^Jhctitst MciJtotsctvct 

28th Feb* toTtT ri!rhToOi*^™T 'J-P= 

Bundelkhand cu JHoI, „ “ “ “ 

added dimensions of art h , “»»> 

before the eyes in this festivai^Jh^*”^** Bundeikhand region da 2 zles 

as the Shaktipeeth of oH ' ‘ ® "■^"^'5' it is revered 

aictipeeth, of modem era for being the citadel of iu 

Lakshmi Bai whose sw^r-a ■ ^ ^ ^ valiant Rani 

-e uprising of i ” rh^:" 
but for the Indians she was the idTs’ of fiir ' 

Numerous folklores & folk songs and of course ■ncamated. 

composed in praise of her undaunted ’ 

Mahotsav in a way is a humble , ., Jhansi 

prefereed to lay down hl'^m ftet ^ 

compromise with the imneriali f "motherland than to 

R ^ n inipenalistic power. Jhansi is the satewav tn 

^adesh. Geograpmcaily harsh and hard, it is profusely rich in folk culture 
Co_cation was not easy in the olden times and that gave rise to variety 
songs and folk dances representing the local characteristics of the 
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Itluf °f «»vles in 

“ "" "■ - ‘^'■ 
with their rf ‘“"“"anes of classical music mesmerise audience 

traditional Btlndelkhand is also known for ils iove for the 

honal craftsmanship, -me visitors remain wonderstruck before the 

rrdrrLr:r.o:::r:: " 

tourists visited the city last 'TT 2 laktj 

Jhansi festival alone Most of ^ 

domestic touHsts are l ^ 

om Bengal, Maharashtra and Madhya Pradesh. 

Festival 

the co^'trTlr' in 
temples every year in Pebra^/Marth. re"d'“'’ “ 

performers. f„ a si J wh r h * “°P 

harmony - an event that c I ^ earthly and the divine create perfect 

traditions of India. As .^TZZl 

ethereal stage. The hnest expon’ents of ZIZ « : T ' 
represented- Kat-hair nin ^ indian styles are 

morc.-This fascinaline s ’^“nhipudi, Odissi. Manipuri, and many 

the Z ZZZ ™*es tire life arrd times of 

Grour f T T """" “mpicK of the Western 

evening. Amitabh Bachchan, IdTanTu; T n“ T" 
Khflinrainrr I'tn k- ' Star, narrates the story of 

Us culture and 'IZZZZT^' 

Tha • K ^ festivals which are celebrated at 

Jhansi besides Diwali,Holi, Dussem and 
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cvcd in India that taking a bath at river (langa would desto.^ 
pf rson. So Ganga Dussera has a special preference. 


IS ay people keep fast .According to mythology 
IS a great virtue to give gift to the Bhramins. 


The following festivals a 
Republic Day 

January 26th; Patriotic 

Republic. 


celebrations of the day when India became a 


Gaod Friday 

March-April: Church services are held on this solemn 


March: Irrespective of 
savour goodies. 


age and gender, people play with colors and 


Shivixratri 



^*:fhavir JccyanU 

April: Worship of Urd Mshavir by the Jain community. 

Rcirnnaifami 

ProSnZmZ^. 

PtlTTlifTlCt 

dayto’^Ita^rolaL'’^.’^''* Weal 



Summer festival 

May: Cultural extravaganza with fun 
important hill stations of India 


and frolic in almost ' all the 


independence Day 

right r^rpat^usm f-- the British trith a 

Rctkshd BcttidhciTi 

after ^ his sister 

^ after she hes a Rakht (sanple and colourful bracelet) in his right wrist 

Dasera 

October: A nine-day festival also known as Navratri in Guiarat and 
Maharashtra and Durga Puja W West Bengal. Worship ^ 


Strength 


of the Goddess of 
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I>iwaH 


vvith light ™Portant festival of India when houses are decorattxl 

lights and firecrackers are bursted 

Gandhi %Jdyanti 

organMlTwldT' anniversary of the Mahatma bv 

ganrsrng blood donatron camps and other social sendee activities 

Christmxxs 

December 25: Celebrating the birth of Jesus Christ in ,vni.=, , , , 
fashion c.nnst in typical global 

Traditional Costumes of the people of Jhansi i 

sarees^eTorT 

Food wWch t-tv, 

cha;ai,rice,;rrs“rjire:e^^ " - 

OTHER RESOURCES 

sculbtr --nt art and 

on disnla ’ oraaments, relating to Bundelkhand region 

pay Z To ™-eum but for this one has 

, . ^ ^ museum is the Laxmibai Park, which has an 

impressive life-sized statue on a tall nUlar of Rani t ^ -k ■ “ ^as an 

Within fh. , ■ ^ Uxmibai astride her horse, 

ithin the park is a huge road miipr n/-. 

^ ™ in use, which at one 

must have been CKtensivcIy u.sed for the constrtiction of roads. Thai it was of 

eign ongin was evident. Its antiquity and impressive appearance cannot 
but fail to draw the attention of visitors to the park. 


> 



rhc origin of the Bundeia dvnastv in tH/> i i+k 
R ainn. . nynasty m the 1 1th century is traced to a 

JP prince who offered himself as a sacrificp tn thn * ■ 

Vrindavasini; she stepped him a„d nam^ h p 
blood). TT,c dvnastv nT, 

rivers Garhkunr „ " between the Yamuna and Narmada 

just as rat^“ - to the d.gh.u,s 

Bundelas again expanded m'"'* “tt" 'bs 

Raja Rudra Prata ";T7® hidden,. 

work on the palace build' ' t , and began 

cotnpieted ^ was 

Raj Mahal with great ceremonr 

Isgacy to the ^ 

and the palaces and te k " tested iightiy 

centuries retain much T/their prisUne"" 

16th centuo' by the Bundeia R ' ' O'^hha was founded in the 

stretch of iand along Z s , ’ '■*°se this 

succeeding ^ 

exquisite Jehangir Mahal, a tiered palace crowned by^ac^ul LTa^ 
here the view of soaring tempie spires and cenotaphs i! spectact; ' 
Complementing the noble proportions of their exteriors are interio 

^z”~rr:r 


Jhans. and well connected by train and bus service 
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from Jhansi. There are 10-12 ordinarv fvTv> 

mildly type of hotels and restaurants, 

anema halls, shopping centers, banks, psst oinces, hospitals and nursing 

homes. The local transport vehicles are Tongas, Auto and cycle rickshaws. 

The tourist attractions in and t oiu . . 

„ ■> in ana near Lahtpur district are Talbehat Fort , 

Pavagui, Jam temple, MatatUa dam, Deogarh and Chanderi, 



Talbehat Fort 

Tins fort IS situated on Jhansi-LaUtpur road at a distance of 45km 

erb^tTlh r T" 

by stings “ 

y P g representing the exquisite art of Bundelkhand, 


PavaGiH Jain Temple 

TOs temple is situated on jhansi-lalltpur road at a distance of 47kms 
from I^tpur. This temple is of importance from archaeological point of view 

and IS located in very picturesque natural surroundings. 


Mata Tila Dam 

Mata Tila Dam was constructed during 1952 to 1958 on the river 

alT^' ™ Jhansi-Lalitpur road in Lalitpur district 

ms. From Jhansi and 30kms from Lalitpur. Daily bus service is available 
up to the dam from Jhansi and lalitpur. The length of dam at led side is 
1200ft and at right side 6250 ft. near dam there is a temple of the goddess 
mata on a tila (hillock), which is approach by a path of rough stones. There is 
well laid out garden here with beautiful Ulumination arrangements which 
s ightly resembles Vrindaban gardens of Mysore. Close to the dam is an 
mspection house of irrigation departments, which offers a nice view of 

reservoir, and water falls. Restaurants and resting places for visitors are not 
available here. 
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‘ Deoaarh 

It IS situated on the right bank of Betwa at a distance of 123kms from 
Jhansi at the western and of the tableland of the Inlilpur range of hills in, 
extremely picturesque natural surroundings. Distance of Deogarh from' 
Lahtpur is 33kms. The nearest railway station is Jalaun about 1 1 kms away 
Buses are available from lalitpur. Up tourism department has a tourist 
bunglow in addition to well manage Dharmshalas, Deogarh has great 
antiquarian, epigraphical and archaeologica] importance and figures of 
Gupta s, the guijara, pratiharas, the gonds, the bundelas, the Marathas and 
the british. It possesses the remains of a fine Vishnu temple of Gupta period 
and a group of old jain temples. The farmer is also known as sagar math. The 
exquisite execution and beautifully carved panels of the temple have railed 
forth the remark that * few monument can show such high level of 
workmanship, combined with ripeness and rich refinement in its sculpture 
effect as the Gupta temple at Deogarh”. 

Perhaps some what later origin but no less rich in archaeological and 
epigraphical valve is a group of Jain temples situated inside the fort of 
Kamali on the hill over looking Behva. Some 31 of these are still standing. 
Some of the panels depict scenes from jain mythology and there are typical 
pieces of jain architecture and sculpture as the Manasthamba (vatie pillar), 
Ayagapatta (votive tablet). Pratima- saiwato- bhadrika Gain image visible from 
all sides ) and Sahastrakuta ( pillar carved with a thousand jain figures ). 
Thousands of pilgrims visit these temples every year. 
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Tounst traffic trends and existing tourism 
infrastructure & tourist traffic trends 
Tourist traffic trends to destinations 
State of tourist infrastructure 
Overview on olannine Rk nniirnr 


H ^ eadatlng tovuimm iaitSL»tmctnxc in 

Bimdelkhand 

efforts ^ Bundelkhand and 

vemment for the promotion of tourism in the region. 

Tourist traffic trends to destinations 

different .types of attractions for 

~ns Ulce nver Betwa. It has different reUgious monuments for 
ren regions and on the other had ejtotic place like Khajuiaho. Different 

rrrr-*"" as 

ZT; P'ace is 

P^c from where she chaUenged the British government and fighted with a 
ZsZ^^ **** ^ potentiaHty of 

Zty itT T'‘ " 

auty It has Ram Raja Mandlr. Chltrakoot is also famous among tourists 

jntroned m Ramayana and has a great si^.cance for Hindus. Tourists 
""'^'=“*and to see Jhansi Mahotsava and Khajuraho festival. 

BundelMi^d P°‘«"«^- 

delkhand with the convenient accessibility from all sides of the country 

^ o imrade in the field of tourism. It has different attractions, which can 

a act the tounsts for the whole year. Rainy season in Bundelkhand is a 

mu "“Z”" --I' « 

tolinsm booster. 
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State of tourist infrastructure 

Jhansi, which is gateway of Bundelkhand, is a thriving town and a 
r^way and militaiy Junction/headquarter. It is the biggest urban center of 
the region and is weU connected with other parts of India, as it is a junction 

Station of the following rail routes: - 

Delhi-Bombay 

Delhi-Hyderabad 

Delhi-Madras 

Delhi-Trivandrum 

Delhi-Manglore • 

Delhi-Banglore 

Delhi-Pune 

Delhi-Bhuwnasheswar 
Gorakhpur-Lucknow-Bombay 
Ahmedabad-Lucknow 
Gwalior-Hawrah 
Gwalior- Allahbad-Varanasi 



































^ rvi hotels. There are two thro 

modem .'itUtable ta.rlfT-w,,„ ., , .. /V; • ■. 

Tourism ttepfti^ent has also a hotel. / 

decent restaurants, baia, cinema halls, s 
banks, post offices, PCO’s, hospitals, nursing homes and trav. 
Hallway stadon has the facilities of cloaltrcom, redeshment 
rooms, waiting rooms, bookstalls, mobile shops, police sta 
computerized reservation center and reception counter of M 
Iburism Departments. Bus smnd is about four Km. Away ko; 
from where the buses of different routes of Bundelkhand can 
railway station there is also facility of bus organized by M 
local transport vehicles are tongas, tempos and au 

autorikshaws do not have any feed fares therefore bari 
prevalent. 


uverview on planning and poUcy structures 

Department of Tourism plays a vital role in 

Tourism department analyze torism prospects and ma 
it. 


TOURISM DEPARTMENT 


Objectives; 

a. To preserve our hoary heritage and culture 

b. To give authoritative historical information to the Tourists 

c. To treat the tourists as our "GUESTS" 

d. To build infrastructure facilities in Tourists Centers 

e. To identify new areas of Tourist Centers and popularize it 
the public 





■ i ounsm awareness among 

To extend certain benefits hitherto 
Projects 

To create Tourism as an effective to< 
among the people of various States/^ 
To create employment opportunities; 
To protect the environment. 


Accommodation ] 

involved: 

a. Hotels 

b. Resorts 

c. Motels 

d. Apartment Hotels 

e. Heritage Hotels 

T Food Oriented Pro 
g. Restaurants 


aysiae i* acuities on the State Highways 
her Tourism - Related Projects : 

a. Amusement Parks and Water Sports 

b. Handicraft Village Complexes 

c. Fairs and Festivals. 

d. Camps and Facilities Encouraging Adventure 


Tram Tmvel Projects 

9- Sea/ River Cruise Projects 

b. Sound and Light Shows 

c. Museums 



d. Natural Parks/Zoos 

e. Safari Projects 
f- Ropeways 

g. Sports/Health Facilities Complexes 

r GrfCoL?!'°°'* expertise for Hospitality Industnr 

Service Oriented Projects 

A Travel Agency 

B. Tour operation 

C. Transport Operation 

D. Linkage with the International Hotel Chains (Franchise) 

E. Human Resources Development (HRD) for Tourism Industiy and 
necessary training facUities. 

the h projects on this iUustrative Hst are not eligible for loans from 

the banks or the State Financial Agencies It will 

suitahii^ • genaes. It will be necessary to make 

. table changes m the lending criteria for viable projects in the listed 
acttvtnes m order than their flnancial requirements are met 

The modification of the lending criteria of the State Financial Agencies 

peritJtTr t “ 

penoa, moratonum etc. 

Neces^ arrangements will be made to ensure that the State Financial 

A tax holiday of 5-10 years m respect of foUowing taxes wffl be made 

:t ;! " ~ tourism projects located 

Special Tounsm Areas whether declared by the Central Government or the 

State Government, located in designated areas and located on NaUonal and 



183 


vary^ccOTmir, benefits of tax holiday will 

the sixe of th! ” “"^derations such as the admissible expenditure, 

made available TL p^T'r 

these areas: ^ “tpansion of the existing tourism projects in 

a. Sales Tax 

b. Purchase Tax 

c. Electricity Duty 

d. Luxuiy Tax 

e- Entertainment Tax 

Districf^erZ arrangements are made at the State and 

desired TmarLTr -- 

secured in respect of wide publicity are 

operators “r ™ ~ tour 

inexpentetolS^T;:* -d 

to Jsts r^nr "" “ “al nows Of 

tourists to the pUgnmage centers during fesUvals. ’ 

Fmancial assistance is provided for the preparation of fe»=-tM v 

consultants in respect Of tourism projects "" 

Structure of the taxes and tariffs, e.g, luxury tax, entertainment tax sales tax 

etc., are regularly reviewed With reference tn H. i sales tax, 

3ectorandnecessaryamendmentswmrm“^^ 

Redefining the roles of the State and the Market 

The government redefining the role of Government by giving the private 
actor an ample opportuni^ to participate in the promotion of tourism " 

"z::r " ““ 

strengthening d " on 

infrastructure ^ infrastructure and development of new 

frastructure. Reputed consultants are hired to prepare area development 



master plans/feasibility studies in respect of important tourist destinations 
and areas of tourism potential, e.g. Jhansi. Mahoba. Oirha, Barua Sagar etc. 
rts are made to get funding for development of infrastructure for these 

ations/areas from national and international agencies. 

To ensure timely provision of necessary funding, the Government 
earmar funds in the annual budgets of the departments concerned for 

secunng the purpose of development. 

sector States promotional role in the development of tourism 

Guiarat V commercial activities of Tourism CorporaUon of 

forward to^t tT^ Privatized except where no entrepreneur is coming 
financial nosM * Privatization would help strengthen the 

to the touirs 

clearinrr^” Department assume a catalytic role focused on acting as 

-rxirrr"’ “ ~ 

sector "IT""" “d agencies in tourism 

by to help alleviate their difTiculties particularly vis a vis the 

Governnient 8nd its sigcncics. 

availabt''°”'’“''^‘' Information Center is set up at the State level to make 
— le necessary Information to the agencies/entrepreneurs who wish to set 
up tounsm projects. 

India roT'” of 

“^sm 11 iofonnation on Uttar Pradesh. 

rZ Itr , 

puted travel agents in other big cities. Thus, the information about Uttar 
toZrstT'^ information would be made available 

to tounsts from outside the State in their own cities. 

There is already a scheme of 50% matching grant from the State 
ovemment to the local self-governing bodies for the development of local 
tounst destinations. This scheme will be made more effective and attractive 
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ecessaiy provasions in the budget will be mad/* Th;<, -n u , 

the process of ^ ^ centralize 

P ocess of developing tourist destinations. 

'The process of decentralization will be fiirthf^r .. 

delegation of ^ lurther strengthened bv 

aeiegahon of administraUve and executive powers. 

I-vel 

secure co-ordination f u addition, will also 

development ^ ‘n 

body to the experts indi 'd . ”■ be given on this 

tourism. ’ individuals connected with the 

Of variirSlTrirs"'”" speedy clearance 

Necessary nrodiflcation/ar^rnrmelr,^ '^Z 

Z"Z‘Tjz'::zzr'"" 

suffer protracted and complex administarp!^eZ 

State "T:z:ziz::::2T “ - 

m tourism sector on large scale. Direct ® Indians to invest 

ensure that investors get van °ra e o Tourism will play active role to 

the necessary facilities 

co„ceil";rdu3™'’^ dellheration and discussion 

™ oe set up. The Ministers and Secretaries ef , • ■ 
departments concerned will be the members The administrative 

industry exnerts and e , . a representatives of tourism 

^ and related organizations will be nominQf<=>r4 

^ c« , ,,, 

““r:rr 

taoie advice to the Government. Perspective plan 
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^ for tourism development will be prepared in consultation with experts An 

Of possible tourism products is olTered below: 

offers, perhaps, the 

forts and wldllfe. shrines and temples, glorious 

han V f *>^oa*htaking adventure and sports: trekking, skiing. 

tradM*’ “d aero-sports, etc. Beautiful art and handicraft, exotic 

tradmonal cursme and costumes and a varied culture. 

necessarv to”* °°''oniment had laid emphasis on providing the 

fast ch^ginriTn" doctor. However, with the 

sector in the d aoonano there ts now a need to involve the private 

« e!llTb T"* inf-^tructure and adopt an approach 

long run 

Te toasts “-^P-cture will not only cater to the needs of 

takes note '"f tourism 

laKes note of the above ntiH . 

aoove and provides a comprehensive narkaae r^f 
m^nuves/facilities to the private entrepreneurs for rapid development of the 

tounsm mfrastructure in the State. 

«ith ti!!Tr «otor 

«th the state government facUitaUng negoUation between the owners of such 

w* ‘ntorested parties and same strategy has been adopted for 

an ■ xth the government's efforts owners of several heritage 

conversion work. 

r T T“ "" P«- across 

the state where the private sector wiu be invited to undertake development 

work for setting up of heritage hotels/resorts. The popular Neemrana ^oup 

has already been shorffisted to run a few heritage hotels in the state 

AS part of its plan to attract up market tourists, the Department of 

rounsm (Don. Government of Uttar Pradesh, has embarked on a Royal 

ounsm initiative that is aimed at converting palaces and havelis in the state 
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Tew K ? -=™ •» be 

negotia^nSf “ government facilitating 

g on between the owners of such properties and the interested parties 
government would no, involve itself in any way in the project. 

facilities 'th hentage hotels would be provided with air taxi 

pennissionTusTairtZ"^^'"'’*”* 

^upport system, -eady: do“" rs^^e^^^ “ 
interest in flying from new destinations in 

properlresto?Lta^‘'”"‘ investment in development of heritage 

Dot has launched ^ attracdve subsidy scheme. State’s 

provided IS per cc T investors in heritage properties would be 

interest sub^dv b ^ b^>'- 

infrasl^^ “te government is also seriously working to remove the 

rU h M ^ ” ‘be number 

B,. d luf d “ UP in which special emphasis has been given to 
e an . As per the plan, DoT will increase the number of hotels in the 
approved category to 300 in the next decade At r,ve= t 

that are ftmeti ■ ■ .. P °P‘ °f 2,107 hotels 

approved the state, only 80 hotels are in the 

caegory. The state government is also targeting to triple the 
avarlabriity of hotel bed in the state 1,500 in the next ,0-y ar. .1 iv^ 

increasing thrust to the development of tourist infrastructure in the s a e A 
per _tion, the number of overseas tourist visiting the sate will ^ 
— id m the next lOyear period from the present 7.2 lakh annually to 30 
ato. If we want to cater to this rush of tourist we have to be prepared 
eorehand. The state government will activate its Tend Bank’ scheme to 
provrde land to prospective investor for a hotel project. The scheme was 


state. Arfe’T^'iair^itT^'^^ Wentffied land for development of hotels in the 
process of inviC ids flla^r^" conHdent .that once the 

-th theh Oifers. t :::To e™^r “ 

project but will only act as a . “““■ “ 

mdustty. Though at present the Ite^m^nt ^rT"' 
to private parties, sources say that f™ ZTe h 
chains with the intention of startine a h . i 
tourism department has identified Id “ ** 

Ptotsofland in different tourist destinaUorfo^epX.“’“ 

by state archeolt^!!'^ de^^” “f monomen.s protected 

««..«nrrr z.z:r •“'•■ » ”* "'«• 

«. p™. m„. „„ „„ r«^™“rrr *' 

limited purpose of fldvt^rfve* . ^ ^ monuments for 

would also be free to 

-ready the state govetnmL hTsTenurd ~ o"""" 

different places in the state for the purpose. " 

Country s first Ramayana museum at Orchha rnxf#> • -u 

to open Ramayana Art Museum, which will be housed 

ancient building. There will be paintings of different styles sculptoe ^'f 
performing art, depicting the episodes from e ■ o "'='^P‘Pre, forms of 

video recordings of folk theaters and 1 '^amoyana, reference books, 

tbe epic Will be prestetr h 

collected tradiJn rr : ^ ^ f 

different regions of the country and ! 

Singapore, Thailand, and Uos. MonumenZeferirb T""'"’ 

and Ram Katha would also be preserved in th i:: t^eXir r 
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Madhya Pradesh ^7'^' °f 

trust win aToTr ™'"°" ‘° ‘h' '™st. The 

garh fort ' "“°" ''"'"'^'"s’ in Datia and Madhav 



Convenieat Circuit, introduced in Bnndelkhand 

Delhi, frorwL'ret; Z7ZTr 

Khajuraho - Mahoba - Kalil)r ' 

Prom Jhansi one can also ch °°* ' to Delhi. 

Lalitpur - Deogarh Cha d alternate route - Jhansi-Matatila - 

wppi.. r r ri'” -” “ ■" -*• “■™« ■•■• 

stepping into Bundelkhand thronah oku t . 
Mahoba-Khajuraho, Jhansi- GwaUor - Delhi L “ 

western India, starting from Bombav a ■ _ to Calcutta. Prom 

Deogarh Tart ''^tt'^^ruent itinerary would be Bhonal 

• t^“8arh - Lalitpur - Jhansi - Orchha - Ithai.. u . ' 

Allahabad Khajuraho - Mahoba - Chitrakoot - 

IdsloIc 

3) For visitors from the South Rh„ , ., Bombay. 

Madras, Bangalore or Thiruvananth ^ accessible from Hyderabad, 

UTlltpur - 3hansr.‘rh^^.~ - - « - -garh - 

back. Chitrakoot - Jhansi and 

.on.:, — - — 

incenulLtr Zl ^ ^ 7 

introduced in Uttar Pradp^sh f scheme are 

“Discover VourHl^gt e ::; 77 

linking the circuit with ZurZ « and 



M.RS.T.D.C. has decided to privatize 42 of its pmpe 
hotels and restaurant) and targeting both domestic ant 
companies in order to induce greater professionalism in the ma 
hotels. The M.P. govt is offering incentives to private entmp, 
development of hotels, motels, and restaurants, heritage hotels 
centers. The state owned hotels and motels are also offered on 


calBook,1997 

various govt, and non. Government organizaUon’s officers 



assessment on tourist resource 

POTENTIAL 


Documentation of Survey {responses 
industry representation and of policy 
celebrated through questionnaire) 
Analysis & interpretation of surv^ re 
Findings 


I>ocumentation of Survey results (responses of tourists, industry 

representation and of poUcy maJcers collected through questionnaire J 

This Chapter deals with findings and resiilts of survey conducted after 
the fieldwork. 

Analysis 8s interpretation of survey results 


Table- 1 Management of the trip 



Under Package deal 

Ixsiiiepeiiileiitlj 

Tourists visiting to 
Bundelkhand 

■ 53 % ~ “ 

^7% ~~ 

Foreign Tourists 
visiting to 

Bundelkhand 

72% ■■ " 

28% 

Domestic Tourists 
visiting to 

Bundelkhand 

Nil 

19% 




Table-2 Purpose of Visit 


Natural Sight Seeing [ Pilgrimage 


'I'ourists traveling to 
the region 

i 35.3% 

19.2% 

Foreign Tourists 

36% 

Nil 

Domestic Tourists 
(as per sampling 

35% 

45% 





Foreign Tourists 


Table-4 Trip arrangement and Mode of Transport of foreign tonrists 


Under Package 

Independently 

Deal 




63.86% 

36.14% 

Road 

92% 

8 

Air 

81.19% 

18.81% 

























OPINION ABOUT DIFFERENT TRANSPORTION MODE FOR 
travelling to BUNDELKHAND REGION 



table - 5.1 


airwato 

Opinion of Foreign Tourist* 


Good 

Average 

Poor 

1. Seat 
Availability' 

98".;,' 


Nil 

2. Comfort 

'18,29 

41.11% 

9.6% ” 

3. Timings 

98"/, 

2'M, ' 

Nil 

4. In- 

Transport 

67.69% 

25.31% 

7'X> 

^rnenities 

3. Arnenitjc?i 

en-route 

6r,'x, 

2'/, 

2"/. 

o. Cost 

'H. 

Low 

60.94% 

Average 

39.06% 

High 

Nil 


Opinion of Travel 

Intermediaries 

Good 

Average 

j Poor 

98% 

2% 

! Nil 

28. 58% 

55. 24 %, 

16.18"/, 

98%, 

2%, 

Nil 

64. 36%, 

32. 64%, 

2%, 

98'/, 


Nil 

Low 

62. 36% 

Average 

35. 64%, 

High 2%, 


Table-5.2 Opinion of Foreign Tourists 


Under Package Beal 



AIKWAYS 

Good 

Average 

Poor 

1. Seat 

5 

o 

Nil 

Nil 

Availability 




2. Comfort 

42. 54%’" 

44.' 82% ‘ 

i 2.64%~ 

3, Timings | 

96%, 

3% 

1% 

4. In- 

68. 18%, 

I 31.82% 

NO 

Transport 



I 

amenities 




5. Axnenities- 

100% 

Nil 

Nil 

en- route 




6. Cost ' 

Low 

Average 

High 

L ■ !■ 

59.09%, 



40.91%, 

Nil 


Travelh^ Independently j 

Good 

Average 

Poor 

100%, 

Nil 

Nil 

5.^%o 

22.22% 

22.22%, 

100%, 

Nil 

Nil 

44.44'/, 

55.56% 

Nil 

100'/, 

Tiii 

Nil ' “ 

Low 

55.56% 

Average 

44.44'/, 

High Nil 
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Availafoili 


2. Comfort 


Timings 


Amenitie 


Table-6.2 


Availability 


2. Comfort 


Timings 


Transport 

amenities 


en -route 


Average 












Bie-6.3 Opinion of Domestic Tourists 


railways ■ 



Good 

Average 

FcK»r 

1 ■ Seat 
Availability 

48% 

42% 

\(P^o 

Comfort 

5 W'/n 

404'o ~ 

“20% 

Timings 

41",;, 

40*’!, 

19% 

4. In- 

transport 

amenities 


42';'c, 

"6% ' 

t>. Amenities- 

en -route 

50% 

4cy?/o 

10% 


6. Cost 


Table-7. 1 Opinion of Foreign Tourists 

ROADWAYS 



Good 

Average 

Poor 

1 . Seat 

Availability 

1 00'!S 

Nil 

Nil 

2 . Comfort 

1 6.79% 

51.63% 

31.58?'o 

-5. Timings 
■l.ln 

T ran sport 

amenities 

100% 

Nil 

oo.fi.Vo 

Nil 

17.4 2'»i. 

5, Amenities- 

en-route 

IVil 

46.37% 

53.63% 

6. Cost 

Low 

1 5.79 % 

Average 

84.21% 

High 

Nil 


Opinion of iW-»»l Ijatennedlark* 


Good 

Average 

wimt 

1 7% 

68% 

1 5%: 

26% 

'69% ^ 

5% 

93% 

7% 


4% 

30% 


9% 

55% 

36% ~ 

Low 54% 

Average 

46% 

High Nil 


Opinion of t^vel 
Intermediaries 

Good 

Average 

^or 

1 00% 

Nil 

Nil 

38.36% 

61.64% ~ 

Nil 

100% 

Nil 

Nil 

26.ir>'L-, 

71.73":, 

Nil 

16.15% 

83.85% “ 

Nil 

Low 

24.24% 

Average 

75.76% 

High Nil 








Opinion not available because 
tourists have not traveled by 
state road transport for 
reaching this region. 


Availability 


2. Com fori 


3. Timin 


transport 

amenities 


5. Amenities 


en -route 


Table -8.1 Opinion about road transport facilities in Jhansi region 


Opinion of tourists 


Table - 8.1 


Oplnioti of Foreign Tourist* 


Opinion of Ttavel 
Intermediaries 


1. Seat 
Availability 


68 % 


2. Comfort 


Opinion of 

Oood 

Tmmtt late 

Aireimge 

mMsdlart«t 

Foor 

Nil 

Nil 

i6o%' 

Nil 

Nil 

IWYn 

55% 

30% 

1 5‘^b 

_ 

Nil 

j 100% 

Nil 

Nil 

100% 

Low 70% 

Average 

30% 

High NU 


Good 

Average 

100% 

Nil 1 

18% 

52% 

Nil 

1 

Nil 


Good 

Average 

8‘*'» 

32% 

Nil 

32% 

Nil 

8% 





Good 



i . Availability 

48‘l'o 

3 


2. Comfort 

7.33% 

•4 

f' 

3. Condition of roads 

Nil 


Average 

1 Poor 

‘2^^ 

32% 

41.67% 

5f.O 


































Tramport Arrmngeil hf Tom Opcratora/Travel Afeata 


GOOD AVERAGE 

POOR 

1 . Availability 

75.76^’^. ' ■ 24.24«^ 

1 

Nil 

1 


2. Comfort 


35‘;'o 


SO^'n 


Good 


Poor 


Average 


2. Comfort 24% 


24% 


3. Interior 14^M 


35% 


Decoration 


4. Food 


19.67% 


66.33% 


5. Service 


14.67% 


6. Cost 


Lxiw 16.33% 


54.67% 


Average 


30.66% 


High 

12.67% 


Tablo-8.3 Opinion of travel Intermediarie* 


Friwit® State Reflofial 


C300P AVERAGE POOR 




3Qrn 


85% 


Low 

100% 































Table- 9.2 Opinion of Foreign Touriata about Hotela/Reataurant in 

Biiadelkliaiici region 


Under Pacfa^c Deal j 


Good 

A^irermge 

Foot 

1 ■ Accomodation Availability 

1 00“{, 

Nil 

Nil 

2. Comfort 

aoA'o 

70"'o' ' 

Nif" 

3, Interior Decoration 

A 1 — — — 

20% 

8{y>/o 

Nil 

r ood 

Cost 

14.39%' 

1 ? «... 

85.6 lA'o 

iNil 


LOW Average 

8.33% 91.67% 


Trawlling Independciitlf 

16.71 53.88% ■" 29.4 1"“ 


strvo 40”o 

1 2%> 44% ’ *44^ 

Low Average Fh^i” 

19.12 55.8B'rji 25% 


Table -9.3 Optal„„ of Domestic tourists about Hotels/Restauxauts in 

BundelliJbtSLild region* 


Sight Seeing 

1 . Accomodation 
Availability 

2. Comfort 

3. Interior rFeroratiori 

4. Food 

5. Service ~ ^ 

6. Cost ' 


Average 

~44% 

"'‘12%"^ 

~54%^ 

~24% 

Average 

60% 


Pilgrim "'1 

Good 

Average 

Poor 

74% 

26% 

Nil 

8% 

1 0% 

82% 

Nil 

18%" 

82’’ u " 

34% 

36% 

O 

CO 

14% 

16% ; 

70% 

bow 

26% 

AvcruRp 

58% 

IHgh 





T.ble-9.4 Opinion of Tr.n.1 Intor™,dl,rie. .bout Hotol. in 

Bundelkhand region. 



Table -10.1 Source, of Infotniation of Touriat. Vtalting 
Bundellchand regions 



I [tS'Kf 


'fi- • 




^ 0.2 Sources of Inforniation of Foreign of Forelpi Tourists 

Siting BundeUchsud region 


Under P»elca«« Do^ 


Cf'ntri'B. 

2. Articics on travel in 
newspa pers and magazines. 
^3. T.V. programmes on trav^ 

4. Tour operators /^avef ~ 
agents 

5. Fnends who have visited 
■the place. 

6. Trav el related exhibitions^ 

7. Advertisements 


1 Mwmyu 

oimtlixie 

m 

Mmimr 

83.33% 

16.67% 

Nil 

4 o. 15 % 

16.67% 

Nil 

21.97% 

160 % 

55.30% 

Nn 

22.73% 

Nil 

9 1.67% 

ir33%"~' 

Nif 

7f.2f% 

84109% 

■Td;ftir“ 

15.9 i% 




Mmwmr 

m 


Nil ~ 

Nil 

25% 

Nil 


83.82% 16.18% Nif 


. i I'.';; ■' ' 'I •! - • 






Uir.u U 

' f' 


Table - 10.2 Source, of of DOn.e.tlc Touriet viriting 

Bundelkhand region 


Slgbt S«eing 


1 . Local tourist information 26 % 

centres. 

2. Articles on travel in 340^- 

newspaper s and magazines. 

3 . l.V. programmes on travel ~24%~ 

our operators / Travel ' 14^ 

agents 

5. Friends who have visited 72% 
the place. 

6. T ravel related exhibitions ~nI]^ 

7 . Advertisements ioo/ — 


<>nietime 

Never 

s 


62% 

12% 

58% 

8% 

l!8% 

38% 

22% 

p64% 

28% 

Nil 

'■ ''Vi ' I 

Nil 

100% 1 

68% 

Nil ' 


TravelUnjr Independently 


Always 

ometime 

s 

Nil 

48% 

4% 

72% 

Nil 

I 10%' 

L__; 

Nil 

1 12% 

90% 

’ . 1, ' . ' 1 ' 

10% 

1 ' ' t . i ■ 

: Nilj ■■■ 

”Nd’ 

!"6% 

!Lr-J- 1 

68% 


Nil 






f li h ■ 




P'v ^ 






L l| 


11.1 Tourist Awareness and Interest regarding tourist 

rA,„. r Bundeltoand region. 

(Ae per .nformation obtained from tourists) 


Tourist 

Place 


1 . i Jhan 55 i 


• AWAHEIfESS 

PoTiliS D^m«t!c 

Tourists 

Under I ^ghTT 

Package tog Seeto ■ 

Ueal indep g 

enden 

tiy 

• ^5";. f 1 7^- -f o(?^- ■ -y5^- ■ 


2. Deogarh 

Nil 

11.76 

n 

, Nii 

-5. Cnanderi 

4. Datia 

Nil 

Nf i‘ ! 

TTsT^- 

'NiT 

5. Son agin 

6. Orchha 

___ — 

^ iNii 

Nil 

Nil 

Fni 

Nil ” 

24'? b 

67.?2'>:, 

6012 ■ 

0 ' 

0 

'TFiT 

Baruwsagar 

Nil 

[ 4..iT%' 

4'>b 

0. ivianoba 

Nil 

4X1";, 

4'^ 

97 

Khajuraho 

160% 

I bX;7 

’ 100'^; 

1 0. 

Ka I in gar 

t'i 

Nil 

4. 'll";, 

!4'‘b 

Chitrakoot 

Nil 


r44^r' 

i 2. Kali 

Nil 

^ I ■ 1 ' 

„ _ 



I OTTIWiESTTEb AMONGST THOSE 
j WHO ARE AWARE 

poTS^fs^rtrti ^ 

Tourists 

Under 'siiht " ^ F 

Package Seeing 

udepe 
j udeutl 

y 

' Nil ''“Nji-” 

"nX m NX 

Nil N-A. Too^"' 

r^^~~ 'wx --- - Nif 

Nil iod% 

Too"-;. 4 4 ,530 /, 5<>{, ' “^75^ 

N.A. N-j- -- 

~Nii ~lFrr~ — 

looli ioo% ,00% Nil 

Nil N.A. 

Xa. N.A.*^ ■ Nil - cAXo 




1 1.2 Tourist Awareness and Interest regarding tourist 

P*«ces In Bundelkliand region. 

per information obtained from Travellntermedlariesj 


AWARENESS OF TOURISTO 


Tourist Place Forei^ 
Tourists 


Domestic Tourists 

r puiri^ 


1 • d ban si 

Low 

High 

2. DeogarJi 

'5 r^i 1 ■ 

l-ow 

Low 

- -...inaen Low Lo^~ 

Uatta 

Low 

Low 

3. Sonagiri 

Low 

Low 

6. Orchha 

7. 

High 

High 


nnruwfjnp/u 
8. Mahoba 
Khajuraho 
10. Kalingar 

iTr~' 

Chitrakoot 

"Toiir 

13. Shiv’puri 



'inter EST of TOURms Wlo are 
AWARE 

Foreign Domestic Tourists 

Tourists ii^ r - 

Seeing 

Low “ 

~-!izzr ^ 

i-ow iTip, 

Low "'""— -f-- - -— 




Table -12 Places where proper develnn^, 

proper development may be beneficial for 
increasing the tourist in flow 


places 


“'tfe- 

i 


1 * vihansT^ 

2. Deogarh 

3. Ch an deri 

4. Datia 

5. Sonagiri 

7. Fkaruwsagar 


Travel Intermediaries Favouri^ii' 
Development 

gXg^oX ^ 

"ioo% ■ ^ ^ 



93.94'>o 

Too^ 

6^7% 





8. Mahoba 

93.94% ~~~ 

9. Khajuraho 


10 Kahugoi 

nf.HW*], 

i \ , Chitrakoot 

i oo"'o 

12. Kali 

1 

1 3. Sliivpiiri 

100'’;, ' ' 


Table - 13 DURATION OF STAY OF TOURISTS IN THE REGION 



One Day 

Two Days 

Poreiprii Founsts fravciiing UikIpT 

F^ackago Deal 

55.82% 1 

43.Ta% 

roreign 1 ounst Travelling 
Independently 


: 69.iy/<, 

Doint-sfic Sight Scr-iiigToiirl^F~' 



Domestic Pilgrim Tourists 


"4% ~ 


30.88% 



Four Days 


Table: 14 Interest shown by tonrists alter reading about various 
places, studying their location on the map and seeing the 

photographs of tourist attractions 


Places - --- 

1 . Jhansi 

2. Deogarh 

3. Chfindrri 
Datia 

5. Sonagiri 

Orchha ' 

7. Baruasagar Fort 
! 8. Mahoba 

9. Khajuraho 

10. Kalinjar 

1 1 . Chitrakoot ' 

12. Kalpi 

13. Shivpuri 


Forelgfn Tourists' 

53.5^ 

^0.50° o 

7.50% 

Tloo% ~ 

"94.50% — 

46.5% 

~U'm% 

“ 100.00% ■ 

'^.'56% ~ 

~^o% 

"Nir"""'”'"""' 




I>ome Stic Tourist^ 

4^ . 

To% ■ ^ 

, _ 

"16% “■ ^ 

*62% ■ ^ 
"48% “1 

" 24 % ^ % 

loO.OOra p 

"38% ^ 1 

~16% 1 

W" 
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RaxOdng of attractions that amy motlrate toorfsts to spend 
more time in Bnndelklisnd region 


m 


I RAiiiiiim »r Towamrm 

^ouTiMt Attoactloa. | Don^rtte 

I Pl^prljnc 



1. Natural Scenic VII 

Beauty. 

2-l^istoric B^Iildk^lir 

3. Museum of 
Historic a Artistic 
Objects 

4. Wild Life Park vi 

5. Water Sports 

6. Accommodation in V 
Forts as Palaces 

7. Folk and Classic II 
Dance Shows 

8. Beautiful Gardens X 

9. Amusement Park “dT" 
Ho. Mock Battles by i 

costumed soldiers at 
historic sites. 




Table- 16 Opinion of Travel Intermediaries 


RAHKHIQ BT TRAVES, 

niTBKifBDiAmira 

^'®****“ Domeatic To«irists~ 
rPUgrfiB. 

Seelai' 

■Vlil “"V n— 


! Tourists have sufficient information about 
various attractions of Bundelkhand region 
Tourist attractions of this region have been 


Fully Ag^e | PartiaUy^ee [ Diii^ee 


■ 





MosUy foreign tourists travel to the region under package deal 
arrangement whereas domestic tourists travel independently. 

Railway is used by majority of foreign as well as domestic tourists 

traveling to the region. 

Foreign tourists who travel to the region under package <|eal 
Hrrangenieiit only use roadways. 

Foreign tourists who travel to the region under package deal mostly 
use airways. 

In flights to the region, seat availability timings, in-transport 
amenities and amenities-en-route are good whereas cost is low and 
comfort is average. 

Foreign tourists traveling to the region by train (Shatabdi Express) 
under package deal find everything in order at a low cost. 

Foreign tourists traveling independently, domestic tourists and travel 
intermediaries are not satisfied by the rail service but do consider the 
cost of rail travel to be low. 

Travel intermediaries and foreign tourists traveling to the region and 
in the region by private road transport under package deal 
arrangement consider seat availability and timings to be good, comfort 

and in transport amenities to the average whereas cost of travel to be 
low. ’ ! |; 


properly promoted. 

The government of U P. is taking appropriate 
measures for developing tourism in 

Bundelkhand region. 

itmu 



Tourism potential of 111 r i can 

be developed if U P. Government offers 
attractive schemes to entrepreneurs 

interested in investing in tourism related 
projects. 



■' ■ 1 
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Private and State owned busses plying to the region and in the region 

have been rated as poor in aU respects except in cost of travel, which 
is low. 

Condition of roads in the region is poor. 

Accommodation in hotels and restaurants in the region is easily 
available. 

Most of the hotels and restaurant do not have weU decorated interiors. 
Comfort, food and service is average in most of the hotels & 

restaurants whereas as cost is low. 

Foreign tounsts mostly collect information about tourist places form 
tourist information oentera, friends who have visited the place, tour 
operators, travel agents and advertisements. 

Domestic tourists mostly coUect information about tourist place form 
friends who have visited the place. 

Awareness and interest of foreign tourists and domestic sight seeing 
tourists in Kh^uraho and Orchha is high. 

High awareness and interest in Chitrakoot and orchha amongst 
domestic Hindu pilgrim tourists. * 

High awareness and interest in Deogarh, Chanderi and Sonagiri 
amongst Jain pilgrim tourists. 

Jhansi, Orchha, Deogarh, Chanderi and Kalinjar have a high potential 

for attracting foreign and domestic sight seeing tourists. 

Shivpuri has a high potential for attracting foreign tourists aiul 

domestic sight seeing as well as pilgrim tourists. 

Mostly foreign tourists visiting the region under package deal stay in 
the region for one day. 

Mostly foreign visiting the region independently and domestic sight 

seeing tourists stay in the region for two days. 

Mostly pilgrim tourists stay in the region for three days. 
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-lucK oatties by costumed soldiers at historic 
as the best attraction by foreign tourists and 
tourists for motivating tourists to visit/spend n 
Domestic pilgrim tourists for motivating 1 
beautiful garden as the best attraction. 
Amusement park has been ranked highly by 
and pilgrim tourists for motivating tourists. 

Foreign tourists for motivating tourists have raj 
dance shows and histori<> u- 


^cuaries are of the opinion that: 

do no have sufficient information about various 
attractions of the region. 

Tourists- attractions of region have not been properly 
promoted. ‘ 

Govennnent of U.P, ia no, taking appropriate nreasures for 

developing tourism in the region and. 

Tourism potential of Jhansi region’can be developed if U.P 

ovemment offers attractive schemes to entrepreneurs 
interested m investmi? in . . 






often travel in groups. The loss of personal effects is an ever-present risk 
during internal flights. Although there is an airport in Khajuraho but that is 
not enough to cater and attract the demand of tourist in Bundelkhand. 
ni) The total availability of hotel rooms in India is 58,000. This is less 
than the number of rooms in the city of Bangkok alone. China has over 3.9 
mllion rooms and Indonesia has over 1 .5 million. It has been esUmated that 
hotel accommodation would need to be at least doubled in the very 
immediate future to cater to the projected tourist arrivals into the country 
IV) A particular irritant affecting any visitor to the coun.o- is the lack of 
reliable telecommunication faciHties. With the entire world emerging as a 
single market place, where production centres and distribution networks 
are spread over continents, immediate contact with business associnlcs 
relauves and friends, and travel agents becomes an imperative need for an^ 
foreign traveller. It is one of the major problems in Bundelkhand. 

^ In a note circulated by the Federation of Hotel and Restaurant 
ss^iations of India at the meeting of the State Tourism Ministers in New 
e hi m August 1998, it was stated that the biggest factor depressing the 
ourism industry m India is the charging of higher taxes. It has been seen in 
many countries that lower taxes induce higher tourism arrivals and longer 
stay. Since tourism is of the nature of an export activity, a tax on services 
provided to foreign tourists is tantamount to taxing of exports and that too 
of a negligible import content. The imposition of Expenditure Tax by the 
Centre and Luxury Taxes on hotel rooms by the state governments inflate 
the accommodation . biU of, the foreign traveler. The net result would be 
diversion of traffic away from India to other destinaUons. It is also seen that 
many states base their Luxury Tax on a ‘rack rate’ compounding the burden 
on the foreign tourist. This problem is more in Bundelkhand as a tourist 
has to cross the boundaries of two states and the foreigner and domestic 
tourist has to suffer for this. Uvy of tax on tourism and tourists that are not 

only high but also unconscionable, 

VI) As the government is saying to give more policies for tourism facUity 
provider but there are problems related to travel agent to get the recognition 
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the government} 
numerous agenda 

For tourT5im n. 


►cate Owemments. 

is required to have more 
[ties m obtaining land for hotel 


projects. ^ ' 

'l'?' 4''‘ t r ^ ; ^^5 

VIII) There are restrictic 
visit front phi? at^e'to ant 

oftouji4f':/l:*'i^ " - ^ 

tAj . Whenever a tourist 
him and his family. This t 
There is lack of adequate 
fear of bodily hajnx or 

destin^te,.. tnaileouai-e 


on ttiovement of tourists 
er state. It creates a h«ri 


and tourist vehicles to 
impression in the eves 


Strengths 

I) Bvmdelkhand is the region with great historical background related 

o Ramayana and Mahabharta. It is the place of world famous Rani 
Laxmi Bai. 

II) Different tourism attractions for different types of persons from 

natural to adventure. 

III) Place with rich hen' t a crf^^ 

entage and monuments related to different 

periods. 

) Great E}tmdeh culture is a plus point for Bundclkhand. 

V) Ucal arts and culture having an immense potential if properly 
promoted can become a great part in tourism development. 

Proper connectiriri with different States of India. 

Vlf) Helping nature of people. 

VIII) Local festivals and dances. 

IX) Local cuisine. 






mmd Judicious 


the life u I^garaed as essential to 

ite nations because of its direct pm»rt nr-, tu . , 

educational ^ social, cultural, 

c3.tion8J Bnd economic % 

factor in national • it is a significant 

of tourism do notT”°'™*^’ The economic returns 

states to encou by 

tbe cid^n to get to know his 

national identiiv a i, a «ieeper awareness of his 

"-»rz LTr“ «»»"® — » 

balance of naf 'otuism not oniy contributes to an improved 

creates’ - awareness of common interest. Tourism 

eZS:r“ " - a source of new 

Tourism resources availahlp in 

c e auaoie m the vanous countries con«^iat nf 

space, facilities and values t^pt-. o consist of 

uncontreued ..thout nmning the “ 

con«n! rj'" -"-bind. 'n. 

tbe fundamentai r:spi;rhlt:e“eT' " 

«.a d' 7~ r tr‘ r ^ — 

frnmipp resort areas and scenic attractions, affected 

;xrr r r '7 ™“ “’™ “"p- » «« 

with ri t ■ ° effects tounsm has been criticized and charged 

wth destrojang the veo^ resources on which it is founded. This is reiilted 

m^y poplar works such as Tourism: Blessing or Blight? by G Young- 
fbe Golden Hordes : International ^ '“®’ 



Turner and J. Ash; and Hosts and guests: An anthropology, edited by 
Valene Smith. The need for the proper management of tourism is thus 
essential for its development. 

The issues and problems relating to the management of tourism and 
their nature, differ in the developed and developing countries. While the 
former have the resources and professional competence to deal with them, 
the latter usually have neither. The role and functions of governments and 
tounst public enterprises in the management of tourism in developing 
countries, therefore, assume great significance. The World Tourism 
Organization has formulated guidelines on management techniques for 
tounst enterprises especially in developing countries, which are briefly 
reviewed in this section. 

The role of government in the management of tourism is primarily in 
the fields of planning, finance and training. It has to formulate guidelines on 
different issues which include: “the need to obviate political or regional 
pressures in selecting sites for tourism development ; the importance of 
evaluating both social and economic implications of policy; the desirability 
of establishing a master plan; the need to diversify tourist products offered 
while at the same time avoiding dispersion of effort: the importance of 
identifying sources of finance and determining investment policy; the 
desirability of ensuring that tourism created employment and the provision 
of necessaiy vocational training facilities.” 

It is considered for government to formulate specific plans for the 
realization of tourism objectives. Suitable strategies have to be evolved and 
an organizational framework with clear-cut demarcation of responsibilities 
devised. The provision of legislative support for the development of tourism 
is also a primarj," responsibility of governments. 

There is a tendency for political and local pressures to be applied for 
the development of particular areas for tounsm in some developing 
countries” The guideUnes emphasize that “unless there is a proper approach 
to the evaluation of tourism projects considering their social and economic 
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lo aiversuy and broach the national tourism sector, 
but it would be uneconomical to undertake scattered development, which 
would necessitate provision of infrastructure over wide areas. A policy of 
development of well-planned resort areas at priority sites, successfully 
adopted by many countries is, therefore, advised, in developing partippto- 

destinations, commitment to catering for one type of traffic only shotikj' be 
avoided. 

The provision of infrastructural facilities and utiHty services are an 
Indispensable condition of any tourism development. These are generally 
provided out of pubHc funds, the roles of public and private fmance in 
tourism, as also government policy with regard to foreign investment in 
building up the tourist industry should be clearly defined. 'Ihere should be 

ear cut policies in regard to the roles of public and private sectors in each 
area of tourism development. 

The management of tourism requires competent management 
personnel. Governments have an important role to play in setting up the 
mstitutional framework for manpower training in all sectors at different 
levels. The creation of employment opportunities constitutes an countries. 
Workers m the tourism policies in developing contact with customers, which 
IS not usually the case in most other economic activities. This calls for the 
development of special human and social attitudes on the part of workers. 

Bundelkhand is not real, its not tangible, its more than geography 
and geology, legend and histoiy, hills and forests, rivers and ravines, forts 
and temples, Allah and Bundelkhandi folks, crafts and arts, herbs and 
Ayurved and dare we say that it has immense tourism 


great number of tourists domestic as well as international. Bundelkhand is 
a land of ancient culture and tradidonal, is famous for its archaeological 
monuments and places of pilgrimage for all the religions 

ITie romance of Bundelkhand is still alive today. Rugged forts and 
palaces the legacy of its checkered past, echo with tales of velour and 
chivalry and bear a silent testimony to the resplendence of an era long gone 
by. The area once kno^.n as Bundelkhand is today identified witli the 
distncts of Jhansi, Lalitpur, Jalaun, Hamirpur, Banda and Mahoba in Uttar 
Pradesh, Sagar, Chattarpur, Tikamgarh, Panna and Damoh in Madhya 
Pradesh and parts of GwaHor, Datia, Shivpuri and Chanderi. Bundelkhand 
IS certainly worth a visit today for it has much to offer magnificent 
monuments, ancient religious sites, little hill retreats hidden treasujis r " 
wajUng to be explored ideal for a unique holiday of discovery and fun. ' ; |i f jif 
The above description is a mere glimpse of the rich cultural heritage ^ 
of Bundelkhand Region. Indeed, this part of the country is a jewel in the 
eart of India- a precious and virgin jewel, that is yet to unexplored, which 
has the potential to become a popular destination region of the globe- 
trotters, What It now needs is a careful carving so as to nature this jewel 
and endow it with all the shine and glimmer which lies hidden under the 
dusts of the time and age. The region has extra- ordinary tourismagnetism, 
and therefore, if judiciously promoted, can prove instrumental in 
strengthening the image of India as a country with rich history and culture. 

Bundelkhand has the potential of unique and supportive natural and 
cultural tourism resources. Mosques and brooding fortresses are a prolific 
highlight of this part of die country. The shifting sands of time and 
civlli2a.tion have left their mark on the area. 

In recent times the concept of tourism has undergone big change. 
Tounsm basket now consists of numerous packages to sustain the tourist 
interest. Heritage tourism, adventure tourism, cultural tourism, sports 
tounsm, health tourism, pleasure tourism, recreational tourism, and lately 
the conference tounsm; have all become very fashionable. Whatever can 
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^ spending becomes a tourist and the 

purpose for which he comes becomes die type of tourism. Places and areas 

a stcadv flow of tourists are observed to experience a quick thrift 

an a ig cultural transformation. Every rupee brought in and spend kx'allv 

con n utes to the local earning this is why tourism has been given the 
status of industry. 

S^esUons for Tourism PromoUon to Btmdelkhand 

as immediat government might consider the following propositions 

as immediate measures: 

Create plans to acconnnodate mass and class tourists. Given a good ■ 

inme'oTtr 'Vi* .the; 

oueht t h ' Enclave model of tourism developriieiit ‘ 

economic ^ *at have a capacity to dilute the 

nuc and sociological impacts of tourism. 

In order to restrain the outflow of much needed hard currency, the 

Lzr' 

combarrT"' and local enteiprises to 

realize t ^ °f globalization. This is the only way out to 

realize true globalization. 

me tune policies to facilitate product-led development. This will be 

m “ consultation 

the informal sectors and national and regional institutions 

Fmally, the planners and policy makers could consider power redistribution 

'V. m the country to encourage maximum involvement, participation and 

responsivity of the commoners. 

Infrastmcture : Uck of infrastructure demotivates tourists to visit 

at p ace. Being a transient point for foreigners going towards Khajuraho it 
IS use by them. If they Find the infrastructure well they can be diverted 




other near by spots because after observing the area they can think 
to utilize their time in better way and visit to other places. 'IVansport 
network should be rationalized made so as to minimize destruction and 
maximize utilization of time and road. Access roads should be in better 
condition and their alignment should be made keeping in mind ecological 
arid cultural factors into mind. It is weU known that lack of adequate 
m rastructure is the pnme constraint in attracUng tourist in Bundelkhand. 

ndelkhand can be a long haul destination for foreign tourists, if air 
connectivity is provided to some other place apart from' Kbajuraho. Jhansi, 
which IS the gateway to Bundelkhand, can be one of them. 

AccommodaUon : Accommodation consUtutes the most important 

an the most visible segment of the infrastructure facility for the tourists in 
a country. When a tourist makes plan for visiting any place, he thinks about 
IS stay at that place, for that purpose he requires proper information 
g ding his stay. He requires facilities in accommodation as home away 
otne. In Bundelkhand there is no better accommodation facilities. The 
utilization of accommodation by foreign tourists is uniformly high for higher 
categories of hotels. This segment of foreign tourists deserves special 
attenuon m view of their capacity and propensity to spend a comparatively 
higher amount of foreign exchange. Mostly hotels do not have money 
exchange facilities in their premises, because of those foreigners have to 
face problems and they cannot stay at these places and feel inconvenient, it 
affects the tourism. Hotels in Bundelkhand should be provided with 
exchange facility and they should have proper information about the nearby 
tourist spots and arrangements for visiting the places. Tourism department 

should take the co-operation of the hotels and tried to implement the 
suggestions. 




Cultural and heritage promotion i Tourism can become the cause of 
restoring the glorious past. The development of cultural tourism means 
ennchment of culture itself; its resources, settings including preservation of 
religious sites, upkeep of museums, restoration oflost traditions. It helps in 
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preservation of monuments as well as diversifies the image of place. When 
tounsm planning is made regarding a destination the cultural values, local 
customs, beliefs, traditions etc. are kept in mind. If we have strong heritage 
and we can promote it in better way a lot no. of tourists can be attracted. 
Advertisement (Medial : Media plays an efTcctive role in the promotion 

of any product. In Bundelkhand tourism it should be properly utilized. 
Articles related to there should be encouraged. Help should be taken from 
f 1ms and T.V. serial makers to shoot in the area’s panoramic sites so that it 
can aware the tourists alx)ut the destination for their tourism planning. 
Because the target customer can be more influenced by showing the 
beautiful locations and activities related with the place. 

earch and suTve5r8 : With an eye on where and how tourisrr^ can 

grow regular surveys should be conducted. Local people, academidwll ' 
agencies and institutions should co-ordinate to do the surveys along with 
the consumer behavior of the tourists and survey reports related with the 

concerned agencies should be properly studied and feasible implementation 
should be done. 

Texts : Textual representations of places plays a fundamental role in 

the tounsm industiy as the product, the experience and destination, is 
normally purchased prior to arrival Fanky and Crompton 1991], Textual 
images of places the tourist is purchasing when a destination is selected. 
Texts provide lenses to see the world. These are dynamic objects which have 
a massive amount of power how a whole culture comes alive. To promote 
Bundelkhand high quality literature should be produced containing 

information of history, culture, and transportation modes vrith schedules, 
accommodation. 

Events, Activities [Fairs and Festivals] : Events also attract the 

tounsts in India special events in different state like kite festivals white 
water festivals, surajkund craft mela are the attraction for the tourists. In 
Bundelkhand jhansi mahotsava and khajuraho festivals are organized. 
Many events require marketing assistance to realise their tourism potential. 
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Events can be created and marketed for a relatively small capital investment 
and higher gains. Industry members, social and cultural organir^tions 
should be encouraged to assist the events. There should be cultural 
p grams like light and sound shows and plays related to the historical 
monuments should be organized and these events should be properly 
promoted through media 

Hoarding and sign boards : When a tourist enters any destinations 

and he do not have more information or cannot afford guide, he is totally 
dependent on local people's information’s but in that case he is more scared 
to be cheated. In that case hoarding and interpreter place a guide’s roU and 
sausfy his need to know about the place. In Bundelkhand then? should be 

arrangement of legible interpreter at different tourists spots. 

Travel agencies : Travel agencies play a vital role in attracting the* 

tourists. It is the travel agency, which provide information and facilities on 
^y place from entering and going back. Better travel agencies can attract 
more tourists. In Bundelkhand Agencies are not properly flourished and 
they are not supported by the government and they do not have adequate 
resources to facilitate tourists. They should consulted and given information 
by the government from time to time. Tourism at the local level can be 
increased only when the locals of a destination take the initiative to do so, 
therefore the private sector Tour Operators should be encouraged to come 

forward and take part in the Tourism Promotion exercise. 

State and local government : Tourism development in tlie region is 

possible with the joint effort of the state and central government. 

Trained manpower: Developed high quality, and training that matches the 
needs of tourism is the backbone of tourism. There should be regular 
training which offer specialized skiU and latest information Regarding 
tounsts and trends in the field. If possible local staff should be trained for 
managerial and leadership roles because they are more sound with local 
geography, custom , historical monuments and culture etc. of the region 



uc^iuu spots like cultural, natural, religious places, seeing the 
ts etc. He tries to get optimal utilization of money. Bundelkhand region 
has different sides (sites) of tourism, which can be utilized by tourists. Tbur 
packages aie answer to this, different packages can be made keeping in 
mind different strata of tourists. It can help in the promotion of tourism and 
better utilization of money by tourists. There arc no proper packages 
provided to tourists so that they can opt from different choices. Packages 

should be pocket friendly for different users. 

^pmmunity Involvement : Community participation and grass- 

.root planning are, indeed, the prerequisites for community based tourism 
development. The earlier occurrence of failure of sustainable tourism 
development in Goa can be attributed to the Denial of rights to the 
indigenous hosts. Returning of the over-wrought coast lands for restoration 
and preservation to the local community called ‘ folk ecologists,’ continuous 
and regular community involvement in planning, monitoring and evaluaUon 
processes with an objective pf creating awareness and a sense of belonging, 

and launching of Team to travel campaignsV are some of the possible 
measures that can nrmHHp — 4. 



obviously need to be first studied so as to know the viability of such a 
venture. Develop schemes to ascertain that the Goi>emment, Tour Operators. 
Local Tourism I^ornoters work hand in hand in developing efTective tourism 
opportunities, budgetary support to the Tourism sector has I’jcen 
insignificant, and this needs to be amended as soon as possible and this 
industry should be given the importance which is due to it. 

Set standards of recruitment, to govern employment in the Tourism 
and Hospitality Sector. There is definitely a shortage of trained manpower, 
effective training in the form of training programmes and refresher courses 
should be formulated and implemented to solve the manpower crisis. 
Courses and instructional materials should be developed to provide 
employees with incremental training opportunities. Alongside it due 
importance to the employees in the Tourism Sector should Ixj given. Hf^- 
Strategies can form the lifeline for the success of an industry and therefore 
should be designed carefully. Encourage organizations to represent the 
tourism sector at, local, regional, territorial and national levels 

Business Development/ Management 

Management of the Travel Agencies and Tour Operators alongwith 
other indirectly and directly liked agencies and sectors is also to be taken 
care of so as to have a professional attitude and training which is the basic 
requirement for success in today’s competitive world. The Tourism Industry 
should also plan out ways and means of improving the finances which are 
necessary for its development. 

Work together to encourage the development of new enterprises and 
access to financing should be made easier. 

Individual operators must also be encouraged and helped to improve 
their business management skills. 

Develop means and methods of providing financing 
Encourage efTective management 


2‘25 




Establish and provide management training 
Establish business monitoring programs 


Marketing/ Promotion 

An efTective network of travel agencies and tour operators will always 
help in incrraaing the Indian Tourism Market. Marketing of Tourism will 
also be enhanced when proper usage of the Information Tcchno!og\ 
revolution is made. Schemes and programmes should be made for 
marketing Tourism Destinations and when new attractions are added on to 
the old destinations to make them more attractive. Suiweys to find out 
Customer expectations and customer needs are as essential as finding out 
the level of Customer Satisfaction when they leave the destination. Trainiiie 
o pnvate Tour Operators and Travel Agencies is also essential give them th<!f 
requisite knowledge about how to use new and better marketing 
chniques.Travel Agencies, Tour Operators and Government agencies 
should work together to develop efTective cooperative marketing 
opportunities. (Individual operators should also improve their ovrn efforts to 
market and promote their products.) 
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Training/ Human Resources 

In the service industn^ where the human touch can make an 
organization successful, proper HRD strategies and their implementation 
play a very crucial role. Strategic Human Resource Management places a 
great emphasis on an organization’s capacity to learn from its environment. 
It stresses on the capability of its employees to develop and redevelop in the 
event of change, so as to meet the performance standards and objectives of 
the organization. It is an approach, which deals with tidng those decisions 
of an enterprise, which deal with the people. It covers those decisions and 
actions, which concern the management of employees at all levels in the 
business and which, are directed towards creating and sustaining 
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competitive advantage, it can also be expressed as a plan to achieve relative 

advantage against the compietition. In both the travel and hospitality 

industry, dependence on people is excessive. A great deal of time, money 

and effort is spent in identifying prospective employees, identifying their 

tiaining needs, motivating them and making them productive, in other 

words identifying people who have the potential and drive to strive anri 

innovate. Enormous emphasis has come to be placed not only on what 

people do and how they do it but on who these people are and why they 
work. 

Set new standards at the national, territorial and local levels to govern 
employment in the sector. 

■ ! ' 

Develop courses and instructional materials to provide emplpyecS i 
with incremental training opportunities. ^ , J : 

Identify training needs and priorities 
Facilitate training programs & resource development 
Develop how to' manuals 
Develop standards and certification protocols 
Identify training needs and priorities 
Facilitate access to opportunities 


Rural tourism 

Rural tourism can be next attraction for both domestic and 
international tourists. On domestic level it can attract metropolis tourist 
and can reduce gap between urban and rural. This could be a best means to 
highlight Indian heritage on global level. Rural tourism can help the country 
in different ways as - 

It can be helpful to distribute money in rural areas. 

It will provide employment to rural population. 

It can pave the way of regional development. 

It can help to reduce rift between urban and rural population. 






change the choice and taste of urban tourist and can shift the choice 
of canned food to fresh food. 

Psychologically it wiU encourage rural population not to lure on various 

multinational products like chocolate etc., which are comparatively even 

interior than various deshi product buy they packed and served in 
attraction manner. 


In brief 

Familiarizing the travel agencies and travel related 
persons/orgamsations with tourism treasure in Bundelkhand so that they 
orm cost and time saving package tours keeping in mind the den&nll ’ ,i , ' 

and taste of different types of tourists. ' ;ii 

Condition of roads and Wayside amenities should be developed 
cooperation of both U.P. and M.P. government. 

There should be frequent bus services to the different destinations mainly 
towards Khajuraho. 

Government should develop highway tourism amenities keeping in 
view Haiyana Highway Tourism towards Khajuraho because it is the only 

way of travel for the tourists. Government should promote local investors to 
develop Motels/ Hotels in the highways. 

Bundelkhand has rare and unique collecUon of architectural and 
entage treasure of forts related to different historical periods and of 
amous personalities, if these jewels are properly consetvated and promoted 
can become the great earner for the region. 

In this regard the heritage buildings can be converted into heritage 
otels. Local fairs and festivals to be promoted and marketed in the forhi of 
organizmg Mahotsava. In these events local people should be motivated to 
come forward to show their talent, by exhibiting their art and culture. 

Providing facilities to the tourists on tourist spots/desttaation Bundelkhand 
IS also called as Indra Ka Desh being beUeved to be blessed by Rain God 
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, , Indra. During Monsoon This area look attractive by lush green vegetation so 
we can also attract nature-loring tourists. It is appoint which should be 
highlighted during promotion. 

lo avoid bad community relations, management should invest in a 
twofold social impact strateg>-. It should be find out what the social effects 
of the development are likely to be and to use this information in 
constructing an action plan, which \rill minimize the negative ones. 

Their should be strategy is to involve the community in the planning and 
development process. 

Administrative structure of tourism department in the central (federal) 
government has been brought out in a number of works (report of National 
committee on Tourism, 1988), which should be Implemented. Qther. 
infrastructure sectors like power; irrigation and industiy have had/ a 
predominant share of public spending rather than tourism. ^ 

Investments in tourism are, in comparison, so low that sectoral 
comparisons are not attempted here. Hospitality infrastructure and 
publicity are dependent, to a significant extent, on central government's 
assistance. A holistic approach to tourism development identifying the 
linkages with other departments like Urban Development, environment and 
forests, has not been consistently followed. The concept of thresholds 

capacity of tounsm has not been fully appreciated by the executing 
agencies. 

There should be proper tourist opinion surveys along with facility 
providers. Proper strategies should be developed keeping in mind 
sustainable tourism. 
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Conclusion 


Prn i ^ pat Of both Uttar Pradesh and Madhva 

adesh w.th unmense potential if judiciously promoted can l>oost thc« 

«onorny of both states. For that purpose toth states have to think scriouslv 

■ n. a e tounst frientlly actions for promoting tourism. A special incentives 

P-tAage should lx- made available for encouraging new tourism projects ns 

sr Infrastructuml facilities should 

rengt ened and developed within the State, particularly in Special 

adopurg'^'^^^ ^ notified latter and which will be develofX'd by 

meaninfffT Effective mechanisms should be set up to build 

ngful co-ordination with the Central Government and the State 
Governments agencies, fte local self-government bodies and the NGOs 
E^strng arrangements for grant of government wasteland to industrial uniis 

shield h* applicable to various tourism projects. Arrangements 

e made to acquire private land under Land Acquisition Act for 
various tounsm projects by companies registered under the Companies A,-t 
s a whole wtth proper research and marketing tourism can be developed in 
undelkhand which ivill be helpful for the local people and economy also. 
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l«!PONDENT, 


Tlii!. questionnaire seeks to km>w your opinion abtnit factors related to tourisn to Jhansi n^ion. OeMe tick ( ) tJ«. 


appm|Mrtele answers. 


14o«le of transport used by you to reach this region. 


Your opinion about the transport used. 


Average 


1. Seal Availability 


2. Comfort 


4. In-transport 


5. Amenities-en-route 


Your opinion about the road transport facilities availed / observed by you to this region. 


1. Availability 


2. Comfort 


3. Condistion of 


>u in this j^ion. 


1. Accomondation 


Availability 


2. Comfort 



X iiitwior dc\ oMtion 


visiting a fria«. you gather information abiml it from. 


SonM*tiiii€a 


1. Ijacal tourist .information. 


centre 


2. Articles on travel in news 


papers and magazines 


travel 


operators/ Travel 


Agents 


visited 


Travels related exhibitions 


Please indicated your status regarding the tourist attiactions at the Mowing places. 


Aware of them 


Intends visiting 


Visited 


1. Jhansi 


3. Chanderi 


4. Datia 


6. Ordiha 



& Moiled 


n, Chilraktx^l 


Number of days you plan to stay/stayed in this 


region. 


C)ne-day 


Three days 


Four days 


Five days 


You would have visited/spent more time in this regkm, if the foHowing attractions were availaHe. 
(Rank in order to preference "I" being most attractive to ’10* being least attractive) 


1. Natural Scenic Beauty 


2. Historic Buildings 


3. Museum of Historic and Artistic Obfects 


4. Wild Life Park 


5. Water Sports 


6. Accommodation in forts and palaces 


7, Folk and classical dance shows 


8. Beautiful gardens 


10. Mock battles by eostumed soldie 


at historic sites 


Please tick the tourist attractions you find interesth^. 


(Please, See the map on the last page and ask fof photc^phs). 




Sm,^ iNmmmATtmi 






.Afeove 55 


M«ttaEia||:| 


Servio 


Biisineas 


House wife 


^ed. Frcrfessiotial 


^mtor 


of Tmv^ 


TIiaiilQsfoj 


>r your kiiKl co-operation. 





RSSPONDENT, 


questkmnaire seeks lo know your 
“^appropriate answers. 






Transport' 


availability 


2- Comfort 


lenities 


■mute 


availability 


2. Comfort 


•mute 


Seat availability 




Comiofl 


fa-ccwcli ain,enities 


Ameniti 


Private 


Road Tramport 


availability 


Comfort 


■tran®|jort amenities 


•route 




State Road Transport 


T Availability 


Comfort 


Private Road Transport 


Availability 


3- Cost 

Low 


Hlgii 

S'at** Hotels/ Rest Hcwses 

1- Accommodation 

availahiliiy 

C^ood 

Average 

.PiKir 

2- Coinfort 




Interior decoration 




4. Food 




5. Service 




Cost 

Low 

Average 

High 

D- Private Hotels 

Ckx>d 

Average 

Poor 

^<^cornmodation 

availability 

2. Comfort 







3. Interior decoration 




4. Food 




5. Service 




6. Cost 

Low 

Average 

High 

3. «^^tadicatett^p,eseatstateofto^^^ 

places : 

or Low about the attractions at 

following 

Place 

P<Mdg3n Toiiirist 

Don^kToun^ 




5. Water sport 




6. Accommodation in forts and palaces 




7. Folk and classical dance shows 



r — — “ 

" ^ 

8. Beautiful prdens | 




9. Amusement park 




10. Mock battles ly costumed sddiers at historic shm 





6. Toiixi&tshavesufficieitinfomiationalxmt varkwMti^iic^ BtmdelMiaiid f^ton. 

Fidly agree [ J Partially agree} ] Clsagreef j 

7. Tourist attractww of ills r^tetl»vtl>e€ii|TOperiyprcwi 0 led 

FuMyapeef J Partlaily agree [ | Dfeagreel j 

8. Tlie Govt, of U.P. is taking appropriale measure for developing tourtei in BundelMtand region. 

Fully agree [ ] Partially agree [ ] Disagree [ | 

9. Tourism potential of Bundelkhand region can be devdoped if U.P. <k>vt. dfers attractive scheme to entrepreneurs 
interested in mvesting in tourism related projects. 

Fully agree} | Partially apee [ | I>feagiee{ | 




Name (optional) : 


Name of Organization : 

' ' , ' ' ' ' ' ' ' . ■ ' 

Address: 





Thanks for yotur kind co-operation. 





'2Cto§»rli 





Qbanderi 





4. DatM 





5. Soiwgiri 





b.OfcIto 





7. Barusagar 





8. Mahoba 





9. Khajuraho 





lOJKalinjar 





11* Chitrakoot 





12. Kalpi 





13. Shivpuri 



. 



5. You thiniv touxists would visit/spend mote time in. BuiidjdMtarid tegion, if the following attractions were available, 

■ : ■ ■■ ' ■ 

(Rank in order of preference "1" being most attractive to ""10" being tost attractive) 


AttracHom 

Foreign Tourist 

Domestic Tourist 


Sight Seeing 

Pilgrim 

1. Natural scenic b^uty 




' 2. Historic buildings 





' 3. Museum historic and artistic objects 


; ■ ■ ^ r , . „ 

'• 1 

■'/'■•I* 

f ■ • 

4- Wild life park 


— i 

h . ' 






















